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Charlotte’s Ready for Its Close-Up

Are you ready to discover Charlotte?

Clean, colorful, and easy to explore, it offers the kind of energy that makes you want to
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Y IR keep your camera close. From skyline views and public art to green spaces, great food, b
?:,“ and vibrant neighborhoods, inspiration is always just around the corner. ;55;':
With the Charlotte Convention Center at the center of it all, Imaging USA 2027 will land ot B

in a city that is welcoming, walkable, and full of fresh perspective. Come ready to learn, 1" :

connect, create—and experience Charlotte for yourself.
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Start Planning for Charlotte
Jan 31 - Feb 2, 2027
ImagingUSA.com/Charlotte




N

N\
N\

L____ NN

\ \ \\
CHLPLOCTTE
\\\x\\‘ \W AN Ay 8§ SO \ '\




PROFESSIONAL PHOTOGRAPHER

THE OFFICIAL JOURNAL OF PROFESSIONAL PHOTOGRAPHERS OF AMERICA

Director of Publications Melanie Lasoff Levs, mlevs@ppa.com
Senior Editor Joan Sherwood, jsherwood@ppa.com
Senior Editor Amanda Arnold, aarnold@ppa.com
Art Director/Production Manager Eryn March, emarch@ppa.com
Editor-at-Large Jeff Kent, jkent@ppa.com
Contributing Editor Ellis Vener

Director of Sales & Strategic Alliances Bobby Montgomery, bmontgomery@ppa.com, (404) 522-8600 x248
Account Manager Jasmine Butler, jbutler@ppa.com, (404) 522-8600 x215
Advertising Sales Specialist Melat Tezera, mtezera@ppa.com, (404) 522-8600 x223

PROFESSIONAL PHOTOGRAPHERS OF AMERICA
BOARD OF DIRECTORS

President Makayla Harris, Cr.Photog.,CPP, mharris@ppa.com
Vice President Larry Lourcey, M.Photog.M.Artist.Cr.,CPP, llourcey@ppa.com
Treasurer Phaneendra Gudapati, M.Photog.Cr., CPP, pgudapati@ppa.com
Board Chair Mark Campbell, M.Photog.Hon.M.Photog.Cr., CPP. mcampbell@ppa.com

Shawon Davis, sdavis@ppa.com
Terri Baskin, tbaskin@ppa.com

Anjana Olson, M.Photog.Cr., CPP, aolson@ppa.com

Marcela Limon, M.Photog.Cr,, CPP, mlimon@ppa.com
Shawn Lee, Cr.Photog., slee@ppa.com

Brandon Heiss, bheiss@ppa.com

Jenny Eggers, M.Photog., CPP, jeggers@ppa.com

John Gress, M.Photog.Cr,, CPP, jgress@ppa.com
Jeff Galinovsky, M.Photog.Cr, CPP, jgalinovsky@ppa.com

Chief Executive Officer Angela Kurkian, M.Photog.Cr., CPP, akurkian®ppa.com
Chief Financial Officer Jennifer Wilson, CPA, jwilson@ppa.com
Director of Content Marnie Clagett, M.Photog.Cr., CPP, mclagett@ppa.com
Director of Credentialing Rich Newell, M.Photog.Cr,, rnewell@ppa.com
Director of Events Melissa Thompson, CMP, mthompson@ppa.com
Director of Information Technology Bryan Dion, bdion@ppa.com
Director of Marketing & Media Strategy Kate Oliver, koliver@ppa.com
Director of Membership Value & Experience Gerard Wright-Bullard, gwright@ppa.com
Director of Publications Melanie Lasoff Levs, mlevs@ppa.com
Director of Sales & Strategic Alliances Bobby Montgomery, bmontgomery@ppa.com
Executive Assistant Lisa Hill, hill@ppa.com

PPA MEMBER SERVICES
Professional Photographers of America, csc@ppa.com, ppa.com, (800) 786-6277

EDITORIAL OFFICES
Professional Photographer, 229 Peachtree Street NE, Suite 2300, Atlanta, GA 30303-1608 U.S.A., (404) 522-8600

Professional Photographer, official journal of Professional Photographers of America Inc., is the oldest exclusively professional photographic publication in the
Western Hemisphere (founded 1907 by Charles Abel, Hon.M.Photog.), incorporating Abel’s Photographic Weekly, St. Louis & Canadian Photographer, The Commercial
Photographer, The National Photographer, and Professional Photographer Storytellers.

Opinions expressed by Professional Photographer or any of its authors do not necessarily reflect positions of Professional Photographers of America Inc. Acceptance of
advertising does not carry with it endorsement by the publisher.

Professional Photographer (ISSN 1528-5286) is published monthly by PPA Publications and Events Inc., 229 Peachtree Street, NE, Ste. 2300, Atlanta, GA 30303-1608. Periodi-
cals postage paid at Atlanta, Ga., and additional mailing offices.

PPA CODE OF ETHICS: PPA members are expected to represent themselves in a professional manner by adhering to the highest levels of integrity in all relationships
with colleagues, clients, and the public.

PPA STATEMENT OF INCLUSION: PPA believes that the photography community prospers when we work together. We support all photographers and reject discrimination
based on age, race, disability, ethnicity, religion, or sexual orientation and gender expression. We recognize and embrace our similarities and differences, encourage
opportunities to learn from our members, and cultivate inclusive communication and multicultural skills for the betterment of the photography community.

POSTMASTER: Send address changes to Professional Photographer, 229 Peachtree Street, NE., Suite 2300, Atlanta, GA 30303-1608.
Copyright 2026, PPA Publications & Events, Inc. Printed in U.S.A.

4 PROFESSIONAL PHOTOGRAPHER






Contents

ANOS AS3LdN0OD

6 PROFESSIONAL PHOTOGRAPHER

JUNE 2026

SNVA3 T SIHHO®

SNOJI 31LLIT®



YIWWNVH AdOJ®

Features

Have Camera, Will Travel
Meredith Ryncarz creates success by starting over,

over and over again
By Jeff Kent

Emotional Value
Erika Thiele builds trust to capture her clients' truth

By Stephanie Boozer

Beauty in the Details
Chris J. Evans shares his wedding photography secrets

By Mark Edward Harris

In Every lssue

8 Editor's Note

16 President's Message
19 On the Cover

20 Merited

66 Perspective

74 Background

Foreground

10 Photos That Live On:
Improvised motion

12 At Home: Showcasing
Midwest design

14 Out There: Canon goes
full galaxy

Success

24 Leveling Up: Child portrait
photography at scale
By Amanda Arnold

28 From Start to Finish:
Clients appreciate this
same-day sales experience
By Melanie Lasoff Levs

The Goods

32 A Huge Step Forward:
Sony ar V review
By Tyler Rickenbach

36 One-Lens Challenge:
Sigma 35mm F1.4 DG Il Art Lens
By Mark Edward Harris

Exclusive info and images
you won't find in this issue
ppa.com/ppmag

PPA.COM/PPMAG JUNE 2026



EDITOR'S NOTE

= editors@ppa.com
ﬁ @O0urPPA

@O0urPPA

I-A_-I Exclusive info and images you won't find in this issue
ppa.com/ppmag

Hover your phone camera over
the code for unique content that
didn't make it into this issue.

ppa.com/ppmag

8 PROFESSIONAL PHOTOGRAPHER

Dive Into That L.emonade

ADAPTABILITY WILL TAKE YOU FAR

Everyone is familiar with the phrase “making lemonade out of lemons.”
‘We typically understand it to mean making the best out of a challenging
situation or moving forward through setbacks. I thought of this phrase
when I read about wedding photographer Meredith Ryncarz, Cr.Photog.,
currently based in Savannah, Georgia (‘Have Camera, Will Travel,” page
40). Editor-at-large Jeff Kent writes that as an Army wife, Ryncarz is used
to picking up and restarting her business every few years, depending on
where military orders send her family. From Alabama to Virginia to
Georgia, time after time, she’s hung out her shingle, built new clientele,
and grown her photography business.

Ryncarz uses her lemonade-making skills at individual weddings as well,
where she’s had to adapt to—among other issues—torrential downpours,
hungry wild animals, and power outages. “The best you can do is try to be
ready, not panic, and find a way to keep things moving,” she says.

This is a powerful life lesson as well as a business one. It can be difficult
enough to start, maintain, and grow a business at one location, let alone
in multiple places. What I admire about Ryncarz is that she doesn’t seem
to see frequent relocation as a lemon at all. In fact, she embraces it. She
recognizes that her career journey makes her unique, that she has learned
invaluable lessons from her restarts about pricing, marketing, logistical
management, and other crucial factors that drive business. She is a content
contributor to PhotoVision at ppa.com, and created her own brand around
her experiences to help other photographers and small business owners:
The Restart Specialist.

I have a friend whose father worked as a physician in the Army. Her
family was sent all over the world, including Korea, where she spent her
early childhood and some elementary school. As she got older, she recalls
initially dreading moves. But somehow, within a few weeks, she suddenly
had friends and activities. I asked what she remembers about those early
days in a new place, what she did to meet people and learn her new sur-
roundings. “I really do not know,” she answered, then smiled. “I just went
with it, I guess.” That formative experience has led to an inner confidence
and envious level of adaptability. She has no problem entering a room
where she knows no one, subconsciously taking stock of who’s who and
what’s what, and diving into that lemonade.

Indra Nooyi, chair and CEO of PepsiCo from 2006 to 2018, once said,
“Turbulence is the beginning of a fruitful process of transformation.” That,
too, works for both business and life. You might not be looking to reinvent
your photography business or be in the midst of a drastic life change, but
it never hurts to consider how to best handle obstacles and how to work
them to your advantage. It doesn’t hurt if you actually like lemons, too. e

Melanie Lasoff Levs
Director of Publications
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Your Hirst Degree Starts

with Your First Merit

Your degree journey doesn't have to begin
with a big leap. It can start with one step.

You can earn merits by volunteering, teaching, attending Imaging USA,
taking merited classes, and entering Merit Image Review. It's a simple way
to start building toward your first PPA degree while growing your skills
and your professional credibility.

PPA Take your first step today:
— PPA.com/Degrees




IMAGES ©CODY HAMMER / codyhammer.darkroom.com

FOREGROUND

By Amanda Arnold

Photos That Live On

IMPROVISED MOTION

Oklahoma-based portrait photographer Cody Hammer stumbled
into photography in 2017 by happenstance: After funding cuts at
the Osage Nation Boys and Girls Club, the organization shifted
Hammer from a previous position into the communications
department, where a coworker asked if he could take a photo for
a story she was writing. “I threw that Canon Rebel T6i on auto
and headed out,” he says. “It was a simple photo of a building, but
once that shutter fired, it triggered something in my brain and
[T thought], Man, that felt good.”

Today the self-taught photographer and filmmaker, who is
a Cherokee Nation citizen and now works as cinematographer
manager at Cherokee Film, uses portraiture to convey his

10 PROFESSIONAL PHOTOGRAPHER




community’s stories. “I see it as a tool that helps
me be creative and tell stories the way I want you
to see them,” Hammer says. “Also, to be able to give
people photos that they will always have and that
will live on past them.”

For his photo of Simon W. (above, right), he
used a Sony Alpha 7 IV with a Sony FE 50mm F1.4
GM lens and an Elinchrom strobe for off-cam-
era flash. He wanted to convey movement in the
photo, but since his camera didn’'t have high-
speed sync, “I had him pose for the photo as if he
was moving,” he explains. The photo was made at

1/200 second at /1.4, ISO 125.

In post-production, Hammer used his own
preset in Adobe Lightroom for color enhancement
and then used layers to shape the light. Then he
moved the photo into Adobe Photoshop, where
he created the illusion of movement by adding
motion blur to the whole image and then brushing
away the layer to reveal what he wanted in focus.
“What I like most about it is the emotion that it
brings out,” he says. “It instantly makes you look
twice and dive into it.” e

Learn more
about portrait
photography on
PhotoVision.

PPA.COM/PPMAG JUNE 2026 11



FOREGROUND

At Home

SHOWCASING MIDWEST DESIGN

Design media tends to focus on the
coasts, says Ryan Hainey, who’s been
photographing interiors and architecture
in the Midwest since 2013. “The Midwest
is underrepresented,” he adds. Hoping

to fill that void, Hainey turned to his

own portfolio to put together his recently
released book, “Midwest Home.” “Over
the past seven years, I photographed a
wide range of projects through client

commissions,” he says. “From that
archive, I selected 20 homes based on
diversity—architectural style, material

IMAGES ©RYAN HAINEY / ryanhainey.com
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use, geography, lifestyle. The goal
wasn't to showcase a single aesthetic
but to reflect the range and depth of
design happening across the Midwest.”

‘What makes an effective architecture
and design photo? Hainey weighs in:

It goes beyond documentation.
The image communicates the intent
of the project and what it feels like to
experience the space.

Its creator examines the environ-
ment to decide what to emphasize.
“Composition, light, and timing all

support that,” he says.

It feels graphic and structured
but also has moments of tension and
irregularity, “what you might describe as
a wabi-sabi sensibility,” Hainey explains.
“Not perfection, but balance. Not staging
for effect but allowing the space to retain
a sense of life.”

It reflects the underlying idea of
the project, and, he adds, “captures the
essence of the design rather than just
its appearance.” e




"NOT PERFECTION,
BUT BALANCE. NOT
STAGING FOR EFFECT
BUT ALLOWING THE
SPACE TO RETAIN A
SENSE OF LIFE.

