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Your art is your livelihood. Start protecting 
what matters—let PPA be your guide through 
the complexities of copyright law. 

As a member you have access to:

• Copyright Kit: your comprehensive 
copyright guide

• Licensing Agreements & Templates:
tailored options for your contractual needs

• Copyright Infringement Assistance Tool:
learn how to proceed when your copyright 
is infringed 

• Infringement Solutions: from cease 
and desist letters to DMCA takedown 
instructions

• Copyright Claims Board: white paper and 
FAQs to guide you on the next steps for 
pursuing justice

Don’t let your work be compromised.
Equip yourself with the best defense.

             PPA.com/Copyright

Protect Your 
Copyright
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Get your images ready and compete
for $26,000 in prizes!

Learn more:

PPA.com/IPC

REGISTRATION
Open Now

Early Deadline: September 10, 2026 — $49

Late Deadline: September 17, 2026 — $59

JUDGING
First Round Results: November 3, 2026

Live Judging: January 30, 2027

Live Judging & Finale: February 1, 2027

©Alex The Photo Guy©Alex The Photo Guy

©Sveta Butko
2026 Grand Imaging Award Winner
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To new ideas.

To new tools.

To mentors, makers, vendors, and 
photographers who understand your journey.

Imaging USA brings the photography community together to start 
the year with energy, education, community and inspiration.

In 2027, we’re heading to Charlott e for the fi rst time—with a new 
community hub, 30+ photo walks, 28 demo platforms, and more 
ways to learn, photograph, and connect.

Success isn’t a solo pursuit.

Start your journey with us at Imaging USA.

Charlott e, NC
January 31–February 2, 2027               ImagingUSA.com
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One of my favorite parts of this job is interacting with members and 
hearing their feedback about the magazine. Whether it’s being recognized 
at Imaging USA (thank you for reading!), sorting through hundreds of 
comments in our reader surveys, reading emails, or talking on the phone, 
these experiences remind me who these pages are truly for: you! 
 In February, PPA Life Member Florence Bendell called PPA with a 
question about the magazine, so Member Care transferred her to my 
extension. As soon as we started talking, I knew Florence deserved more 
than a quick answer. I knew that this sharp, feisty 100-year-old award-
winning wedding and portrait artist from Long Island deserved to have 
her story told (Life Member Spotlight, page 74).   
 Lucky for us, Florence had moved about eight years ago to Atlanta to 
be closer to family. She was also about to have a spectacular birthday 
celebration not far from PPA headquarters. Family and friends fl ew in from 
all over the country, including Angela Lamia, Florence’s photography assis-
tant for more than 40 years. Two of our dedicated staff members attended 
the party, interviewed Florence on camera, and took beautiful video of her 
celebrating with her guests. Watch her story on PhotoVision at ppa.com.
 It was an honor to visit Florence in the home she shares with her 
daughter, son-in-law, and granddaughter a couple of months after her 
initial phone call. When I arrived, she had some of her stunning work 
spread out in her bedroom, including portraits, wedding albums, and 
Certifi cates of Merit she had collected from PPA from as far back as the 
early 1970s. Florence shared that she discovered her intuitive skills in 
portraiture and her love of photography in the early 1960s, when she 
started capturing images of summer campers in New York’s Hudson Valley. 
It was also during that decade that Florence joined the Long Island PPA 
guild. The active group held seminars and photography competitions, 
which she won frequently. She also became a lecturer for PPA, and had 
her own Long Island studio, Portraits by Florence, in three successive 
locations from 1971 until 1993. After closing her last studio due to health 
concerns, Florence has continued her portrait business to this day. She 
is full of fascinating stories, and her eyes light up when she talks about 
photography and her career.
 “What I love is I see everything through photographic eyes. I see a face 
when I meet somebody, and I think, She needs a little this. She needs a little 
that, how I’d photograph her. That’s always what comes to my mind fi rst,” 
Florence told me. “I am steeped, steeped in my love for photography.” 
 Photography has kept Florence vivacious, joyful, and energized at 
100 years of age. She is a true portrait—no pun intended—of the saying, 
“Do what you love, and you will never work a day in your life.”  •

Melanie Lasoff Levs
Director of Publications

editors@ppa.com

@OurPPA

@OurPPA

EDITOR’S NOTE

Exclusive info and images you won’t find in this issue
ppa.com/ppmag

Hover your phone camera over 
the code for unique content that 
didn’t make it into this issue.

ppa.com/ppmag

Melanie Lasoff Levs

Photography Can Keep 
You Young
CELEBRATING A 100-YEAR-OLD LIFE MEMBER
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FOREGROUND
By Amanda Arnold