T

MIDWEST HOME

r Design in America's Heartland |

Learn more
&3 about architectural
d l; photography
L2 on PhotoVision.
g
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Out There

CANON GOES FULL GALAXY

PrIRL l 1 Hl P,

How many lenses does it take to see the faint hydrogen gas that connects
galaxies across the universe?

The answer is 1,140 Canon 400mm f/2.8 telephoto lenses.

Dragonfly, a Focused Research Organization, is building this massive
array of Canon lenses, dubbed Mothra, to act as a telescope capable of
revealing the hidden gases of the cosmic web that traditional instruments
can't see. Mothra is being built at the Obstech El Sauce Observatory in
Northern Chile, known for its clear, dark skies and dry stable air, ideal
conditions for galaxy gazing. By combining images from 1,140 lenses,
Mothra acts like a giant 4.7-meter diameter lens. It’s expected
to be fully operational by the end of 2026. e

14 PROFESSIONAL PHOTOGRAPHER




ZEISS Otus ML
Focus on Your Story.

Some photographers take pictures. Others craft them. We
believe that true craftsmanship comes from focusing on your
story — a deeper passion for what needs to be told, completely
immersing yourself, becoming one with what you observe,
experience, and create.

www.zeiss.com/otus-ml

Photo: Tracy Bosworth Page
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PRESIDENT'S MESSAGE

Lave Your Truth

MAKE DECISIONS FOR YOURSELF, NOT FOR OTHERS
By Makayla Harris, Cr.Photog., CPP

‘We made a decision that, to most people,
looked completely irresponsible.

At the time, we were living in a small
Boston condo, building a photography
business while raising a 2-year-old and a
5-year-old. Every weekend felt like a logisti-
cal puzzle we were barely solving. We’'d shoot
weddings for 10 to 12 hours, then drive three
to six more just to meet my family halfway
and hand off the kids.

It wasn't sustainable. And I knew it.

At the same time, our space felt tighter by
the day, housing prices in Boston were out
of control, and finding consistent childcare
on weekends felt impossible. Everything was
working ... but nothing felt right.

So, we made a decision that didn’'t make
sense to anyone else.

‘We moved our entire life and business
to Saratoga Springs, New York. New town.
New house. No guaranteed business. And just
to make it more interesting, we decided my
husband would leave his stable career in
finance to join me full-time in the photogra-
phy business.

From the outside, it looked reckless, and if
I'm being honest, I didn’t have some perfectly
calculated master plan to back it up either.
What I did have was a clear vision.

I'wasn’t making this decision because
everything was lined up. I was making it
because I was at a breaking point. I was
stretched too thin, trying to grow a business
while being the kind of mom I wanted to be.
I couldn’t keep doing both at that level
without something giving. And I knew if
we wanted to build something bigger,
something had to change.

I'wanted freedom. Not two weeks of
vacation a year. I wanted random afternoons
See more from with my family. I wanted to build something

; Makayla Harris, meaningful with my husband, not just pass
Cr.Photog., CPP, each other in the chaos of schedules. I wanted

on PhotoVision .
at ppa.com. support, a sounding board, a teammate. I

16 PROFESSIONAL PHOTOGRAPHER

wanted a life that felt intentional, not reactive.

And I knew one thing with absolute certainty. I
would do whatever it took to make that vision
real. Somehow, my husband trusted that too.
So, we went all in. No backup plan. No safety
net. Just a decision to bet on ourselves.

That season taught me something I still
carry with me. Other people will always have
opinions about your choices, especially when
those choices don't fit inside their version of
what feels “safe” or “smart.” And a lot of those
opinions will come from people you love.

That part stings.

But here’s what I realized. Their opinion
is based on their risk tolerance, their experi-
ences, their fears. Not your vision. Not your
capacity. Not your willingness to figure it
out. So their opinion can’'t be what guides
your decisions. If you build your life around
what makes other people comfortable, you'll
almost always end up in a place that feels
limiting to you.

That move changed everything for us,
not because it was easy, but because it forced
us to step up. When your back is against the
wall, you stop negotiating with yourself.

You get resourceful. You get focused. You
follow through.

I don’t believe in luck. I believe in
ownership. I believe in keeping the promises
you make to yourself, especially when it is
easier not to.

So if you're standing at a crossroads,
feeling pulled toward something bigger but
held back by what other people might think,
hear this: Don’'t make life decisions based on
someone else’s comfort. Make them based
on your vision. Because at the end of the day,
you're the one who has to live it. o

Bonita Springs, Florida-based Makayla Harris

is co-founder of The Harris Company, and
founder/CEO of ASET: Album & Art Sales and the
Printographers Society.
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BRANDING
STARTS

WITH

HUMAN
CONNECTION

WITH
MITZI STARKWEATHER

N

Mitzi Starkweather is a
portrait photographer,
educator, and speaker based

in Southwest Missouri.

A breast cancer survivor,
she brings a deeply human
approach to her work,
creating space for clients
to feel seen, accepted,
and comfortable being
themselves.

“The biggest word
that comes up in my
Google reviews is
Y comfortable. ‘She
‘\ \ made me feel
y comfortable.” So,
! what do I put in
my marketing?
I make people feel
comfortable. ,,

Feeling
Understood
Drives
Booking

Clients don't just choose images.
They choose someone who understands them.

Among those who hired a photographer, nearly
all say it's important to feel understood.
When clients feel seen and understood, trust
builds and booking follows.

PPA.com/Research

How important 3%
was it to you that . O.
the photographer R S
understood

your personal
style, family
dynamics, or
preferences?

@ Extremely Important-
atop priority 0t 97%
@® Somewhat Important Extremely+
appreciate, not essential Somewhat
Important

Not Very Important
From PPA’s Behind the Buying Decision Research Report

WAYS TO BUILD A
BRAND PEOPLE TRUST

I. Lead with how
you make people feel
Clients may be drawn to your style, but
they will remember the experience.
The words that show up in reviews are
often your strongest marketing message

Show the person
behind the brand

Clients aren't just hiring you for your work
—they're hiring you for the person behind
the camera. Sharing your voice, values,
and personality builds connection before

they ever inquire.

. Ask better questions
Start with emotion, not logistics. Ask clients
why the session is important to them, then
build the experience around their answer.

building, and client connection—plus practical ways to help
clients feel comfortable before the camera ever clicks.
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ON THE COVER

A
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Carol DeAnda, M.Photog.M.Wed.Photog.Cr., CPP

DeAnda Photography
Algonquin, lllinois

PHOTOGRAPHER'S NOTE: “A slower shutter speed was used to allow the ambient sparkler
light to register, while a zoom burst technique (zooming the lens during exposure) created the
dynamic, energetic feel you see in the final image.”

CAMERA & LENS: Nikon Z 6ll, Nikkor Z 24-70mm /2.8 S lens

EXPOSURE: 1/40 second at f/2.8, I1SO 320

LIGHTING: A Godox AD200 in a Magsphere on a Cheetah Stand, held by an assistant. “The flash
froze motion while the slower shutter speed allowed ambient sparkler light to register.”
POST-CAPTURE: The image was processed for exposure, color grading, and tone adjustments
in Adobe Lightroom, and retouching was done in Adobe Photoshop.

OUR COVERS: Professional Photographer staff chooses each month's cover image from the top 32 images across each category in
the International Photographic Competition. Learn more about the International Photographic Competition on PhotoVision at ppa.com.

PPA.COM/PPMAG MAY 2026 19



MERITED

The Face

of Australia

Terri Butler,

M.Photog. M. Artist.Cr.
Pixel Mixer Art
San Antonio, Texas

PHOTOGRAPHER'S NOTE:
The image is a composite put
together in Adobe Photoshop
and is made up of 49 stock or
Al-assisted elements, explains
Terri Butler.

COMPOSITION: The image was

built in Photoshop using images of
paper fragments, tribal patterns,
graphics, and colors, Butler explains.
She layered the fragments on top

of texture around the face, and
toned, color matched, shadowed,
and lit the scene. Finishes were
added to bring the piece together
as a cohesive image.

20 PROFESSIONAL PHOTOGRAPHER
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ABOUT THE IMAGING EXCELLENCE COLLECTION: The Imaging Excellence Collection comprises photographs chosen by
trained jurors as being the best of the best in PPA's Merit Image Review. The Imaging Excellence distinction is awarded to compositions that
successfully address the 12 elements of a merit image. NOTE: Lighting diagrams shown here are not to scale. ppa.com/mir

Watch "Inside the Image"” Merit Image Reviews on PhotoVision at ppa.com.
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For the moment that lasts.

WhiteWall photo printing: Your image, our passion.
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IMAGES ©LITTLE ICONS / littleicons.com

SUCCESS

Leveling Up
CHILD PORTRAIT PHOTOGRAPHY AT SCALE
By Amanda Arnold

24 PROFESSIONAL PHOTOGRAPHER

One day in May 2016, Ashley Mason
realized she had an empty picture frame
on the gallery wall in her dining room.
She decided to fill it with a family photo.
She set up one light on a white wall and
created a black-and-white image of her
2-year-old daughter, who happened to be
wearing a white T-shirt. Until then, Mason
had been a commercial and editorial
photographer primarily interested in the
music industry, and had never photo-
graphed children professionally. But
gazing at the image, she felt like she hit
on something. “I think because my work
was more editorial, [the photo] felt like a
really adult style for a portrait of a child,”
she recalls. “It just kind of struck me as
being unique and cool.”

Soon after, Mason set up a day of mini
sessions with friends’ kids to learn what it
was like to photograph children and see
if she could replicate the style. After that
success, she partnered with local chil-
dren’s and women’s clothing stores for
child portraiture pop-ups, setting up her
one light and small white backdrop. Her
new business, Little Icons, was officially
in motion.

RIPPING OFF THE BAND-AID

For many photographers, that would

be the end of the origin story of their
business. For Mason, it was the beginning.
As she’d started Little Icons, she and her
husband were also making plans to move
from Edmonton, Alberta, Canada, to the
U.S., namely Nashville, Tennessee. Initially,
Mason planned to focus on her music
photography. But with a toddler, she says,
she realized she didn’'t want to engage in
the hustle of pursuing bands and musi-
cians for commercial work. “I had just
started Little Icons in Edmonton, so we
thought, Well, let’s do this in Nashville,” she
says. For the next two-and-a-half years,



Mason and her family traveled between
Nashville and Edmonton to run Little
Icons in both locales.

‘When COVID-19 struck in 2020,
Mason was in Canada and unable to
travel to Nashville to serve her clients
there. Family members had already been
encouraging her to scale up the business,
and the pandemic was the final push she
needed. In 2021, she reached out to a
Nashville photographer who had wanted
to work with Little Icons. Mason felt she
could trust her to maintain the quality of
the brand. “I kind of ripped the Band-Aid
off,” she recalls, “and decided to train her
as our Nashville photographer.”

That photographer would be the
first to join Little Icons, now a decade
old, as a paid contractor. Though not a
franchise, Mason says Little Icons works
using a franchise model. Today, she
employs three full-time in-house staff,
two contract photographers who also do
part-time in-house work, and a team of
contract photographers in various cities
around the world including Nashville;
Birmingham, Alabama; Austin, Texas; and
Miami in the United States; and Toronto;
Calgary and Edmonton, Alberta; Vancou-
ver and Kelowna, B.C., in Canada and,
as of this spring, London and Bath in the
United Kingdom.

THE BUSINESS COMPONENTS
Mason, who had no investors, expanded
Little Icons gradually. She hired three con-
tract photographers in the first year: one
in Nashville and two in Canada. And while
she says business was going well, she was
careful to reinvest that money back into
the company, primarily into photographer
training so they can consistently deliver
the style of portraiture and high standard
of customer service that define the brand.
The team: Around the world, Little

PPA.COM/PPMAG JUNE 2026 25
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Icons photographers make portraits
in the Little Icons style, and cull imag- —
es and curate galleries based on their
training. Mason’s full-time staff at Little
Icons Edmonton are two editors and an
operations manager. The editors do final
edits of all photos and the production
manager ensures quality control, trains
photographers on culling and galleries,
and handles customer service. A Calgary
contract photographer, who also does
in-house contract work, handles the final
check of images before sending them to
the clients.

Hiring: Mason’s team finds photog-
raphers, and photographers also reach
out to Little Icons with interest in the
business, she says. “So far, we've picked a
city we're kind of interested in, and then
look for photographers in that area,” she
explains. What does she look for? More
than technique and portfolio, Mason says
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are emotionally intelligent,” she says. - - Sos S A L

Pop-up model: Just as in its early days, o

Little Icons sessions take place at pop- ,‘f L E SS O N S L E A R N E D
<<

ups atlocalsto.res.Whenane\{vt.:ontract mi Scaling your photography business is challenging,
photogra'lpher na newllot%a.le]oms the QE and Ashley Mason, owner of children’s portrait
brand, Little Icons staff initially handles EE company Little Icons, offers tips from her own
networking and scheduling until the 2 E experiences:
photographer is trained in the process Eg Don’t compromise on what you offer and make
and gains confidence. 5% what you offer repeatable. “We say no a lot—family

photos, pets, color,” she says. Having a clear
offering allows it to be repeatable.

Learn how to lead. Put thought and care into the
people you work with. Leading doesn’'t mean you have all the answers. It's better
not to. It opens doors to ideas and input that will uplift the whole team.

Find aligned people. You need different minds and perspectives but overlapping
values. "“If your team is as obsessed with what you're creating as you are, that's
everything,” she says.

Reinvest early and generously. Get comfortable reinvesting money, resources, and

but requires photographers to contrib- time. Training and setting up systems will require more than you realize.
ute some of their own funds as well, “so,

Training: Training contract photogra-

ASHLEY MASON

phers is the most important component
of the business, Mason says, as it’s the
primary way to ensure consistency across
the brand. Mason hosts a three-day work-
shop every year in Edmonton. She pays
the photographers a stipend to assist with
travel and lodging, and provides meals,

Grow at a pace that protects quality. “Maintaining the quality of your work, to me,
it’s an investment from both sides,” she is more important than how fast you scale,” Mason says. “That's the biggest risk in
says. Though the annual workshop isn't this, is to put something out there that misrepresents your brand.”
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mandatory (training is), everyone has
attended each year, and she feels
meeting in person is important. “There
are just some things that are hard to
communicate without showing it with
your hands,” she says.

Mason has had to analyze her photog-
raphy technique and process to create
the training. “One of the most exciting
and excruciating parts of that was to
dissect myself,” she says. “I worked very
instinctively. I wasn't thinking about
what my visual rules were. I even had
to start thinking about how I talk with
people.” The workshop covers the specific
techniques photographers use to create

the Little Icons style of portraiture, as
well as how to cull images and create
galleries. She also teaches client relations
and how company values can help guide
client interactions. Certain challenges
seem to crop up more frequently, Mason
explains, so she teaches the photogra-
phers how to handle those scenarios. For
example, parents are sometimes anxious
about how the session will unfold and
how their children behave. “Something
we train photographers to do is to speak

to [the parents’] fears in a positive way,
giving them reassurance,” Mason says.
During those three days in Edmonton
for the entire Little Icons team, they learn
not just from their leader but from each
other. Mason says through fostering Little
Icons, she has elevated her own skills,
both photographically and as a busi-
nessperson. “Once this ball got rolling, it
became bigger than me. It’s not all mine
anymore. And it is really amazing when
the team shows up, and they help each
other, and they learn together,” she says.
“I think that’s massive. I think one of the
coolest things about it being a team is
that we genuinely level each other up.” o

Did you see
this page?

Use the QR code below to help us show potential advertisers
that Professional Photographer magazine readers notice print ads and that
their support of your professional association matters.

No personal information will be asked for or gathered.
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SUCCESS

From Start to Finish

CLIENTS APPRECIATE THIS SAME-DAY SALES EXPERIENCE

By Melanie Lasoff Levs

Being a high-performing portrait/
wedding photographer, according to
PPA’s Financial Benchmark Survey, means
your business grosses at least $25,000 in
sales annually. La Crosse, Wisconsin-
based family, senior, and wedding
photographer Adam Mueller fits that
description in large part because of his
streamlined same-day in-person sales
process, which he shares in a “Profes-
sional Photographer” podcast episode
recorded in January at Imaging USA 2026
in Nashville, Tennessee.

“We took a step back and we just said,
‘How can we serve our clients better and
how can we design an experience that
they will love from start to finish?’”
Mueller tells host Pat Miller.
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ONE STEP AT A TIME

That customer experience is key to why
the process works, he explains: customers
know what to expect. Mondays through
Thursdays, Mueller works two family
and/or senior portrait sessions per day.
Fridays through Sundays are devoted to
photographing and managing weddings.
Mueller Photography portrait clients
come either first thing in the morning

or in the early afternoon for about four
hours, which includes the photo session
(typically off-site) and in-studio sales
presentation. To ensure a smooth session,
Mueller communicates how it will run
before the clients even enter the studio,
and they know that before they leave,
they will have stunning portraits from the

day to treasure for a lifetime.

“That client experience is really the
foundation of why we did it,” Mueller
says, as photographers frequently deal
with hurdles such as clients calling to
reschedule their sales appointments or
only one spouse can make the appoint-
ment and must decide for a whole family.
“So, we kind of took all of this and said,
‘Is there a way that we can do it better?
Even if it means we have to think a little
outside the box, or it’s a little bit harder
on our end to pull that off?”

If it is harder, clients cannot tell.
‘When they arrive at the downtown La
Crosse, Wisconsin studio, Mueller sits
down with them to talk about the session
and discuss where on location they will



capture the images, such as a nearby park
or greenspace. Then, they head out with
Mueller for the main event. “I get to go
create all their portraits,” he tells Miller.
“It’s a really fun experience. I'm fast-
paced with the photography. We're cre-
ating lots of high energy images.” When
the session is finished after an hour or so,
everyone goes back to the studio. During
a 15-30-minute break there, the beverage
station has been stocked with soft drinks,
coffee and the like, and the clients are
ushered into the private presentation
room, with its soft couches and 85-inch
TV, to view their images.

‘I THINK CLIENTS
MAKE THE BEST
DECISIONS WHEN
EMOTION AND CLARITY
COME TOGETHER AT
THE SAME TIME.
AND THAT'S WHAT
WE'RE DESIGNING."

“Within a few hours after arriving to
our studio, they’re already done,” Mueller
says. “And then, a few weeks later, they
have their printed wall portraits and their
albums in their home.”

Having everything occur in one day
works, he adds. “I think clients make the
best decisions when emotion and clarity
come together at the same time. And
that’s what we're designing,” he explains.
“We're designing an experience where
the emotion is at its highest point. We just
created these images. ... And then they're
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SUCCESS

Watch Adam Mueller's

i episode of the

"Professional Photographer”
podcast, as well as other
episodes, on PhotoVision.
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on that emotional high of, ‘T'm really
excited to see what was just created.”

BITE-SIZED DECISIONS
‘While the same-day strategy beefs up
in-person sales, Mueller is sensitive to
overwhelming his photo subjects. During
the slideshow of images, the clients do
A-B comparisons versus viewing the
hundreds that might have been taken en
masse. This typically takes them down to
80-150 images that they particularly like.
Those get reduced to about 50.

During what Mueller calls the “dream
walk” through the studio, the clients
see the displays of various products and
examples of wall art finishes, such as
acrylic, metal, and canvas. There are also
different sizes of frames to choose from,
the largest being 40x60 inches. “The way
we're guiding our clients, both with the
poses and the photography, but also the
decision-making process afterwards, it
becomes fairly effortless on their part to

know what feels right for them,” he says.
“You'll see with how we guide our clients
in the actual sales presentation, how we
walk them through our studio ... how
we have them make bite-size chunks of
decisions so that they’re not making all
the decisions at one point.”

Mueller says the “dream walk” allows
them to imagine “the dream scenario
of what they would want displayed in
their home. They're not making actual
decisions at this point. They're just giving
preferences: ‘In a perfect world, I would
love this in my living room. I'd like this
in my family room or down the hallway,
wherever it's being displayed in these
finishes, in these sizes.”

The studio prices out everything the
client has identified and works with the
clients to adjust. “They’re either going to
stay at that [price] point or we're going to
give them easy ways to change finishes,
reduce sizes, take something off to get
them to a point where they’re like, ‘I feel
good about that,” he says.

FRESH ON THE MIND
How does Mueller work quickly enough
for same-day in-person sales? In short,
he does no editing. “Some people will say,
‘Well, I always edit all my images before
Ishow them. If that’s the case, you can
always edit one image and let a client
know,” he explains. “But say, ‘Everything
I'm showing you today because I'm doing
same-day presentations, they’re not edit-
ed, but this is how it will be edited.’ That’s
enough for them. They would rather have
the experience on the same day than
waiting a month for you to edit every
image you're going to show them.”
Mueller uses Adobe Lightroom to go
through and select images he shows the
clients. Since the photo session is fresh
on his mind, it doesn’t take long to select



winning photos. “Exporting those, that’s
obviously the bulk of the work. But maybe
it takes 10 minutes for me to go through
300, 400, 500 images, quickly select those
images, export them, and then it just takes

another minute or two to import those
into ProSelect,” he says.

In the years since Mueller Photography
implemented this process, sales have in-
creased year over year, according to Mueller.
But he prefers to focus on client experience
rather than numbers, he adds, because that
is how to build business. “It is really much
more that experience. I want that client to
go home and when their friend asks, ‘Who
do you use for photography?’ I want them
to be able to say, ‘Here’s who we use. They're
amazing. They do this same-day presenta-
tion. They're great with kids. They're great
with our high school senior.”

To create that streamlined best client
experience, Mueller advises taking time to
perfect what he calls “back-end stuff” like
studio processes and culling images, and
consider how everything will look and feel.
“You're designing an experience that will
look great in the client’s eyes as long as it
doesn’t look like you're fumbling through
it,” he says. “It just takes a lot of preparation
and planning, but once you start doing it, it
becomes second nature.”

Work toward your
PPA degree, one
image at a time.

Enter the July
Merit Image Review
by June 30.

PPA.com/MIR
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THE GOODS

A Huge Step Forward

SONY A7 V REVIEW
By Tyler Rickenbach

Historically, I've respected
Sony cameras more than
I've enjoyed using
them. They are often
ahead of the curve
in autofocus,
sensor technology,
and video features,
but using them
sometimes felt
clinical. Powerful,
yes. Intuitive?
Not always.
I found other re-
viewers who have felt similarly. Popular
YouTube tech enthusiast Gerald Undone
cites the Sony a7 V’s biggest strengths as
its 33-megapixel sensor, improved rolling
shutter performance from the a7 IV,
full-frame oversampled 4K60p, stronger
battery life, and a more capable photog-
raphy feature set that now includes 30fps
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bursts and improved pre-capture mode.
He also highlighted the updated screen,
stronger stabilization modes, and Sony’s
newer Al-assisted autofocus and process-
ing features. He remains critical of Sony
for lingering annoyances like no open
gate, no 30p in H.265, HDMI quirks, and
missing tools like shutter angle and false
color. But his conclusion is clear: The a7V
is one of the strongest full-frame hybrid
cameras in its class.

I agree. With the Sony a7V, you're
getting many of the benefits of Sony’s
higher-end bodies, with the same body as
the Sony al II, which has strong weather
sealing, reliable build quality, excellent
autofocus, and long battery life, but with-
out stepping into flagship territory.

Where the camera really starts to make
sense is in hybrid work. Because I practice
both photography and videography, one
of the first things I evaluate in a camera is

A detail (above) of the image at left, which was
taken at 1ISO 6400, shows how the Sony a7 V
resolves noise in low light at a high ISO.



how easy it is to move between those
two modes. It’s not just about what a
camera can do; it’s about how quickly it
lets you react when the scene changes.
For example, on a recent flight, I was sit-
ting in the window seat as the sun began
to set over Colorado and Utah. The light
was incredible—soft, directional, and
constantly changing as the plane moved
across the landscape. I wanted to capture
both still images and video before the
moment disappeared.

Those situations reveal a lot about
a camera.

Like many photographers, I tend to
shoot still images in aperture priority. It
allows me to adjust exposure quickly us-
ing exposure compensation while keep-
ing my attention on the scene rather than
the camera. But when switching to video,
I generally prefer full manual control.

On the a7V, moving between those
two approaches requires two steps:
switching the mode dial from photo to
video and then adjusting the exposure
mode from aperture priority to manual.
In practice, it only takes a second. Most
people would argue it’s not a big deal. But
moments like that sunset (left) remind
me how precious a second can feel when
trying to capture something fleeting.

That’s the reality of hybrid shoot-
ing. You're constantly balancing speed,
control, and intuition. And while the a7 V
still requires that small shift in workflow,
it’s clear Sony has put significant effort
into making the overall experience more
streamlined and practical.

THE DETAILS MATTER

One of the first things I did after picking
up the Sony a7V was jump into the menu
system. The first Sony camera menus
were clunky. With the a7V, the menu
system is clean, organized, and perhaps
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most important, it makes sense.

One detail that immediately stood
out was how Sony handled S-Log. In
previous Sony cameras, enabling S-Log
meant navigating into picture profiles
and remembering which profile corre-
sponded to which log curve. Was it PP8 or
PP9? Was that S-Log?2 or S-Log3? With the
a7V, Sony simplifies that process. S-Log is
now clearly labeled and accessible within
the menu system. You can immediately
see which log profile you're selecting
without relying on memory or digging
through picture profile settings. It sounds
like a small change, but it solves a real
friction point. In the past, if you had been
shooting in S-Log and then moved to still
photography, you often had to jump back
into the menu and disable the picture
profile to get a clean, natural image
straight out of camera. That extra step is
now gone, so you can move seamlessly
between video and stills.

STABILIZATION, LOW LIGHT,
AND REAL-WORLD TRADE-OFFS
One feature I noticed while using the a7
'V was its image stabilization. Sony rates
the camera at over 7 stops of stabilization.
‘While numbers on a spec sheet tell part of
the story, the advantage of that number
is obvious when you're out photograph-
ing. Most of the time, for example when
you're out in the evening when the light
starts to fall, you won't have a tripod with
you. Blue hour is one of my favorite times
to capture a moment, but it’s also when
shutter speeds get slower and sharp im-
ages become harder to maintain hand-
held. With the stabilization built into the
a7V, Iwas able to keep capturing images.
That kind of flexibility allows you to stay
nimble, react quickly, and keep working
as the light changes.

Of course, stabilization only solves

part of the problem. In low light, ISO is
just as important as shutter speed. With
its 33-megapixel sensor, the a7 Visn't
designed to be a low-light specialist like
the a7S III, nor should it be expected to
perform the same way. Higher resolution
sensors naturally show more noise at
elevated ISOs, and that’s the trade-off
for the extra detail the camera provides.
The a7 V does use dual base ISO values
at ISO 800 and ISO 8000, which helps
maintain dynamic range when working
in darker conditions. In simple terms,
those two base points allow the sensor
to treat the signal one way when there

is a lot of light and a different way when
there is less light. Staying near those
values tends to produce the best results,
especially when you know you’ll need to
push the files in post.