“I find that sometimes the images can get redun-
dant [when you’re] capturing the same images 
shoulder to shoulder with others,” says fine art na-
ture and wildlife photographer Scott Joshua Dere, 
who photographed this bonnethead shark in the 
clutches of an osprey in Sebastian Inlet State Park 
in Florida alongside a group of photographers. 
Searching the scene for something different from 
what the others were capturing, his eyes locked  
on a larger-than-usual fish in the distance in  
an osprey’s clutches. He began making photos  
as the osprey soared past. The striking photo,  
“Air Superiority,” recently scored him a Gold 
Award in the nature category of Exposure One’s 
One Shot Photo Contest. 
 Camera and lens: Canon EOS 1DX Mark II, 
Canon EF 600mm f/4L IS III USM lens
 Exposure: 1/4,000 second at f/4.5, ISO 400
 Post-production: He cropped the image to 

remove the bird, only leaving its claw. “This way 
viewers are forced to use their imagination to 
understand what they are seeing,” he says. He also 
removed the blue color of the sky for a stark white 
backdrop as well as any drops of water. 
 Photographer’s note: “For me, this image is 
powerful,” he says. “The crop gives the image so 
much more interest, perspective, and wonder 
compared to the full frame shot that shows the 
whole bird with the shark. … The claw looks to 
be tremendous as it clamps down on the small 
shark’s face. The bird’s rough legs and sharp claws 
are rugged in contrast to the slick-looking skin of 
the fish. The sharp fins mimic the edgy look of the 
talons. … Incredible to think the osprey dove into 
the ocean at a considerable speed and submerged 
completely to grab this fish and had the strength 
and the stamina to pull it up from the ocean’s  
grip and fly away with it.”  •

Piquing Curiosity
A CROP THAT INCREASES INTRIGUE
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WhiteWall photo printing: Your image, our passion. 

Winner of the TIPA World Award for 
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printed by WhiteWall.com

1000 Memories. 769 Handles. 1 Passion. One Moment

Hahnemühle FineArt Baryta 
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FOREGROUND

The Southeastern United States harbors more species of freshwater turtles, 
fish, and salamanders than most other places on the planet, according to  
National Geographic Explorer, and conservation photographer and filmmaker 
Mac Stone. Unfortunately, the area is rarely considered the biodiversity 
hotspot it is, which is what inspired Stone to spend the last two decades 
documenting what he dubs the “American Amazon.” His photos have been 
collected into a book, “American Amazon: Ancient Forests and Living Waters 
of the Wild Southeastern United States” (teNeues), a companion piece to an 
upcoming IMAX film and PBS series.
 Says Stone of his photo of the mangroves and seagrass in Florida Bay inside 
Everglades National Park (above): “Mangroves provide structure for myriad 

Underwater Realms
DOCUMENTING THE UNSEEN SPECIES OF THE SOUTHEASTERN UNITED STATES
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animals, and seagrass is one of the building blocks of the fishery 
that has made the Everglades so famous because it fuels the prey 
base for thousands of wading birds, crocodiles, dolphins, and  
sharks. Snorkeling in these habitats is otherworldly because you 
encounter so much diversity of species. 
 “I hired a boat captain for a week to explore the underwater 
realms of the Everglades. The mangrove islands are where I 
found the most life. Sharks would cruise by and, if I wasn’t  
careful, disturbing the sediment would send up plumes of  
nematocysts, stinging cells of small jellyfish. When the sun got 
high enough, rays would pierce through the floating mats of 

seagrass and complement the scene. I was using a mirror-
less camera in an underwater housing with two strobes to 
balance the light.”  •
 

Learn more about  
nature photography  
on PhotoVision.
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FOREGROUND

Her intent was to put together 
an Instagram post of black-
and-white portraits. But as she 
gathered photos, she realized this 
wasn’t a post; this was a series  
seven years in the making, 
explains Atlanta-based portrait 
photographer Crystal Byrd Uqdah 
of her series and book, “An Ode to 
Black Women in Black & White.” 
 Grieving the death of her 
mother, “It also hit me that my 
mother was the one who put a 
camera in my hands 20 years 
ago,” Uqdah says. “She handed it 
to me after I got laid off from my 
first job and told me to go outside 
and take some pictures. Sitting 
with those seven years of images, 
I realized she started all of this 
without either of us knowing it.” 
 When Uqdah was growing up, 
she and her grandmother would 
flip through the mounds of family 
photo albums her grandmother 
had curated to provide her family 
with what she didn’t have: images 
of herself as a child and images 
of her parents. “She would tell 
me that most Black people didn’t 
have access to photography,  
especially if they were poor,”  
says Uqdah. 
 Her grandmother’s experience 
led Uqdah to New Orleans-based 
photographer Florestine Perrault 
Collins, a female Black photog-
rapher who documented Black 
women and families from 1920 
to 1949. Collins’ work inspired 
Uqdah to focus her business on 
portraiture for Black women. 
“When I started out, you didn’t 
see many portrait photographers 
offering this style of photogra-