I found that noise becomes noticeable
sooner with the a7 V than it does on cam-
eras designed specifically for low-light
work. At ISO 3200 and ISO 6400, there is
more visible noise, which looks very much
like film grain in images from the a7V,
than some users might expect, particu-
larly when compared to lower-resolution
bodies. The files are still usable, and mod-
ern noise reduction tools can clean them
up, but the difference is there.

Like many aspects of photography,
noise level comes down to personal
preference. Some photographers are
comfortable pushing files much further
than others. What mattered to me wasn’t
whether the image was perfectly clean,
but whether it held enough detail and
dynamic range to work with later. In that
respect, the Sony a7 V performs well,
even if it doesn’t match the specialized
low-light bodies in Sony’s lineup.

Taken together, the stabilization, dual
base ISO, and overall sensor perfor-
mance make the a7V a capable camera



Find more articles

3 and videos featuring
Sony equipment

i on PhotoVision.

in changing light. It may not be the best
choice if low-light performance is your
only priority, but for a hybrid camera that
balances resolution, speed, and versatili-
ty, it handles real-world conditions better
than I expected.

THE ONE

I often get asked, if you were buying a
Sony camera today, which one would you
get? Unless someone has a specific pro-
fessional need, my answer is this camera.
The a7V is well balanced in Sony’s lineup.
If you need the absolute speed and per-
formance of the a9 111, you already know
why. If you need the highest resolution
and flagship-level build and features of
the al II, that decision is just as clear. But
for most photographers, filmmakers, and
hybrid creators who want one affordable
camera that can do it all well, at $2,499.99
MSRP, the a7 V makes sense.

It may not be the best low-light per-
former in Sony’s lineup like the a7S III,
but it’s more than capable. It may not
carry the full flagship feature set of the
al, but it shares much of the durability,
weather sealing, autofocus performance,
and overall reliability that profession-
als expect. And for most users, those
are the features that matter day to day.
‘What makes the a7 V compelling is that it
checks nearly every box. It’s fast enough
for action. It has more than enough
resolution for professional still work. Its
autofocus is excellent. Its video features
are strong enough for serious hybrid use.

For most of my career, Sony hasn’t
been the system I naturally reached for.
But with the a7V, it feels like Sony has
removed much of the friction that used
to come with their cameras. e

Dler Rickenbach is a filmmaker and
photographer based in Idaho.
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One-Lens Challenge

SIGMA 35MM F1.4 DG Il ART LENS
By Mark Edward Harris
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Until I tested Sigma’s latest 35mm during
a trip to Hot Springs, Arkansas, I felt that
if I could only work with one lens and it
had to be a fixed focal length, it would
be a 28mm. Working with the new Sigma
35mm F1.4 DG II Art lens has made me
rethink that position, especially since my
assignment involved creating vertical
environmental portraits to tell the story
of this historic town.

‘While the 28mm can be a great lens
for horizontal environmental portraits,
it tends to show too much distortion
when applied to verticals. In Hot Springs I
used the lens, which is available in Sigma
L-mount and Sony E-mount versions,
to take environmental portraits of the
people and places that lend the town its
unique character.

The Sigma 35mm F1.4 DG II Art lens
is compact, weighs 18.5 ounces, and
has a 67mm filter size. I photographed
the people behind an eclectic mix of
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Hot Springs food and beverage businesses,
including Matt Bell of Origami Sake (bottom
left), and Saddiq Mir at J&S Italian Villa
(bottom center). Apertures between f/4 and
/5.6 gave enough depth of field to feel the
subjects’ environments without being so
sharp that it would pull the viewer’s focus
to the background. I applied the same
approach to the more reportage-style
environmental portrait of a fully ladened
server at The Pancake Shop (bottom right).
The Sigma lens is equipped with an
AFL button in two locations, which can
be assigned to several functions via the
menu on select cameras. In addition to the
aperture ring, the lens has an aperture
ring lock switch. If engaged in position A,
the aperture ring will be locked in that
position and the camera will control aper-
ture. Engaged in a position other than A,
it will transfer control of the full aperture
range of the lens, from f/1.4 to /16, to the
aperture ring.

Bathhouses are what put Hot Springs on
the map more than a century ago. I used the
Sigma 35mm F1.4 DG II to document the
broad facade of the Quapaw Baths (top left)

JAKE SCHNEIDER

Dayton, OH | PPA Member Since 2024

Sites.google.com/view/jake-schneider-/about
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when the afternoon sun illuminated the
facades of the buildings that line Bath-
house Row. At the Superior Bathhouse
Brewery and Distillery, I did an environ-

mental portrait of Rose Schweikhart
(above, left) in the converted space where
she and her team use thermal spring
water to create beers.

Hot Springs was a popular vacation
destination for some of America’s most
notorious criminals of the Roaring
Twenties into the mid-20th century.
Their stories are told at The Gangster
Museum of America through displays
including the death mask of John
Dillinger (above, center). The 35mm /1.4,
with its fast and quiet autofocusing and
fast aperture, made it ideal to document
lowlifes in low light both in the museum
and on the street. A likeness of Al Capone
(above, right) in front of the nearby

38 PROFESSIONAL PHOTOGRAPHER

Ohio Club showed off the lens’ low light
capabilities, including the rendering of a
beautiful bokeh.

In bright sunlight at Avant Mining on
Fisher Mountain, I also took advantage of
the lens’ ability to go shallow to docu-
ment a visitor’s newly unearthed crystal
cluster (page 39, left). I wanted the viewer
to focus on this magnificent find without
being distracted by other elements in the
frame. The dust- and splash-resistant
barrel and water- and oil-repellent coat-
ed lens aides in its use in harsh outdoor
environments. The newly developed
AAC (Advanced Amorphous Coating) has
also been added, dramatically reducing
reflections responsible for ghosting and
flare. Even with that, however, I use the
supplied petal-type hood with a locking
mechanism. Colors can be muted by
extraneous light even when it’s not being

hit by a light source that would create a
full out lens flare.

The lens features an 11-blade rounded
diaphragm that maintains a round shape
even when stopping down from maxi-
mum aperture. A kayak ride around Lake
Hamilton (page 39, top right) from the
Lookout Point Lakeside Inn gave me the
opportunity to test this aspect of the lens
at £/16 to get both the bow of the kayak
and the resort in the background in
sharp focus.

I put the lens’ minimum focusing
distance of 11.1 inches to the test at
the 210-acre Garvan Woodland Gardens
in the Ouachita Mountains, where my
shots included a frame filled with an
abstract detail of a peacock’s feathers
(page 39, bottom right). Incorporating
new glass materials that were previously
difficult to process into the lens, togeth-



er with four high-precision aspherical
elements and two SLD glass elements,
corrects axial chromatic aberration,
which suppresses color fringing not
only in the in-focus plane but also in
out-of-focus areas, producing an elegant
natural bokeh.

Using just the one 35mm /1.4 lens
in Hot Springs meant I could focus on
documenting the experience, liberated
from my usual bag full of lenses. o

Mark Edward Harris is an award-winning

photographer and writer based in Los Angeles.
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Have Camera,
Will Travel

Cr.Photog., has all over. From one spot to the next,
moved a lot. With a husband in the she’s developed and transported her
military, she’s used to picking up and logistics management and business
restarting her life, and her business, development systems while continual-
every few years when new military ly elevating her photography to appeal
orders send the family to the next to an increasingly affluent audience.

location. From Alabama to Virginia to
Georgia, she’s taken her photography
business with her, each time start-
ing over from scratch to build a new
network, new clientele, and a new
business presence.

Well, not exactly from scratch.
Over the years and successive moves,
Ryncarz has honed her organization-
al practices to become an expert in
starting over. Her current iteration of
the business is a successful boutique
wedding and boudoir portrait studio
in Savannah, Georgia, with connec-
tions and clients calling her from

Meredith Ryncarz
creates success
by starting

over, over

and over

again

MEREDITH RYNCARZ

AHdAVY90L10Hd 30VY9 AdEVO
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CHANGING SPECIALTIES,
GAINING FOCUS

Ryncarz started out as a portrait
photographer. She spent several
years developing skills and best
practices around portrait pho-
tography, ushering her business
through various iterations and lo-
cations while steadily growing her
profile. But when she had the op-
portunity to try her hand at wed-
ding photography, she found the
next level of inspiration. At the
urging of a colleague, she decided
to go all in on weddings. As an es-
tablished portrait photographer,
she figured her expertise would
translate seamlessly. Instead, she
had to shift her thinking.

“You don’t realize what you
don’t know until you realize you
don’t know it,” says Ryncarz.
“Attacking weddings from a por-
trait perspective, there is a lot of
potential for missteps.” She points
to pricing, time management,
understanding how to track cost
of goods, and effectively gauging
the competition as areas of con-
cern. “But if  were to look back on
it now, 13 years later, I would say
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that not understanding logistics
and asset management were the
biggest problems I faced,” she
continues. “Because a wedding is
a production. You have one day
to get it right, and there are

no re-dos.”

‘When planning a wedding job,
it’s critical to map out not only the
timeline, but how the photogra-
pher and second photographer
approach different phases of the
work to ensure the most creative
coverage. “A lot of times, wedding
photography teams move as one,”
observes Ryncarz. “They don’t
think of individual assets in terms
of the different skills of people on
the team.” For example, one pho-
tographer may excel at portraits
and another at photojournalistic,
storytelling photography. Plan-
ning where these photographers
should be stationed and when
during the event leads to more
creative coverage and better-
quality images, she explains.
“When you don’'t manage your
assets correctly, you lose creativity
because you're allowing chaos and
stress to sweep in.”
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REPURPOSING PORTRAIT SKILLS
The key to success in the wedding
field is recognizing the purpose of
the images, says Ryncarz. “You're
looking to tell a story, not just take

a beautiful portrait of a couple. Can
you take these two people, put them
together, and make them look beau-
tiful? Can you also tell their story in
an intriguing way?” The best images
combine the skillsets of portraiture
and photojournalism, she adds.
Ryncarz suggests asking yourself,
“How do I inform the story from a
portrait standpoint and tell it in that
one frame—and then do it again and
again and again to string together a
cohesive narrative?”

Ryncarz appreciates the unique-
ness of each wedding even as some
of its elements, such as parts of the
ceremony, may stay the same. “Every
single wedding is different,” she says.
“Every single couple is different.
They want different images, differ-
ent approaches. That gives a creative
challenge as we consider how to
do very similar things differently,
creatively, so the images are as
unique as the people.”

ADAPTING TO THE UNEXPECTED
Ryncarz has experienced everything
from a groomsman having both hips
pop out of their sockets to a hungry
racoon invading the catering tent to

a torrential downpour that flooded
the entire outdoor reception site—
and that was all at the same wed-
ding. She has learned that wedding
photographers must prepare for the
unexpected, and when you're not pre-
pared, improvise. She even carries an
emergency kit with everything from
crochet hooks to razor blades, and

“a whole bunch of other stuff you'd
never think you'd need,” she says.
“Sure, at some level, we're in it to take
pretty pictures, but managing logistics
allows us to take those pictures.”

Ryncarz remembers one event
when strong winds knocked out pow-
er at the wedding site. The bride’s hair
was half-done, the groomsmen were
stuck in a windowless room with no
light to get dressed, and the venue’s
backup generator was out of fuel.
Ryncarz’s assistant backed her Jeep up
to a window, and they threaded an ex-
tension cord through the window to
provide power to the wedding party
(and at least finish the bride’s hair).
“The best you can do is try to be ready,
not panic, and find a way to keep
things moving,” Ryncarz says.

SHARING THE KNOWLEDGE
Ryncarz has been sharing insights
from these crazy wedding mishaps,
as well as plenty of lessons from
everyday business management, in
an online educational venture called
“The Restart Specialist” and on PPA’s
content website PhotoVision. She was
inspired to start educating photog-
raphers after attending a wedding
photography workshop shortly after
one of her relocations. Ryncarz says
the instructor told her that because
she moves too frequently, she would
not succeed in the wedding industry
and was actually taking away busi-
ness from other photographers. This
feedback only hardened Ryncarz’s
resolve to succeed. In fact, she says,
she realized that her strength was her
ability to generate new business in
each new place. And along the way,
she learned invaluable lessons about
pricing, marketing, logistical man-
agement, and other crucial factors
that drive business.

Those elements are sometimes
overlooked by photographers who
lack business backgrounds and focus
only on the art. “Photographers want
the pretty. I do, too. Ilove to create,
but money allows me to stay in busi-
ness and create more,” she explains.
“So, I'want to help others with ... all

videos on PhotoVision.
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those things that most creatives
shy away from. I want to help
people get to that point of having
a successful business as quickly
as possible, versus going down a
rabbit hole and losing two, three,
four years trying to find a system
that works. Most of all, I see po-
tential in people, and I want them
to use it. They have a God-given
talent for a reason, and I want
them to see their full potential.”

ATTACHING MOTIVATION TO
DILIGENCE

For photographers struggling

to grasp the important business
topics, Ryncarz recommends tying
them to what you value and what
motivates you. Is it freedom? Is

it family? Is it the joy of creating
art? Then think about how better
business practices can feed your
motivation. If freedom is what
motivates you, then a strong
financial plan allows the freedom
to choose what to photograph and
when. With that baseline, the next
step is to adjust your business
expenses. It may mean adding

more offerings to generate more
revenue or changing your sales
techniques, “because the money
is there, you're just not asking

for it,” Ryncarz says. “We need to
get past that fear, move beyond
that feeling that asking for money
for our art is somehow sleazy.
That’s the biggest issue I see with
photographers, that reluctance

to actually sell their art. Photog-
raphers need to understand that
we are providing a service. People
come to you because they have a
need, and you can meet that need.
Don’t think of it as sales; think of it
as serving your client.”