Something to Hold On To
THE IMPORTANCE OF BEING SEEN
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OF IMAGES, I REALIZED [MY MOTHER]  

STARTED ALL OF THIS WITHOUT EITHER  

OF US KNOWING IT.” 
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Learn more about  
portrait photography  
on PhotoVision.

phy within the Black community 
specifically,” says Uqdah. “That 
gap was part of what drove me. 
I wanted my community to have 
access to that, and I wanted to 
make sure they were documented 
beautifully and with intention,  
so that generations from now 
their families have something  
to hold on to.” 
 In January, Uqdah got to  
work sorting seven years of her 
black-and-white portraits of 
Black women into a series. By 
February she had a final version 
of a limited-edition photo book, 
and in April she hosted a gallery 
opening of the series at her  
studio, inviting her portrait  
subjects as well as area artists, 
photographers, and the public. 
“The timeline was a major chal-
lenge,” she says, especially since 
she was grieving her mother, but 
the work propelled her. “Once  
I started pulling the images  
together, I couldn’t stop.”  
 Two things tie the photos in 
the series together, says Uqdah. 
“Visually, they are all black and 
white. Thematically, they are all 
Black women photographed at 
various stages of life—mothers, 
grandmothers, sisters, women 
in transition, women rebuilding. 
The subject is always the same: 
Black women being seen on  
their own terms.”  •
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PRESIDENT’S MESSAGE
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It’s OK to Hand Things Over
YOU CAN’T BE EVERYTHING 

By Makayla Harris, Cr.Photog., CPP

There was a night, maybe two years into our 
business, when I sat on the floor of our home 
office at 1 a.m. surrounded by three open 
laptops, a sleeping toddler on my chest, and 
a list of tasks I knew I wouldn’t finish before 
morning. I had a wedding to edit from three 
weeks ago, a client album to 
design, two inquiries I hadn’t 
responded to, an invoice  
I forgot to send, a blog post  
I’d been “about to write” for  
a month, and a consultation 
the next afternoon that I  
still hadn’t prepped for  
because I’d spent the entire 
day answering emails, placing 
print orders, and reconciling 
our books. 
 I was the photographer, 
the editor, the album de-
signer, the salesperson, the 
bookkeeper, the marketing 
department, the customer 
service team, and, somehow, 
also a mom. I wore all those 
titles like a badge of honor for 
a long time. I think a lot of us 
do. We tell ourselves that no-
body can do it like we can, that if we just push 
a little harder, stay up a little later, sacrifice a 
little more, we’ll get ahead. And for a while, it 
works. Or at least it looks like it does. 
 But what was actually happening was  
quieter and harder to admit. 
 My editing was getting slower because I 
was exhausted. My response time was slipping 
because I was buried. My consultations felt 
rushed because I was thinking about the 12 
other things I hadn’t done yet. And the thing  
I loved most about this work, the creative part, 
the part that made me feel alive, was the first 
thing I kept pushing to “later.” 
 I wasn’t growing. I was surviving. 
 That night on the floor, with my baby 
asleep and my to-do list staring back at me, 

I finally said it out loud: I can’t keep doing this 
alone. It wasn’t a proud moment. It felt like 
failure. But looking back, it was the most 
important turning point I’ve ever had. Be-
cause what I learned, slowly and painfully, is 
that doing everything yourself isn’t a sign of 

strength. It’s a ceiling. And 
you will hit it. Maybe not 
today. Maybe not this season. 
But eventually, the weight of 
wearing every hat will cost 
you something you can’t 
get back: Your health, your 
creativity, your relationships, 
even your love for this work. 
 The first time I handed 
something off, I was terri-
fied. I was convinced nobody 
would care as much as I did, 
that the quality would drop, 
that clients would notice. And 
honestly, it wasn’t perfect at 
first. But what surprised me 
was how much better I got 
at the things I kept. When I 
wasn’t drowning, I could actu-
ally show up fully for the parts 
of my business that needed 

me most. Letting go didn’t make my business 
weaker. It made me stronger. 
 So, if you’re reading this at midnight, 
juggling 15 open tabs on your computer, and 
telling yourself you just need to work harder, 
I want you to hear something: You don’t need 
to do more. You need to release what’s hold-
ing you back from doing your best work. The 
goal was never to do everything. The goal was 
to build something that doesn’t require you to 
be everything. 
 Start there.  •

Bonita Springs, Florida-based Makayla Harris  
is co-founder of The Harris Company, and  
founder/CEO of ASET: Album & Art Sales and  
the Printographers Society.

See more from  
Makayla Harris,  
Cr.Photog., CPP,  
on PhotoVision  
at ppa.com.