This is why photographers
must be deeply familiar with their
client base, why you're serving
them, and how you can serve
them better. “This process allows
us to start charging more, because
we understand the psychology
that feeds into the business,” says
Ryncarz. “We need to step outside
of ourselves, get out of our own
way, and by doing so, we can
better serve our clients for many
years to come.” e
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Enika Thiele buifds thust
to captune heh cQients’ thuth

Lt7S one ofher most
cherished photos, says
Erika Thiele, CPP. It’s Christ-
mas morning and she’s just
shy of 2 years old, beaming
with delight holding her new toy
camera, with her dad grinning in
the background. She carried that
camera everywhere, she recalls.
“I giggle every time I see [the pho-
tol,” she says. “When my uncle sent it
to me, he told me it was so obvious that
being a photographer was my destiny.”
Throughout her childhood and
young adulthood, Thiele was rarely
without a camera. Her friends were her
perpetual subjects, often joking that
her camera was an extension of her
body. But through their forbearance,
Thiele learned the magic of how a
simple photograph could turn an
everyday moment into something
astounding. Fleeting facial ex-
pressions and gestures provide
subtle hints of a subject’s true
personality, and when frozen at
just the right moment, speak
volumes about who they are.
Realizing the power that a
camera could wield was
pivotal for Thiele.
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In her high school journalism class,
Thiele photographed events for the local
newspaper. She went on to major in
photography in college. “I spent hours
in the darkroom,” she says. “Oddly, 1
actually miss the smell of it.”

Today, Thiele runs Erika Thiele
Photography in Kearney, Nebraska,
specializing in
maternity and
newborn photogra-

phy. She also offers

boudoir, senior, and
family portraits. Just
as she discovered
with her tween and
teenaged friends,
Thiele believes that
the unguarded mo-
ments she captures
tell a deeper story.
“Ilove my posed

\:\} [

photos, but there’s A el

something so much ERIKA THIELE
more magical that

happens when [the subject doesn’t] look

at the camera,” she explains. “When

you look—truly look—at your husband

or child, that’s where the love comes
through. Those are the pictures that last

because they’'re more meaningful.”
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Through her camera lens, Thiele
aims to gently disarm her subjects so
they feel safe, confident, and comfort-
able revealing their authentic selves.
Capturing kids acting like kids, moms
rubbing their bellies or talking to their
new babies—those moments are golden.

RECIPROCAL RELATIONSHIPS
Aside from the rare person who natu-
rally comes alive in front of the camera,
those moments of authenticity typically
don’t happen organically. Thiele has
learned over the years that a photo ses-
sion is about reciprocity: Photographers
must be authentic for their clients to be
the same. That’s why Thiele takes time
to build genuine relationships with her
subjects by asking the right questions to
help make them feel seen. She asks her
clients how they want to feel when they
look at their images, not just how they
want to look. She wants to know what
emotional value these images will bear,
find out what her clients are self-con-
scious about, which features they love
about themselves, and which they
don'’t, she says.

“Some people feel invisible or
insecure. They don’t always feel safe,
seen, heard, or appreciated for who
they are,” says Thiele. “As a photogra-
pher, you can be that for them. There’s
so much that’s fake in the world; peo-
ple don’t know who to trust. If you can
be that safe space, that comfort and
security, they’re more likely to come
back and have you document their
whole lives.”

Knowing their concerns and what
they’re hoping to see of themselves
provides her a structure from which to
build a story, Thiele explains.

“When you're pregnant, you just
don't feel like yourself, and it can be
hard to look at yourself in the mirror,”
she says. “You see the big belly, or your
hair isn’t the same, and your skin isn’t
the same. Maybe they’ve spent the last
few months vomiting or every part of

“Some people feel invisible oh insecunre.

They don’t aflways feel safe, seen, heand,
oh appheciated for who they are.
As a photographer, you can be that for them.”
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their body aches. So, the goal is to sit
them down and ask how they want

to feel about these photos. I let their
vision guide me. And sometimes, they
just say they want to feel beautiful.
And that’s OK. We can do that.”

To that end, Thiele offers hair and
makeup, and a full wardrobe of gowns
and children’s clothing so moms can
feel pampered. Taking wardrobe and
styling off her clients’ plates makes it
easier for them to show up calm for
the session, ready to enjoy the experi-
ence. Even so, Thiele says, some of her
subjects still freeze up in front of the
camera, if the little insecurities about
their bodies or a general feeling of
awkwardness creep in. During those
moments, Thiele will sometimes offer
them a peek at the back of the camera
for reassurance.

“I've found that if I do that at the
beginning of a session, it helps to get
them hyped because they can see what
Isee,” she says. “I always focus
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on building them up, pointing out

their beauty.”

‘With couples, she finds that one
person is typically more comfortable
than the other. That’s when she asks if
she can help them pose, and then gently

guides hands and arms into more com-
fortable, relaxed positions. She’ll talk
about their chemistry, how cute their
baby is, or have Dad whisper something into Mom'’s ear that
might make her blush.

“That’s when they let down their guard and you can create
beautiful photos,” she says. “You have to set up a safe environ-
ment where they can just relax into themselves.”

MAKING IT EASY
After the session, Thiele continues her client-focused approach
by showing them only a carefully curated selection of photos.
She’s learned that clients don’t want or need to choose from 500
maternity or family photos. She likens it to standing in front of
a giant wall of paint chips, where every possibility is up on that
wall and it can be paralyzing and overwhelming to commit to a
single hue, let alone a color family.

“As the photographer, you have to have enough security and
confidence in your work to say, ‘Let me help you narrow these



1

down,” she says, adding that she used
to offer 170 newborn photos with the
same poses duplicated in color and
black and white. Her clients didn’t
know what to do with so many options.
“Now,” she says, “I really pare it down
ahead of time and then tell them to
focus on what they actually want to
see every day. What brings out the
most emotion, what makes them feel
the most beautiful? It’s about guiding
them, but it takes a lot of practice.”
Thiele says confidence and trust are
part of every aspect of her business,
not just while the subjects are in the
studio. Her clients are baring their

PPA.COM/PPMAG JUNE 2026 53



54 PROFESSIONAL PHOTOGRAPHER



vulnerabilities, and sometimes their bodies, in front of
Thiele’s camera, so it’s important to make sure they always
feel supported and cared for, she explains. “If you're not
confident, it bleeds through and your clients won’t have
confidence in you either,” she says. “If you're feeling really
insecure, they’ll feel it too. I'm here to make my clients
feel calm and beautiful and confident because they feed
off of my energy. I try to be that solid rock for them, so
they know that everything will be perfect in the end.”

The biggest revelation Thiele has had in running a busi-
ness is to follow her heart and instincts. Her heart leads
her to pursue symbiotic, honest relationships with her
clients, and it’s been her instinct to build up their con-
fidence. Her clients, in turn, reward her with candor in
front of the camera, so both parties walk away fulfilled.

“I have clients that I've been photographing since
they were little bitty, and now they’re getting married.
That is the most precious part of my job. I absolutely
adore being invited back into these people’s lives over
and over again to capture all of these events from birth,
even into death,” she says, adding that she has photo-
graphed some funerals. “That’s the most amazing part
of this job, having clients treat you like family. I guess it
means I'm doing my job right.” e

Stephanie Boozer is a writer in Charleston, South Carolina.
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CHRIS J. EVANS SHARES HIS
| WEDDING PHOTOGRAPHY SECRETS

he apple didn’t fall far from
the tree for globetrotting
Ventura, California-based
lensman Chris J. Evans. The
renowned luxury wedding
photographer was born into
a family of artists. His mother,
D.N. Evans, was a jewelry designer
and couture wedding dress and
fashion designer, and his father,
Michael, was a sculptor, painter,
and philosopher. Raised in an en-
vironment that nurtured creativity,
Evans recognized that art could not
only be a career but a way to contrib-
ute beauty to the world. His interview
has been edited for length and clarity.

By Mark Edward Harris
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Mark Edward Harris: When did
photography enter your life?
Chris J. Evans: My mom’s best
friend, Roberta, gave me my first
camera, a Canon AE-1with a 50mm
/1.8, when I was 14. Growing up

in Laguna, I was a surfer and a
skateboarder and always had this
camera with me taking pictures of
my lifestyle, my friends, and other
cool things. I got signed to a big
modeling contract when I was 18
and that’s how I fell into fashion
photography. Being photographed
by some of the top photographers
in the world, including Mario
Testino, John Russo, and Patrick
Demarchelier, informed my eye.

I started photographing fashion,
and then a girlfriend asked me to
photograph her wedding in 2010.
The bride was a model and it was
in Hawaii, so I had a destination
wedding with a model bride for
my first time out of the gate. There
are no reshoots on a wedding. But

I got to be a product photographer
when I photographed her shoes and
the flat lay; and I got to be a photo-
journalist, doing a documentary
style; and I got to be a fashion photo-
grapher, photographing her in her
dress. I was like, A wedding is actually
everything I love about photography in
one incredible day. I was hooked.

MEH: You mention the

“Vogue moment” in one of

your PhotoVision videos.

‘What exactly is that?

CJE: It’'s a moment where the
bride or groom feels celebrated
for their beauty and for just being
themselves. Most of them are
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not models and have never been
photographed for so many hours
straight. That’s really the biggest
thing, when they feel safe enough
to let down their guard. When I
show them that image, which is a
version of themselves they've
never seen, and they think, Whoa,
I'look so amazing, that’s the Vogue
moment. I learned that from my
time in front of the camera. I
worked with photographers who
made me feel amazing and others
who made me feel terrible. So, I
know how much power we have
as photographers when we point
a camera at someone.

MEH: How do you get Vogue
energy out of non-models?

CJE: It’s vibration, it’s how you
enter a space, it’s how you hold
yourself, it’s the tone and speed of
your voice. In the morning when

I first walk into the room, the
bride’s still getting her hair and
makeup done. It’s high stress, high
anxiety. If you enter that space
and you're part of this chaos, that
energy reverberates. When I enter,
it’s the opposite.  walk in very
calm, in a finely tailored suit, very
professional, no cameras. “Susan,
how are you? So nice to see you.
You look amazing. I couldn’t wait
for this special day. 'm gonna go
set up in the corner. Enjoy the hair
and makeup process. Can I get
you a water or anything?” I set up
a dynamic that I'm there to serve
them at the highest level. Most of
the time I get a sigh of relief that
everything’s going to be all right,
just from that initial energy. That




When I show them
thatimage, which
is a version

of themselves

b
they've never seen,

and they think,

that’s the

moment.”
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kickstarts the entire chain of events
leading up to that Vogue moment.

MEH: What is “flat lay” in the
wedding photography lexicon?
CJE: Basically, the flat lay is that
overhead view of the invitation laid
out very graphically to create an ar-
tistic opening to the couple’s story.
It’'s evolved from precise, perfect
lines where every corner lines up
to something looser. Gen Z clients
want a slightly different aesthetic
than the flat lays of the past. Now
I'm photographing them to look
mucked up a bit stylistically. That’s
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also how I photograph the shoes
and the perfume to tell the story of
the details in an artistic way.

MEH: Your PhotoVision

videos provide great tips on

the subtleties of styling, including
for the reception. For example,
what is your rule about salt and
pepper shakers?

CJE: Unless they're bespoke,
one-of-a-kind salt and pepper shak-
ers, they will ruin good décor. I'm
servicing the highest-end, top 1% of
clients, so every single item on that
table should be there by design.

You want to capture that scene
pristine. For example, the minute
ice water goes into glasses, you get
condensation, which will result in
water drops on the tablecloth, and
that’s going to change up the entire
vibe. It’s not just a pretty table, it’s a
work of art. It’s all about aesthetics.
For a wide, establishing photo of the
table, I'll open up to /2 or /2.8, and
if it’s a super dark ballroom, I hit
the whole room with a strobe. So,

I might stop down to f/4 or /5.6.
Either way, I want the picture to
look like the doors just swung

open and you're taking that first
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step in. If everything is tack sharp,
ultra-bright, in your face, you lose

the sense of wonder that shallower
depths of field create.

MEH: I was surprised that the
50mm lens is your go-to focal
length.

CJE: I've built my whole career on
that lens. For me, it’s the perfect
lens because it puts you into the
story. If you want a tighter shot, you
have to come in closer, so it really
makes you a part of the experience.
It’s the truest representation of

the dream aesthetic of a wedding,
especially when opened up to {/1.2.
Alot of my friends in the industry
love the 35mm, but I make a lot of
vertical images, especially for social
media, and the 35mm focal length
distorts too much for me and it’s
not as magical.

MEH: How do you design your
clients’ wedding albums?

CJE: Itend to go chronologically.
‘When my team produces the videos,
we like to go a little more Tarantino:
‘We open with peak action, dance

floor, crazy montage, and then
soften it, and then open it back up
again. But for the still albums, I like
to move chronologically and create
that visual anticipation and arc of
the day. For albums, the clients get
to pick their favorite 50 to 75 imag-
es, and then I design around those.
If I feel other images will enhance
the storytelling, I add them. I use
this amazing company out of Portu-
gal called Floricolor. Their albums
are so beautiful. It’s like an eggshell
paper, but with this very soft sheen.
Idon’t do leather products; I'm a
vegetarian.

MEH: Is video automatically part
of your wedding package?