WHEN I WASN’T  

DROWNING,  

I COULD ACTUALLY 

SHOW UP FULLY  

FOR THE PARTS  

OF MY BUSINESS  

THAT NEEDED ME  

MOST. LETTING GO 

DIDN’T MAKE MY 

 BUSINESS WEAKER.  

IT MADE ME  

STRONGER. 
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WITH Parker P� sterWITH Parker P� sterWITH

Parker P� ster is a photographer, artist, 
and mentor who uses the camera to 
explore curiosity, emotion, and the 
stories people carry. From personal 

projects to community response a� er 
Hurricane Helene, his work reminds us 
that photography can be both deeply 
personal and powerfully generous. 

As Western North Carolina reeled 
from the destruction of Hurricane 
Helene, Parker P� ster found clarity

in a simple conviction:

“At � rst, in my mind, I had 
to choose between being an 
artist or being a volunteer. 

Um, I choose both.”

1. Show up when
your community 
needs you.
Use your photography 
not just to create,
but to serve.

2. Let art be
your response
to hard things.
When life feels
heavy, let your
camera help you make 
meaning from it.

3. Build photographs 
through trust and 
collaboration.
Create your strongest 
images by making 
people feel safe,
seen, and part
of the process.

4. Choose feeling
over perfection.
Stop chasing � awless 
and start making 
photographs that
feel true.

5. Use photography 
to better understand 
yourself—and others.
Let your work become
a way to grow in 
empathy, connection, 
and self-awareness.

Make
Work
That

Matters

Discover more of Parker’s process, 
philosophy, and art in his Along for the 

Ride video episodes on PhotoVision.

PPA.com/ParkerP­ sterTips
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ON THE COVER

OUR COVERS: Professional Photographer staff chooses each month’s cover image from the top 32 images across each category in  
the International Photographic Competition. Learn more about the International Photographic Competition on PhotoVision at ppa.com.

Bam
Stephen B. Dey, M.Photog.Cr.
Charlotte Image Photography

Charlotte, North Carolina
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PHOTOGRAPHER’S NOTE: 
“This young man came to me 
many moons ago looking for a 
marketing image as he began 
his journey as a budding rap 
artist,” says Stephen B. Dey. 
“This portrait was captured 
on film in my studio back 
in 1994. … After last year’s 
competition I was made aware 
we could enter images from 
years’ past. So I went back and 
pulled images I never used in 
competition.”

CAMERA & LENS: Dey doesn’t 
recall exactly which camera 
and lens he used but suspects 
it was his Mamiya 645 Pro TL 
with interchangeable backs 
with a wide-angle lens on B&W 
Kodak Plus-X film ISO 160. 

EXPOSURE: 1/125 second at 
f/9, ISO 160

LIGHTING: A Larson 4x6 soft 
box was on the main light to 
the left of the subject, starting 
with a split lighting pattern. 
Then Dey added a Photogenic 
flash in a large umbrella for 
fill light.  

POST-CAPTURE: The film 
was processed by Miller’s 
Professional Imaging and 
printed as black-and-white 
8x10s for the client. Dey also 
had slide views produced for a 
slideshow presentation. “Back 
in those days we got it right in 
the camera,” he says. “I would 
sometimes use some dye 
retouching on images with a 
brush and lacquer coating, but 
this was shot straight up with 
no retouching.”
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MERITED

ABOUT THE IMAGING EXCELLENCE COLLECTION: The Imaging Excellence Collection comprises photographs chosen by 
trained jurors as being the best of the best in PPA’s Merit Image Review. The Imaging Excellence distinction is awarded to compositions that 
successfully address the 12 elements of a merit image. NOTE: Lighting diagrams shown here are not to scale. ppa.com/mir 
Watch “Inside the Image” Merit Image Reviews on PhotoVision at ppa.com.

Grounded at a Glance
Melissa Digue, M.Photog., CPP
Melissa Digue Portrait

Mineral Wells, Texas 

PHOTOGRAPHER’S NOTE: The image was made at the Fort Worth Zoo in Fort Worth, Texas, where 
Melissa Digue spent several hours observing her subjects. “Over time they became less aware of my 
presence,” she says. “This particular moment unfolded quietly—one juvenile, curious and expressive, 
leaned into a gesture that felt almost contemplative, while the adult beside it remained grounded, 
observant, and steady. … Sometimes the most powerful images are not created through action but 
through stillness, when we take time to truly see.” 

CAMERA & LENS: Canon EOS R6 Mark II, Canon RF200-800mm F6.3-9 IS USM lens

EXPOSURE: 1/160 second at f/9, ISO 640

LIGHTING: Natural light

POST-CAPTURE: Using Adobe Photoshop, Topaz Labs, and Nik Collection by DXO, she adjusted the 
color balance for natural but rich tones, and adjusted the contrast to add depth and dimension. 
Selective sharpening was applied to enhance detail in the facial features and fur, and the background 
was softened to direct attention to the subjects. 
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Shadow Whisperer
Lisa Amsden, CPP 
Amsden Portrait Co.

Murphy, Texas

PHOTOGRAPHER’S NOTE: “I had just bought a Wescott L60-B constant light,” says Lisa 
Amsden of this photo, which was made on her kitchen table. “It was easy to set up a small 
prop behind my vase and play with the direction and effects of the light. I loved the shadow 
it created. …  It looks like friends whispering secrets to each other.”

CAMERA & LENS: Nikon Z 7II, Sigma 24-70mm F2.8 DG OS HSM Art lens

EXPOSURE: 1/100 second at f/9, ISO 800 

LIGHTING: A Westcott L60-B LED light 

POST-CAPTURE: She painted the image using Adobe Photoshop, adjusted the color balance 
using Adobe Camera Raw and Photoshop, and sharpened it using Topaz Labs.  
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MERITED

The Earth Exhales
Kristina Carlson

Kristina Carlson Photography

Olathe, Kansas

PHOTOGRAPHER’S NOTE: “This close-up image of a tiered hot spring formation in 
Yellowstone transforms a vast landscape into something intimate and abstract,” says 
Kristina Carlson. “I created this image to focus on the often-overlooked details that quietly 
sustain something much larger.”

CAMERA & LENS: Nikon D3, AF-S Nikkor 24-70mm f/2.8G ED lens

EXPOSURE: 1/320 second at f/5.6, ISO 250 

LIGHTING: Natural light

POST-CAPTURE: In Adobe Lightroom she cropped the image and adjusted the basic color, 
exposure, and contrast. In Photoshop, she enhanced the details, did some selective dodging 
and burning, and refined the image through color grading to create a harmonious look. 
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SUCCESS

1 Create content. Use your business website to create blog posts 
or behind-the-scenes videos of photo sessions. Post widely on 
platforms such as Instagram and TikTok.

Eight Free or Low-Cost Eight Free or Low-Cost 
Marketing IdeasMarketing Ideas

You don’t need to spend a ton to 
raise awareness for your photography 
business. Try one or more of these 
inexpensive or no-cost ideas.

Introduce a customer referral program. Boost your word-of-mouth 
marketing by offering, for example, a studio credit to current clients 
as an incentive to bring in new ones.2
Reach out to podcasters or photography content creators to 
be a guest on their established platforms. These influencers who 
already have followers can help elevate you and your work.3
Create profiles on business review websites, and manage them 
frequently. Google, Yelp, and the Better Business Bureau, among 
others, offer free business profiles. Once you register, post your
location, hours, website, and other information. Encourage clients 
to rate and review you, which will draw potential clients. Make 
sure you visit the sites regularly to reply to any reviews 
or questions.

4
Engage one-on-one. Send handwritten notes or postcards 
to customers you haven’t heard from in a while. Write personal 
thank-you notes to customers who purchase your fine art or 
landscape images online.5
Establish a partnership. Reach out to a business that 
complements yours, for example a baby clothing boutique 
if you’re a maternity/newborn photographer, or local frame 
store if you’re a fine art photographer. Consider how you can 
team up to generate a larger customer base.

6
Volunteer at a local event. Offer a pet portrait package for 
the local animal shelter’s fundraising auction. Photograph a 
local nonprofit’s 5K for the community website or newspaper. 
Make sure your name and copyright are on all the images so 
people learn who you are.

7
Consider vehicle branding. If you are driving to multiple events 
as a photographer, your vehicle can serve as a marketing tool 
with a large logo sticker or magnet.8

Source: NerdWallet
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A class on self-portraiture inspired  
Dallas, Texas-based portrait photographer 
Larry Lourcey, M.Photog.M.Artist.Cr., 
CPP, to take on his first personal project. 
When he turned 40, he decided to take  
a self-portrait every week (left and page 
28) for 40 weeks and post it on social 
media every Monday. “It ended up being 
incredibly hard, not at all what I was  
expecting, but it was a great experience,” 
he tells “Professional Photographer”  
podcast host Pat Miller on the episode, 
“Why Personal Projects Make You a  
Better Photographer.”
 “For me, it’s been a recurring theme 
that sometimes the difficult things are 
the good things, the growth things.” The 
“amazing creative adventure” solidified 
his interest in personal projects, a body  
of work not produced for a client but for 
a photographer’s own creative expression 
and satisfaction.  
 Personal projects are powerful because 
they ignite ideas and inspiration, he 
says. “When you can step out and just do 
something for fun, you kind of get that 
spark again. I think it’s really important,” 
Lourcey tells Miller. 
 How do you find time to generate and 
execute a personal project? Lourcey, who 
has done several (including one that led 
to an Emmy Award-winning local news 
segment), shares his insights and advice 
on the podcast.
 Keep yourself accountable. Before 
starting his projects, Lourcey always  
announces them on social media. For  
example, with “40 at 40,” he shared his 
plan with friends, “so it was pressure, 