CJE: It’s an upgrade. It started
during COVID-19, when I began

to work again. All my cameras did
video and clients wanted a minimal
crew. I would create stills and switch
to video. I'm a musician as well, so
linear music editing was already in
my brain. Linear video editing is
similar, but with moving pictures.
So, I taught myself how to do that.
Now I have a full video team, but it’s

my vision and I direct the final
edits. Typically three- to five-
minute editorial, fashion-forward
videos are the main deliverable.
But we can also do an extended
documentary-type film if the client
wants speeches and dances.

MEH: What equipment do you
bring on location?

CJE: I believe in less is more to the
highest order. I used to travel the
world with one Pelican case but
now it’s a Tenba case. I go with two
Canon EOS R5 Mark IIs, my 50mm,
which never comes off camera A,

a 24-70mm, and a 14-24mm from
Sigma, a beautiful piece of glass
for dance party stuff. I also have a
vintage toy camera lens for a film
look, very dreamy. For lighting I
travel with a Godox AD100Pro, an
AD200Pro, and a V100 speed light.
I also have a drone and two fold-up
stands that fit into the Tenba case.

MEH: You go with strobes rather
than continuous light?

CJE: Yes, because if I'm going to do
some drag-the-shutter work, I can
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freeze the action and get cool
lighting and blur. I also some-
times use strobes for blue-hour
fashion-driven portraits.

MEH: What is one of the most
amazing wedding experiences
on location you've ever had?
CJE: Last year, 1 did a wedding
in Malta in a church that was

an 18th century masterpiece.
Iwanted it to feel as if you were
there, so I just locked in my
white balance. Cameras are so
amazing now. I might have been
at ISO 2000 and was still getting
a perfect image, especially with
Al denoise in Lightroom later.
I've shot images at 14,000

ISO and with Al denoise it’s

still primo.

MEH: What'’s your post-
production process?

CJE: I cross-reference to make
sure the 3,000 photos on the
card are the 3,000 photos in
the file on the hard drive. Once
everything is accounted for, we
bring it into Adobe Lightroom,
and then I'll do my highlight
selection for the client, about
50 to 100 images. I send the rest
to my post-production team

in the Philippines. They know
how [ want my white balance
and color. They match them
and send back 1,000 or 1,500 of
the best ones. I still give those a
final run-through, but by out-
sourcing, I've taken 60 hours of
post-production work down to
about two hours. We typically
deliver them to the client in
about two to four weeks.

MEH: Did you study
photography formally?
CJE: I started studying
photography in 8th grade,

learning how to develop black-
and-white film. In high school,
I'was always in photo classes.

I had a great photography
teacher, Peter Tiner, who in-
spired me. I then went to music
school, chased the band dream,
released a bunch of records,
and had a few songs on the
radio. I had the modeling thing
as well. I've lived so many crazy
lives and then settled into pho-
tography at 32 when I did my
first wedding. Now it’s 15 years
and 500 weddings later. That’s
the gift of getting older: You
have so many chapters of your
life to inform your opinion,
your worldview, and your eye.

MEH: What experience

did that time in a darkroom
give you?

CJE: You realize the true magic
of photography when you put
the paper into the developer
and an image appears. I don't
have the time, bandwidth, or
patience to experience that
again, but doing it then made
me fall in love with the craft
and artistry of photography. To
this day I will sometimes select
an image based on vibe rather
than perfection. There are
merits to a 100% technically
perfect image. But there are
also merits to beautiful imagery
that is not perfect. I've started
to articulate this idea in my
talks: replacing the idea of per-
fection with excellence. When
you know you gave your every-
thing to that image, that client,
that experience, that photo,
that’s what it’s all about. e

Mark Edward Harris is an
award-winning photographer and
writer based in Los Angeles.
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Ready to Serve

PPA WELCOMES NEW CFO JENNIFER WILSON

Jennifer Wilson, CPA, who became PPA's new CFO on May 1, says she is better
at expressing things in a spreadsheet than in an interview. So, she created

this example.

Dovvr? sPat Imp'::ve:r?\ent 5'}%;5":’;?:?%?"
Accounting Skills X
Tells Jokes X
Bakes Great Cookies X

Having her accounting
skills “down pat” is an
understatement. With
an MBA from Univer-
sity of Georgia’s Terry
College of Business, six
years as a senior auditor
at a CPA/business advi-
sory firm, and almost
20 years as CFO of a
national retail chain,
Wilson says finance is
integral to the daily life
of every company. “I
love the quiet space of
accounting that lets me
plod along in the back-
ground keeping records
and maintaining the
organization’s pace,” she
adds. “I thrive on creat-
ing teams and processes
to make life better for
the people that cross
my path. ‘Better’ might
be making daily tasks
easier or providing
needed data for deci-
sion making or creating new challeng-
es that foster growth in people. CFO is
the perfect combination for me.”

PPA itself felt like the perfect place,
as well. Last year, a friend told her
about the upcoming retirement of the

Jennifer Wilson

association’s longtime COO and CFO,
Scott Kurkian, Hon.Cr.Photog. She
was intrigued. “I was drawn to PPA’s
strong history and the long-standing
leadership team,” Wilson says, as well
as the opportunity to impact financial/

SIOVII JILSILYY / 99V IN00HE®

business education for its members.
“For the past 20 years, I've mentored
many individuals—including entre-
preneurs—to develop good financial
habits. To have this included as part
of my job was something I couldn’t
passup.”

Angela Kurkian, M.Photog.Cr., CPP,
PPA's CEO, saw Wilson’s value imme-
diately. “She was a perfect fit,” she
says about Wilson, citing her exten-
sive experience as well as her drive
and demeanor. “They say the person
you marry is 90% your happiness or
misery. I think the same is true of
those you work with. We are extremely
protective of the culture we’ve built on
staff, and I'm most excited about not
only the experience Jennifer brings,
but the person she is and how she’ll
add to that staff culture.”

‘Wilson may not bring home-baked
cookies to PPA, but she says she will
incorporate what she learned during
her long career at The Fudgery.
“Every person who crosses my path
has something they will teach me,”
she says, “and I've learned to slow
down and listen to their lesson.”
Among those lessons: Ask questions
and listen for information rather
than listen to respond. “When you're
leading a group of people, allow time
and space for people to get on board
with you,” she adds. “People won’t
always admit it, but they love structure
and organization when it’s not stifling
creativity. A good leader can keep
this balance while moving an organi-
zation forward.”

As CFO, Wilson calls herself “sec-
ond-chair leader,” taking cues from
Kurkian and the board, and adapting
her leadership style to fit the goals,
people, and resources within what-
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PPA CEO Angela Kurkian, M.Photog.Cr., CPP, left, calls new CFO Jennifer Wilson a “perfect fit"
for the job.

ever situation. She says a card her
mother gave her years ago with the
definition of “Jennifer” on it is, in fact,
an accurate description of herself. It
reads: “She is a well-rounded person
with a stubborn nature. She is only
truly happy when fighting for an ideal
world of peace and justice. But she
is also a realist and understands that
change comes slowly. Efficiency is the
hallmark of everything she under-
takes. Without hesitation, she puts all
her energy into life.”

‘When not at work, Wilson, her hus-
band and two young-adult daughters
are often road-tripping, and she has

visited 49 U.S. states. She also enjoys
running, reading, and sewing. And
what is Wilson most looking forward
to as her tenure starts at PPA? Being
part of helping photographers suc-
ceed, thrive, and bring their import-
ant work to the world, she replies.
“PPA is made up of some amazing
artists who are full of passion for
capturing all the moments in life and
holding them forever, to be shared
and reexperienced every time some-
one views an image,” she says. “There
is a reality to photography and I'm so
honored to have a tiny role in such a
big part of this world.” e

"EVERY PERSON WHO CROSSES MY PATH
HAS SOMETHING THEY WILL TEACH ME,
AND I'VE LEARNED TO SLOW DOWN AND LISTEN
TO THEIR LESSON."
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Charlotte Convention Center

IMAGING USA
IN THE QUEEN
CITY

CHARLOTTE GETS ITS CLOSE-UP

For the first time, PPA's annual confer-
ence, Imaging USA, will take place in
Charlotte, North Carolina, Jan. 31-Feb. 2,
2027. Clean, compact, and welcoming,
Charlotte is an easy city to navigate,
offering both convenience and creative
energy. It's a destination where skyline
views, public art, green spaces, modern
architecture, and colorful neighborhoods
are all nearby for roving photographers.

The Charlotte Convention Center,
where the conference will take place, is
within walking distance of multiple hotels,
restaurants, and attractions. So, there
will be many opportunities to explore
between Imaging USA classes and events,
whether that means grabbing coffee
before heading out with your camera, dis-
covering a mural-lined street, or settling
in for a rooftop dinner after a full day
walking the expo floor.

Charlotte's dining scene includes a
wide range of cuisine, from Southern
staples to globally inspired menus, found
at food halls, breweries, brunch spots,
and late-night joints. The Queen City also
has museums and live entertainment, all
within an easy-to-navigate layout.

As we look ahead to Imaging USA
2027, Charlotte feels like a fitting back-
drop: friendly, vibrant, fresh, and ready
to welcome photographers from across
the country. e

imagingusa.com
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Meet the Board

JOHN GRESS PLAYS THE LONG GAME OF BUSINESS

JOHN GRESS

Starting March 1, 2026, four
new members joined the

PPA board of directors.
Chicago-based John Gress,
M.Photog.Cr., CPP, an
award-winning commercial
photographer and educator, is
one of them.

How did you

become a professional
photographer?

| borrowed my mom'’s camera
when | went to summer camp
as a teenager and quickly real-
ized it was a great way to start
conversations. | also loved
anything that was technically
difficult, so learning photogra-
phy hooked me immediately.
After several years working
professionally, | thought of
myself mainly as a technician,
but later in life, when | began
teaching portrait photography
workshops, | realized | was also
an artist. Helping others learn
the craft became just as re-
warding as making the images
themselves.

Why did you want to

serve on the PPA board
and how did you go about
making it happen?

After more than 25 years

as a full-time photographer,
serving on the board felt like

a meaningful way to give

back to a community | love.

My career has taken me from
photojournalism to commercial
photography and eventually to
teaching. That journey has giv-
en me the opportunity to work
with many different types of
photographers, and | felt that
perspective could be useful in
helping support and strength-
en the PPA community.

How do you start

your workday?

Two double-shot Americanos
and a protein bar while | go
through email and start check-
ing off my to-do list.

What's the most
important lesson

you've learned as an
entrepreneur running a
photography business?
Don't worry so much about
every potential setback. This
business is a long game. If you
work hard, keep improving
your skills, and show up con-
sistently, things tend to come
together over time. Tenacity
matters just as much as talent,
and a little bit of luck never
hurts either.

What PPA benefit has
been most helpful to you?
The community. | didn't know
much about PPA until | was
invited to speak at Imaging
USA in 2019. Once | started
attending the conference and
meeting people, | realized how
valuable it is to be in a room
full of photographers who un-
derstand the same challenges
and opportunities. Many of the
photographers | met through
PPA and Imaging USA have be-
come close friends whom | talk
with reqularly, and those rela-
tionships have been incredibly
valuable both personally and
professionally.

What are your favorite
icebreaker questions
when you meet other
photographers?

Can | give you my least favor-
ite question? “What kind of
camera do you use?" | would
much rather get to know the
person and what motivates
them than their choice of
hammer.

If you were not a
photographer, what
profession would you
choose and why?

| sometimes joke that if | ever
went blind, | would become an
attorney, although after be-
coming close friends with one
I am not so sure that is still the
plan. | could easily have seen
myself pursuing a career as a
naval officer or a pilot because
| have always enjoyed struc-
ture, leadership, and tackling
difficult challenges.

What piece of photography
equipment can you not do
your job without?

Lighting. Without it most of my
photographs would be severely
underexposed.

Where would you travel to
if you had unlimited funds
and time, and what would
you do there?

| would buy my own Boeing
787 Dreamliner so | could
travel anywhere in the world
whenever | wanted. It would
basically be a flying house
filled with all my friends.

How would you describe
yourself in one sentence?
I'm an extrovert who genuinely
loves people.

What do you do with

your free time outside

of photography?

| enjoy traveling, working

out, and cooking, especially
anything that involves putting
meat on a smoker. | also spend
a lot of time watching YouTube
videos and learning about
history. e
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The job isnt to photograph the home.

Its to visit on someones behalf

BY JONATHAN LEE

M.PHOTOG.CR., CPP & GIRAFFE360
BRAND AMBASSADOR

1t’s the home where they
carry thewr new wife over the
threshold. Where their kids
take their first steps. Where
they gather with the people
they care about most.

There’s a moment I think about a lot.

A family is sitting hundreds, sometimes thousands
of miles away. Orders have come through. Amove is
happening whether they’re ready or not. They're
scrolling listings on a laptop, trying to decide where
theyre going to live next. They don’t get to visit. They
don’t get to walk through the front door. They don’t
get a second look. What they get is whatever we give
them. That'’s the job. Not just composition, lighting,
or sharpness. Youre building trust at a distance.
You're helping someone make a life decision without
ever stepping foot inside the property. If your work
can't carry that weight, it’s not doing its job.

Precision matters more when no one

can double check you.

I'm retired Navy, with 21 years in military and
government work as a jet engine mechanic and drill
instructor. There’s no room for “close enough” in
that world. That mindset followed me into
photography. When your audience can’t physically
verify what theyre seeing, accuracy is the baseline.
Straight
matters. The way light moves through a property

lines matter. Spatial understanding
matters. But more than anything, clarity matters.
People should never feel unsure about what they're

looking at.

Photos alone don’t carry enough

information anymore.