Take a Creative Adventure
PERSONAL PROJECTS CAN IGNITE NEW IDEAS AND SHARPEN SKILLS

By Melanie Lasoff Levs
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Lourcey’s content  
on PhotoVision.
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like, ‘Oh yeah, I’ve got to do it because  
I don’t want Monday to roll by and then 
people are texting me going, ‘Hey, what 
happened?’” he says. “So that was kind  
of a way to force me to do it.” Lourcey 
does not typically work on weekends  
but since this was not true work, he  
often made his portraits on Sundays.
 Create structure around your work. 
“It feels like less structure is more  
freedom,” he explains to Miller, “but  
[less structure] actually makes things 
more difficult.” For example, you don’t 
want to announce you’re doing a project 
about dogs, as that is too broad. Putting 
descriptions around what you are pho-
tographing—an adult male doing manual 
labor wearing red versus “a person”—
gives you a theme and a lane to stay in.
 One of Lourcey’s favorite and most 
compelling projects was “One Thing” 
(page 27). The concept was, if your house 
is on fire and all pets and people were 
safe and you could save just one object, 
what would it be? He invited participants 
to bring their object to a photo session 
and, using the same setup for each, 
created portraits of the person with their 
object. Then each person wrote the story 
about their object, which he posted along  
with the portraits. “It really showed you 
the power of storytelling and images,”  
he recalls. 
 The power was magnified when a local 
TV news crew brought Lourcey a subject: 
a woman named Marsha who had lost her 
20-year-old daughter, Neah, in a house 
fire. In her portrait, Marsha clutches her 
daughter’s beloved fiddle (page 27, bottom 
right). “I had been doing this whole project 
about what’s the one thing you would save 
in the event of a fire, and hers was, what’s 
the one thing you have left after a fire?” 
Lourcey says. The story of his and Marsha’s 
moving photo session won the news crew 

an Emmy, and a producer gave one to 
Lourcey, which he has in his studio.
 Without this specific project, he 
explains, “I would have never met her. I 
would have never been a part of that. It’s 
one of the most memorable sessions I’ve 
ever done in my life. And it’s not like she’s 
a celebrity or some powerful business 
owner or politician or something. It’s just 
a person. And it just shows how just any 
person could have some sort of an amaz-
ing story, and finding it is the fun part.”
 Know when to move on. After 
photographing Marsha, Lourcey made 
his own “One Thing” portrait and then 
recognized the project’s natural end. “It 
could have become a lifetime project, but 
I decided that was it after hers,” he says. 
“Everything else kind of seemed silly.” 
While you can recognize the end for some 
projects, some might not even take off, 
and that is OK too. For example, Lourcey 
started a project photographing local 
artists in their studios. He had one artist 
sign up and realized after a month that it 
was not meant to be.

“WHEN YOU CAN STEP OUT AND JUST DO  

SOMETHING FOR FUN, YOU KIND OF GET THAT  

SPARK AGAIN. I THINK IT’S REALLY IMPORTANT.”

 Use your project to improve your 
skills. Personal projects help you tackle 
creative and/or technical challenges. 
His self-portrait project was a creative 
challenge because he had to come up 
with ideas. His “Off the Record” project, 
where he recreated iconic album covers 
with regular people, was technical. For 
this concept, photo subjects picked their 
favorite iconic album covers and came 
dressed appropriately, and a local hair 
and makeup artist at the session would 
complete the look. Lourcey, then, had 
to determine how the original image 
was created. “The challenge for me was 
looking at it, the lighting: Is it hard light, 
is it soft light, what direction is it coming 
from, are there kickers or no? So many 
things like that,” he says. “It was way 
harder than I thought it would be, but 
also a great learning experience to look  
at an image.”
 Personal projects are meant to elevate 
you as a professional, particularly if you 
choose one in which you can practice 
skills, he adds. “When I do stuff like that, 
I don’t do it with a financial gain in mind. 
I’m doing it just to make myself better,” 
Lourcey says. “The financial gain is the 
better I get, I think I will do better with 
my business, and I will create better  
images, and I will sell more images.” 
 Be prepared, and be prepared  
to pivot. Before Lourcey announced  
his self-portrait project, he mapped  
out about 20 concepts he wanted to  
photograph. “The minute I started  
[photographing], they just all started  
falling apart,” he recalls, so he would  
start with one idea, go back and forth on 
capture multiple times, and finally land 
on a variation of a different idea. His  
first self portrait was supposed to be a 
side-by-side version of the well-known 
Apple “Get a Mac” commercial campaign, 

Get more insights from the 
“Professional Photographer” 
podcast at:
ppa.com/podcast



with one image of him as “I’m a PC” and the 
other as “I’m a Mac.” He couldn’t quite get 
it right so he instead created one photo of 
himself wearing a Mac T-shirt and holding 
open a suit jacket like Superman. “It turned 
out great,” Lourcey says, and became his 
speaker portrait for years.
 Be open to learning … from everything. 
Lourcey recalls a workshop he took by 
prestigious Finnish American photographer 
Arno Minkkinen, who at the end critiqued 
student work. Lourcey had brought images 
that did well in PPA critiques, yet “mine just 
got panned, and it was really deflating,” he 
recalls. “But I left there a different person. 
I went in thinking, ‘Man, there’s not really 
much for me to learn.’ And I walked out of  
it going, ‘Oh, my gosh, there’s so much  
more that I didn’t even know that I didn’t 
know.’ What I got out of it was not what I 
was expecting to get out of it at all, but it 
redirected me.” 
 When your lecture or workshop or  
personal project changes your perspective,  
it is worth it for your art and your business, 
he says. “I want to be a different person  
when I come out of it, or what’s the point  
of doing it?”
 It can feel overwhelming to think you 
must come up with a perfect, bold idea, but 
that adds unnecessary pressure. “It’s easy to 
not start. The biggest thing is just jump in 
and start,” Lourcey says. “It doesn’t have to 
be complicated.” In fact, his “40 at 40” was 
based on a 52-year-old musician who had 
written a song every week for 52 weeks, he 
explains, so give yourself permission to use 
others’ ideas. “You never know when one 
is going to be a life-changing, this-is-the-
thing-people-are-going-to-know-me-about 
type of a project, or if it’s just going to be 
kind of an exercise,” Lourcey says. “And 
there’s nothing wrong with it just being an 
exercise. But my advice would be pick  
something and go with it.”  •
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Hasselblad X2D II 100C
Living up to Hasselblad’s tradition of 
excellence, the X2D II 100C delivers the 
industry’s fi rst 100-megapixel medium-
format images with end-to-end high 
dynamic range. Its refi ned performance 
includes 5-axis, 10-stop in-body image 
stabilization, AF-C continuous auto-
focus, and the Phocus Mobile 2 app, which 
allows users to connect to and remote 
control X and V system cameras. $7,399
hasselblad.com

Canon EOS R6 Mark III
This a� ordable hybrid builds on the Canon 
5-series and 1-series cameras, adding 
advanced video capabilities. With a 
32.5-megapixel full-frame sensor, shoot 
up to 40fps with electronic shutter with 
20 frames of pre-continuous captures. 
Video capabilities include 7K 59.94p 
Raw Light recording and oversampled 4K 
60p/30p recording. Features CFexpress 
type B + SD card slots. $2,799
usa.canon.com

Fujifi lm X-E5
This rangefi nder style mirrorless makes 
for a fun creative carry. Twenty fi lm simu-
lations are available via dial, and users get 
three dial positions for their own savable 
and sharable fi lm recipes. The electronic 
viewfi nder o� ers a Surround View mode 
that shows you what’s outside of frame. 
It has a back-illuminated 40.2-megapixel 
X-Trans CMOS 5 HR sensor and can cap-
ture 6.2K/30p resolution. $1,699.95
fujifi lm-x.com

BY JOAN SHERWOOD

A YEAR OF ENDURANCE

This past year tested the mettle of many of the photography industry’s
 fi nest, from corporations to small businesses. This Hot Ones buyers 

guide celebrates the people and products that keep professional photog-
raphers equipped for the job. And for our hard-working professional 
photographer readers, please enjoy this collection of high-tech, precision-
made instruments of the trade, gorgeous, eye-catching client products, 
and innovative and supportive tools that make the grade.
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Sony Alpha 7 V
A strong upgrade to the a7 IV, the a7 V 
is a great all-around camera for still 
photographers, fi lmmakers, and content 
creators at an a� ordable price. It has 
improved rolling shutter performance, 
Real-time Recognition autofocus, 
Real-time Tracking, improved pre-capture 
mode, blackout-free continuous capture 
up to 30 fps, and is capable of 7K over-
sampled 4K/60p recording. $2,899
electronics.sony.com

DJI Osmo Action 6
This is DJI’s fi rst camera with a variable 
aperture of f/2.0-4.0 and it has a new 
1/1.1-inch CMOS sensor, in-camera 4K 
HorizonSteady for more smooth and 
stable video, and 50GB of internal 
storage. The square sensor allows for a 
4K Custom mode that lets you choose 
your aspect ratio after you’ve got your 
footage, and a Portrait mode. $436
djiusa.com