There was a point where a strong set of stills was
enough. That’s changed. Remote buyers need more
than a highlight reel. They need context. Flow. A sense
of how the space actually works. I didn't want five
different tools stitched together into a slow workflow.
I needed one capture that could deliver the full story.
That’s where Giraffe360 came into my process.

One capture, multiple ways
(o understand a space.

‘What changed for me wasn't the speed. It was the
depth. From a single scan, I'm delivering clean,
consistent still imagery, immersive walkthroughs
that actually make sense spatially, floor plans that
help buyers orient themselves, video content that
agents can use immediately. The shift is what that
gives the viewer. They can move through the
property, understand it, and build confidence in
their decision. And when someone doesn’'t get a
second chance tovisit, that confidence is everything.

Your role isn’t to shoot. it’s to guide the decision.
el

ThisiswhatIpushwhenIteach. If you see yourself as
someone who takes photos, you compete on price. If
you help people make better decisions, everything

changes. What you deliver improves. How you
package it improves. Your position in the transaction
changes. Tools matter, but only if they support that
shift. For me, Giraffe360 removes the friction. It gives
me consistency and depth, so I can focus on

presenting the home in a way that earns trust.

The standard has moved and most people
haven’t caught up yet.

Remote decisions aren’t the exception anymore. For
many buyers, theyre the norm. That raises the bar.
Get it right, and youre not just creating content.
You're solving a real problem.

HDR Stills

2D & 3D Floor Plans

A

CAPTURED BY

Virtual Tours GIRAFFE360 PRO CAM

LEARN MORE AND GET 10% OFF YOUR
GIRAFFE360 SUBSCRIPTION AT GIRAFFE360.COM
USING CODE PPAMEMBER.

GIRAFFE360
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Build Connections, Build Your Business

COMMUNITY NETWORKS MEAN YOU'RE NEVER ALONE
By Betsy Bird, M.Photog.Cr., CPP

At Imaging USA 2026 are, from left, Tennessee Community Networks members Josh

§ o

Williams; Betsy Bird, M.Photog.Cr., CPP; Tennessee Rick Elliott, Cr.Photog., CPP; and

Jen Willis, CPP.

BETSY BIRD

I initially joined PPA in 2017. For
the first couple of years, I was

a member in name more than
in action. What I didn’t realize
at the time is that the real value
doesn’'t come from membership

alone. It comes from connection.

I found my local Tennessee
affiliate while searching for
camera clubs in the area. What
immediately caught my atten-
tion was that the group offered
a mentorship program. As a life-
long learner and a bit of a nerd,
that appealed to me. [ reached
out and connected with Colby
McLemore, M.Photog.Cr., CPP,

and that one action changed the trajectory of my career.

My “local” affiliate is actually in Knoxville, Tennessee, while

Ilive in Chattanooga, about 110 miles away. So, attending

meetings meant committing to a drive. I quickly discovered

other members making that same trip, and before long it

turned into a carpooling adventure. I met people who were
not only knowledgeable about photography, but genuine-
ly welcoming and fun. So, I stayed. And the more I showed

up, the more involved I became. Today, I am on the board of

directors for Professional Photographers of
East Tennessee and the Tennessee Profession-
al Photographers Association (TNPPA), and
am a PPA Councilor representing my state. I
also belong to Oregon’s Community Network
(OPPA), which I joined in 2020.

How do these Community Networks fit
into the overall structure of PPA? I like to
think of it this way: National inspires. Local
transforms. State connects and elevates.
PPA provides the vision, resources, and
standards that guide the industry. Local
and state organizations are where that
vision comes to life. At the local level are
your coworkers. You're meeting regularly,
solving real business problems together, and
building relationships. At the state level, the
connections are built differently. For exam-
ple, our state organization hosts two three-
day education programs each year that are
included in the dues. More than anything,
though, both local and state involvement
became important to me because of the
people. Some of my closest friends have
come from these communities.

Through PPA, you have access to incredi-
ble information and resources. Community
Networks, in turn, give you access to people.
Photography can be a lonely business. Most
of us are solopreneurs, and many are intro-
verts. You can learn a lot on your own, but
you grow faster when you're surrounded by
people who understand what you're doing,
whom you can ask questions of, and who
will challenge and support you. Commu-
nity Networks also create opportunities.

For example, I'm currently working toward
becoming a PPA Approved Juror. Because of
my involvement leading image competition
committees in Tennessee, I've connected
with experienced jurors and observed how
they think, ask questions, and build rela-
tionships themselves.

In 2020, I took advantage of another
opportunity within Community Networks. I



initially joined the Oregon Professional Pho-
tographers Association during the COVID-19
pandemic because they were offering
online education. Even though I'm across
the country, I serve on committees, partic-
ipate in the mentor/mentee program, and
contribute from a distance. My membership
there has reinforced something I believe
strongly: Growth isn’t limited by geogra-
phy; it’s shaped by the people you surround
yourself with. I've seen that same idea play
out in Tennessee. We've had photographers
from other states join TNPPA after their own
organizations closed, and others looking for
more connection or opportunity.

| MET PEOPLE WHO
WERE NOT ONLY
KNOWLEDGEABLE
ABOUT PHOTOGRAPHY,
BUT GENUINELY
WELCOMING AND FUN.

How can you get started with a Commu-
nity Network? Start by showing up. Just
attend a meeting and introduce yourself.
From there, get involved in small ways.

Volunteer. Ask questions. Build relationships.

And if you show up and feel uncomfortable,
ask for a job. That’s what I did at my first
state event, where I didn’'t know anyone.
Rather than sit around or stand around by
myself, I asked the board president to put
me to work. Suddenly, I was helping with an
auction, checking people in at registration,
and helping with the hospitality table. Before
you know it, you may find yourself more
connected and supported than you ever
expected. Thanks to PPA's Community
Networks, you don’t have to run a photogra-
phy business alone. e

SHARE YOUR
PASSION

Share your knowledge, expand your
network, and earn speaking merits while
teaching fellow photographers.

Instructor Application Deadline: July 17
Workshops: September 1-16

APPLY TO TEACH

PPA.com/PhotoWorkshops
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COMMUNITY NETWORKS DIRECTORY

When you get together with other photographers in your area, you'll see a world
of opportunities open up to you.

One of the best ways photographers hone their craft is through peer interaction.

Finding a mentor, meeting with like-minded people in your area, and relying on a
network of business friends are keys to your success. Thanks to the Community
Networks program, you can easily find and connect with professional photogra-

phers near you.

PPA has Community Networks across the United States. No matter where you
live, odds are there's a Community Network to welcome you.

ppa.com/community-networks

INTERNATIONAL
American Society

of Photographers

Mel Carll

23745 Del Monte Dr. #152
Valencia, CA 91355

(661) 775-3375
info@yourasp.org
yourasp.org

MEXICO

Escuela de Fotografia
y Publicidad George
Eastman

Alvaro Balderas
abc261273@yahoo.com
georgeeastman.com.mx
Sociedad Mexicana
de Fotégrafos
Profesionales

Alvaro Balderas

Privada del Florecer 10
Residencial Las Americas
Xalapa, Veracruz, Mexico
91098

(814) 442-6136
alvarobalderas@gmail.com
facebook.com/smfpac

ARIZONA
Arizona PPA
Thomas Cheswick

14842 North 45th Way
Phoenix, AZ 85032
(602) 493-1833
tomcheswick@cox.net
arizonappa.com

ARKANSAS
Arkansas PPA

Mike Kemp

1435 Norbert Cir.

Conway, AR 72034

(501) 472-0678
mike@mikekempphoto.com
arkansasppa.com

ARKANSAS,
MISSOURI,
OKLAHOMA

PP of the Ozarks
Jackie Strain-Mahar
1025 Parkway
Conway, AR 72034
(501) 472-9447
ppozarks@gmail.com
ppozarks.com

CALIFORNIA

Channel Islands PPA
Michael Mercadante

4410 Chesapeake Dr.
Oxnard, CA 93035

(408) 504-3592
mmjmercadante@gmail.com
cippa.org

Inland Empire PPV
Troy Miller

6857 McKenzie Ct.
Eastvale, CA 91752
(951) 818-4582
troy@ieppv.com
ieppv.com

PP of California
Marcy Dugan

466 Foot Hill Blvd. #357

La Cafiada Flintridge, CA
9101

(661) 429-3640 Ext 1
president@ppconline.com
ppconline.com

PP of Los Angeles
County

Mel Carll

23745 Del Monte Dr. #152
Valencia, CA 91355

(661) 904-3612
mel@scvphotocenter.com
pplac.com

PP of Orange County
Duane Murphy

1240 E. Ontario Ave.

Ste 102138

Corona, CA 92881

(714) 8632126
duane®shashinphoto
graphy.com

ppoc.org

PP of Sacramento
Valley

Jeff Galinovsky

890 John Murray Way
Folsom, CA 95630
(916) 705-0110
president@ppsv.org
ppsv.org

PP of San Diego
County

Cindie Wolf

1750 Lotus Ln.

El Cajon, CA 92021
(619) 208-1282
programs@ppsdc.com
ppsdc.com

PPA of Santa Clara
Valley

Roberto Gonzalez
2929 Ocala Ave.

San Jose, CA 95148
(408) 460-7549
nuevafoto@sbcglobal.net
ppscv.com

PP of Wine Country
Norah Burrows

7610 Bately Ct. #3
Sebastopol, CA 95472
(707) 327-7570
norahburrows@gmail.com
ppwc-online.org

West Coast School
Tim Meyer
tim@meyerphoto.com
westcoastschool.com

COLORADO

PP of Colorado
Jessica Vallia

10252 Deer Meadow Cir.
Colorado Springs, CO 80925
(719) 232-4275
president.ppcolorado@
gmail.com
ppcolorado.com

PPG of Colorado
Springs

Carrie Cleghorn

15631 Agate Creek Dr.
Monument, CO 80132

(571) 389-7334
carriecleghornphotography
@gmail.com

ppgcs.com

DELAWARE
Mid-Atlantic

Regional School

John Capone
director@marsschool.com
marsschool.com

FLORIDA

Bay PPA

David Graham

2228 Bahia Vista St. C3
Sarasota, FL 34239

(941) 302-4495
bayprofessionalphotographers
@gmail.com

bppafl.com

Florida PP

Dana Niemeier

720 E. New Haven Ave.
Ste 8

Melbourne, FL 32901

(321) 446-5236
dananphotography@gmail.
com

thefpp.org

Florida School

Kevin Boller
kevin@kevinboller
photography.com
thefpp.org/2026-fl-school-of-
photography

Image Creatives

Sherri Dove

6177 Nobility Way

Ave Maria, FL 34142

(516) 306-0519
sherrimarkdove@gmail.com
imagecreatives.com

PP of Central Florida
Javier Morales

2410 Temple Grove Ln.
Kissimmee, FL 34741
(689) 777-8913
javier@letsjump.media
theppcf.com

PP of

North Florida
Jonathan Lee

2658 Westport Dr.
Green Cove Springs, FL
32043

(352) 647-5955
jon@jwleemedia.com
theppnf.org

PPA of

Palm Beach

David Summers

231 Moccasin Trail W.
Jupiter, FL 33458
(561) 310-1035
ppapalmbeach@gmail.com
ppapalmbeach.com
PPG of Florida
Veronica Tejera

9355 SW 8th St.

Ste 101

Boca Raton, FL 33428
(561) 699-1360
vtejera23@gmail.com
ppgf.com
Tallahassee PPG
Kate Bellflower

2148 Orleans Dr.
Tallahassee, FL 32308
(904) 614-5234
kate.bellflower@gmail.com
tallahasseephotographers.
com

Tampa Area PPA

Darin Heinz

109 W. Hanlon St.

Tampa, FL 33604-4023
(813) 3241230
mdarin@heinzfoto.com
tappa.org

GEORGIA
Georgia PPA
Lisa Hill

1371 Cornell Rd. NE
Atlanta, GA 30306
(404) 226-1451
info@gppa.com
gppa.com

HAWAII
PP of Hawaii
Dwight Okumoto

2878 Pahoehoe PI.
Honolulu, HI 96817
(808) 591-9044
s3fx@aol.com
pphawaii.org

IDAHO

PP of Idaho

Michael Collins

5503 S. Stromboli PI.
Meridian ID, 83642
(805) 588-0376
ppofidaho@gmail.com
ppofidaho.com

ILLINOIS

PPA of

Northern lllinois

Carrie White

25201 W. Indian

Boundary Ct.

Plainfield, IL 60544

(708) 254-7583
info@carriewhitephoto.com
ppani.org

INDIANA

Daguerre Club

of Indiana

Sarah Parent

1200 Fawn Ridge Dr.
West Lafayette, IN 47906
(765) 532-9417
dagguerrein@gmail.com
facebook.com/daguerreclub
Indianapolis PPG

Tami Mohs

3552 Mockingbird Dr.
Columbus, IN 47203
(812) 371-8801
tamimohsphotography@
gmail.com
ippgonline.org

IOWA

PP of lowa
Jaimy Ellis

PO Box 315
Knoxville, 1A 50138
(319) 430-2703
info@ppiowa.com
ppiowa.com

KANSAS

Kansas PPA

Cindy La Barge

404 Poyntz Ave.
Manhattan, KS 66502
(785) 539-3690
cindy@jcimaging.com
kppa.org

Kansas School
Cindy La Barge
cindy@jcimaging.com
kpps.com

LOUISIANA

PP of Louisiana
Karla Byron

4928 Highway 182 W
Patterson, LA 70392
ppla4805@gmail.com
www.ppla.net

MAINE

Maine PPA

Emily Small

11 Peters Cove Ln.
Westport Island, ME 04578
(207) 882-5001
info@maineppa.com
maineppa.com

MARYLAND

Maryland PPA

Lidia Miller

1741 Castle Rock Rd.
Frederick, MD 21701

(301) 524-2910
president@marylandppa.com
marylandppa.com

MASSACHUSETTS
PPA of
Massachusetts
Cassandra Sullivan

53 Main St. Apt 223
Wareham, MA 02571
(508) 335-2369
president@ppam.com
ppam.com

MICHIGAN
Detroit PPA
Danuta Ranek

2847 Bywater Dr.
Troy, MI 48085
(248) 247-0986
president@dppa.net
dppa.net

Great Lakes
Institute

of Photography
Amanda Scott
fae@laumephotography.com
glip.org

PP of Michigan
Pamela McCormick
60586 Gary Ct.
South Lyon MI 48178
(248) 342-4749
president.ppofmi@gmail.com
ppofmi.com

MINNESOTA
International Society
of Animal
Photographers

Lisa Asp

6129 France Ave. S.
Edina, MN 55410

(952) 303-3619
info®@lisaasp.com
theisap.com

Twin Cities PPA
Emily John

16526 Temple Cir.
Minnetonka, MN 55345
(612) 229-9334
president@tcppa.org
tcppa.org

MISSOURI

PPA of Missouri
Jennifer McCall

417 Fort Saratoga

Saint Charles, MO 63303
(314) 705-0056
develop@moppa.com
moppa.com

MONTANA

Montana PPA

Andrea Reiger

5919 US Highway 12

Ismay, MT 59336

(406) 971-5834
andreareigerphotography@
gmail.com
montanappa.com

NEBRASKA
PP of Nebraska
Cory Loomis

122 N. Broadway
Bloomfield, NE 68718
(402) 604-0969
cory@coryloomis.com
ppofn.com

NEW HAMPSHIRE
New Hampshire PPA
Nicki French

PO Box 4085

Manchester, NH 03108
(603) 345-8739
artby.nickifrench@gmail.com
nhppa.com

NEW MEXICO
New Mexico PPA
Donita Privett

222 W 2nd St.
Portales, NM 88130
donita@portales.com
ppanm.org



NEW YORK
Capital Champlain
PPSNY

Robert Near
1Greensburgh Ct. Unit 1217
Athens, NY 12015

(518) 698-2967
rinear3256@gmail.com
capitalchamplain.com
Dutchess Regional PPA
Eli Sloves

6 Drum Ct.
Poughkeepsie, NY 126903
(845)227-2266
esp377@optonline.net
drpp-ny.org

Hudson Valley

PPS of New York
Steve Moses

617 Twin Arch Rd.

Rock Tavern, NY 12575
(845) 401-8774
steve@stevemoses
photography.com
hvppsny.org

PPS of Central

New York

Amy Davis

1386 Riverbend Dr.
Baldwinsville, NY 13027
(315) 383-8958
amy.davisi®yahoo.com
pps-cny.com

PPS of New York
State

Timothy Daley

15 Robinson Dr.
Westfield, MA 01085
(646) 509-1609
timothy@daleylight.com
ppsnys.org/about

NORTH CAROLINA
East Coast School
Ann Norment
ann@anorment
photography.com
eastcoastschool.com
Photographic Society
of the Triangle

Cecil Hudgens

104E G St.

Butner, NC 27509
mchudgins@nc.rr.com
facebook.com/
groups/32259093485
PP of North Carolina
Ann Norment

102 Laurel Cir.

Fort Mill, SC 29715
(803) 322-2701
ann@anormentphotography.
com

ppofnc.com

Prof. Imaging Group
of Eastern NC
Kimberly Moore

2243 Cobb Rd.

Kinston, NC 28501

(252) 560-0664
kdotmoimagery@gmail.com
pigoenc.com

OHIO

PP of Northeast Ohio
Eric Arnold

5600 Windfall Rd.
Medina, OH 44256
(330) 2031460
president@ppofneohio.com
ppofneohio.com

PP of Ohio

Danica Barreau

2612 McClain Ct.

Grove City, OH 43123
(614) 678-3058
staff@ppofohio.org
ppofohio.org

OKLAHOMA
Metro PPA

Brent Fuchs

501 Bento Rd.
Edmond, OK 73034
(405) 4711231
hello@metroppa.com
metroppa.com

PP of Oklahoma
Michael Scalf, Sr.

PO Box 1779
Blanchard, OK 73010
(405) 485-4456
michael.scalf@ppok.org
ppok.org

Tulsa Area PPA
Bob Holder

8990 S. Sheridan Rd.
Ste B-205

Tulsa, OK 74133

(918) 417-2170
inppa.tres@gmail.com
tulsaareappa.com

OREGON

Oregon PPA

Thea Martin

10234 NW Alder Grove Ln.
Portland, OR 97229

(503) 706-3239
sunstramals@gmail.com
oregonppa.orq

PENNSYLVANIA
Northeast
Pennsylvania PPA
Joshua Rose

20671 State Route 706
New Milford, PA 18834
(575) 226-7676
jrose@omegaimagephoto.
com

facebook.com/
nepaphotographers
PPA of Pennsylvania
Ronald Bookwalter
20671 State Route 706
New Milford, PA 18834
(717) 249-6366
ronfoto4u@comcast.net
ppaofpa.org

SOUTH CAROLINA
PP of South Carolina
Jennifer Curtis

PO Box 1003

Simpsonville, SC 29681
(864) 430-5286
curlygirlphotography@gmail.
com

ppofsc.com

SOUTH DAKOTA
South Dakota PPA
Joshua Sweets

PO Box 88733

Sioux Falls, SD 57109
(605) 759-2299
joshsweets@msn.com
facebook.com/SDPPA

TENNESSEE

PP of East Tennessee
Liz Salem

751 Foxridge Ln.

Caryville, TN 37714

(865) 712-9658
liz®@lizzylovephotography.
com

ppetn.com

PP of Middle Tennessee
Michael Gustafson

135 Forest Retreat Rd.
Hendersonville, TN 37075
(615) 569-9222
m.g.photography@comcast.
net

ppmtonline.com

Tennessee PPA

Karen Fox

6604 Shouse Cemetery Rd.
Lyles, TN 37098

(615) 939-6151
kfox@kfpimages.com
tnppa.com

TEXAS

Austin PPA
Esmeralda Gonzalez
PO Box 10836

Austin, TX, 78766
512-992-3342
president@austinppa.com
www.austinppa.com
Dallas PPA

Kenny Richard

1405 Comanche Dr.
Allen, TX 75013

(214) 789-8610
minvi.dallasppa@gmail.com
dallasppa.com

Fort Worth PP

Andy Lay

6101 Greenfield Rd.
Fort Worth, TX 76135
(817) 475-5301
andylay®andylay.com
fwppa.org

PP of San Antonio
Trey Homan

17222 Classen Rd.

San Antonio, TX 78247
(210) 827-2933
trey@ehoman.com
ppgsa.org

PPG of Abilene
Steve Morrow

1817 Meadowbrook Dr.
Abilene, TX 79603
(325) 513-2514
steve@stevemorrow
photography.com
facebook.com/
groups/1939706649889107
PPG of Houston
Duane Blocker

15707 Bryan Creek Ct.
Houston, TX 77044
(425) 320-8229
dbblocker@comcast.net
ppgh.org

South Plains PPA
Cris Duncan

2402 Slide Rd.
Lubbock, TX 79407
(806) 781-2747
dee@cjduncan.com
westtexasphotographers.
com

Texas PPA

Steve Kozak

5323 Fig Tree Ln.
Grand Prairie, TX 75052

(972) 601-9070
steve@stevekozak.com
tppa.org

Texas School

Cris Duncan
cris@texasschool.org
texasschool.org

UTAH
Intermountain PPA
Brian Russell Ford
3022 W. Mt. Logan Way
Taylorsville, UT 84129
(801) 867-3652
brford64@gmail.com
intermountainppa.org

VERMONT

Vermont PPA
Jonathan Adams

219 Lake Rd.

Milton, VT 05468

(802) 355-2435
jon@jonadamsphoto.com
vtprophoto.org

VIRGINIA

Virginia PPA

Deborah Fisk

3433 W Point Ct.
Richmond, VA 23235
(804) 748-8722
debbie@reallifeevents.net
vppa.org

WASHINGTON

PP of Washington
Faye Johnson
27088 Ohio Ave. NE
Kingston, WA 98346
(360) 509-6994
office@ppw.org
ppw.org

WASHINGTON D.C.
PPS of Greater
Washington

George Singleton

1113 Luttrell Ln.

Silver Spring, MD 20902
(301) 873-5382

george.singleton6@verizon.

net
ppsgw.com

WEST VIRGINIA
West Virginia PPA
David Bruffy

14 S 3rd St.

Oakland, MD 21550

(304) 282-0363
daveb@smokenphoto.com
ppwv.org

WISCONSIN
Wisconsin PPA
Jamie Steeno

2933 Lineville Rd.
Green Bay, WI 54313
(920) 655-4380
wppajamie@gmail.com
wppa-online.com

WYOMING

Wyoming PPA

RJ Pieper

109 E 17th St. Ste 6091
Cheyenne, WY 82001
(307) 389-2822
wyomingppa@gmail.com
wyoppa.com

COMMUNITY NETWORK
SCHOOLS
EDUCATION NEAR YOU

Looking to update your photography
education and skills? Find inspiration,
knowledge, and camaraderie by attending

a Community Network School. These schools
typically provide photographers with
educational opportunities on a statewide or
regional basis during one week of the year
(and participating is a great way to befriend
your fellow photographers).

Many Community Network Schools offer
scholarships. As schools differ in tuition

and housing arrangements, contact each
school directly.

EAST COAST SCHOOL
PHOTOGRAPHIC WORKSHOPS

NORTH CAROLINA
Contact: Ann Norment
ann@anormentphotography.com; eastcoastschool.com
FLORIDA SCHOOL OF PHOTOGRAPHY
FLORIDA
Contact: Kevin Boller
kevin@kevinboller.com
thefpp.org/2026-fl-school-of-photography
GREAT LAKES INSTITUTE
OF PHOTOGRAPHY

MICHIGAN

Contact: Amanda Scott

fae@laumephotography.com; glip.org
KANSAS PROFESSIONAL
PHOTOGRAPHERS SCHOOL

KANSAS

Contact: Kathleen Pearce

kathleenrockers@hotmail.com; kpps.com
MID-ATLANTIC REGIONAL SCHOOL (MARS)

DELAWARE

Contact: John Capone

director@marsschool.com; marsschool.com
TEXAS SCHOOL OF PROFESSIONAL
PHOTOGRAPHY

TEXAS

Contact: Cris Duncan

cris@texasschool.org; texasschool.org
WEST COAST SCHOOL

CALIFORNIA
Contact: Tim Meyer
tim@meyerphoto.com; westcoastschool.com

2026 COMMUNITY NETWORK
SCHOOL DATES

WEST COAST SCHOOL
June 7-11, 2026
Tahquitz Pines Retreat, Idyllwild, California
westcoastschool.com

FLORIDA SCHOOL

September 25-28, 2026
Holiday Inn Resort, Orlando, Florida
thefpp.org
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BACKGROUND

In 2010, Alvaro Balderas, M.Photog.Cr. (left),
was attending a photography workshop in
La Antigua, Veracruz, where participants
could choose from various locales in which
to capture images. One place instantly
captivated him: the House of Herndn Cortés.
“It was an old structure where enormous
tree roots emerged from the walls like veins
of time. Its atmosphere made me feel that

a truly powerful portrait could be created
there,"” Balderas, based in Mexico, recalls.

While the group listened to the instructor,
an elderly man who appeared homeless and
intoxicated asked the group for some coins.

And so it happened.”

would manage to capture this moment with precision. So, | made my
own silent prayer: ‘Please Lord, just one photograph that turns out right.’

Balderas offered him a beer in exchange for
a portrait sitting. The man agreed. “He told
me he was a farmer,” Balderas says, adding
that when the man removed his torn shirt,
there was a rosary around his neck. "l asked
if he believed in God. He said yes. So, | told
him, ‘Why don’t you say a prayer and ask
God to bless us?""

At that moment, Balderas says, “the man
knelt down with such deep devotion that the
entire scene transformed.”

Balderas used a borrowed basic Nikon
with an 18-55mm lens. “Having used Canon
all my life,"” he recalls, “l wondered how |

“Please Lord, Just One" was one of Team Mexico's entries at the
World Photographic Cup in Portugal in 2016. "It still reminds me why
| love portraiture,” Balderas says. “It is a bridge between the soul of the
photographer and the human dignity of those we portray.”

SHARE YOUR BEHIND-THE-SCENES IMAGES WITH US AT EDITORS@PPA.COM
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INTERNATIONAL
PHOTOGRAPHIC
COMPETITION

Get Ready for 2027!

REGISTRATION JUDGING

Opens: June 30, 2026 First Round Results: November 3, 2026
Early Deadline: September 10, 2026 — $49 Live Judging: January 30, 2027
Late Deadline: September 17, 2026 — $59 Live Judging & Finale: February 1, 2027
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Get your images ready and compete
for $26,000 in prizes!
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MILLER’S

PROFESSIONAL IMAGING
Unrivaled Turnaround

Handcrafted Quality

Free Overnight Shipping

Study groups. Pop quizzes. Next chapters. From grad announcements to senior albums,
Miller’s is the ultimate all-in-one lab partner for professional photographers.

MILLERSLAB.COM