Nikon ZR
The fi rst in the Z Cinema Series, this 
ultra-lightweight camera was developed 
with RED and can record up to 6K/60p 
(59.94p). It uses the new 12-bit R3D NE 
RAW codec, which supports a 15+ stop 
dynamic range. The Cinematic video mode 
gives users the RED cinematic look with 
a faster workfl ow in less data-intensive 
non-raw formats. $2,199.95
nikonusa.com
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Sigma 35mm F1.4 DG II Art
This lens can do it all, from landscape to 
close-ups, nature to cityscapes. It’s the 
third 35mm F1.4 lens Sigma has created 
for its superlative Art line, embodying 
years of advancements in a new refi ned, 
lightweight, compact design. Its high-
speed AF is driven by Dual HLA, the 
minimum focusing distance is 11.1 inches, 
and it’s available in Sony E-mount and 
L-Mount. $1,059
sigmaphoto.com

Lensbaby Twist 28
The wide-angle Petzval-inspired lens 
builds on the vintage character of the 
original Twist 60 with the advantage of 
mirrorless camera design. Focus concen-
trates on the center and falls o�  into swirl-
ing bokeh. The 28mm focal length lets you 
include a generous background around 
the subject, which provides context to the 
story of the image. $189.96
lensbaby.com
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Canon RF85mm F1.4 L VCM Hybrid Lens
Along with the gorgeous bokeh and 
compression you want in a portrait lens, 
you get sharp, fast autofocus in a lighter, 
more compact design. The VCM operates 
in near silence, and the iris control ring 
lets you adjust exposure on the fl y. All the 
lenses in the VCM series are F1.4, and have 
the same exterior dimensions and the 
same 67mm fi lter size. $1,649
usa.canon.com

Sigma 135mm F1.4 DG Art
Ideal for portraits, this 135mm o� ers a 
natural perspective and moderate shoot-
ing distance elevated by the brightness 
and large, circular, rich bokeh that an 
f/1.4 aperture from a 13-blade diaphragm 
makes possible. Subjects stand out and 
render at an astounding level. The optical 
design suppresses axial chromatic aberra-
tion that tends to appear in large-aperture 
telephoto lenses. $1,899
sigmaphoto.com

Sony FE 100mm F2.8 Macro GM OSS
Photograph detailed close-up subjects 
with a magnifi cation up to 1.4x, and 
amplify it up to 2.8x with optional 1.4X 
and 2.0X teleconverters. Focus-dedicated 
features enable instant MF by rotating the 
focus ring, instant AF/MF switching with 
a focus mode switch, or full MF mode with 
the sliding focus ring. The optics deliver 
a beautiful balance of resolution and 
background blur.  $1,499.99
electronics.sony.com

Canon RF14mm F1.4 L VCM Hybrid Lens
Canon’s brightest ultra-wide angle interchangeable 
lens is designed for landscape, astro, and starscape 
photography, and will serve in the architecture and 
real estate realms as well. It features a rear fi lter 
holder for attaching sheet-type gelatin fi lters closer 
to the image plane, which lets you capture point 
light sources around the edge of the frame without 
distortion. $2,599
usa.canon.com


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Tamron 25-200mm F/2.8-5.6 
Di III VXD G2
If you’re looking for an all-in-one, this sec-
ond-generation (G2) 8X zoom designed 
for Sony E full-frame mirrorless cameras is 
adept and ready to go. Tamron’s voice-coil 
extreme torque drive linear motor focus 
makes autofocus fast and precise. The 
maximum magnifi cation ratio is 1:1.9 at 
the 25mm wide end, and the lens supports 
half-macro captures. $899
tamron-americas.com
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Hasselblad XCD 2,8-4/35-100E
Designed for Hasselblad X-System 
medium-format cameras, this f/2.8-4 35-
100mm lens is a versatile standard zoom 
that excels in photography genres from 
landscapes to intimate portraits. With 
approximately 3x optical zoom, the lens’s 
equivalent focal length is 28-76mm with 
X System cameras with a 100-megapixel 
sensor. The E Series is Hasselblad’s fl ag-
ship of optical performance. $4,599
hasselblad.com



Nikkor Z DX 16-50mm f/2.8 VR
With a zoom ratio of 3.1x and a minimum aper-
ture down to f/22, this 16-50mm f/2.8 gives 
users impressive fl exibility when it comes to 
nighttime photography, closeups, interiors, 
and portraits. It’s designed for APS-C camer-
as with a focal-length equivalent to 24-75mm. 
Built-in optical vibration reduction provides 
up to 5 stops of stabilization. $899.95
nikonusa.com


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Nikkor Z 70-200mm f/2.8 VR S II
Even with its outstanding S-Line 
optics, this lens is lighter than others in 
its class at just 2.2 pounds. It has the 
same multi-focus system as Nikon’s 
professional sports telephoto lenses 
and a new optical encoder. With a 
non-extending internal zoom, the 
unchanging length and center of 
gravity make it ideal for use with 
gimbal. $3,199.95
nikonusa.com

Nikkor Z 24-70mm f/2.8 S II
The S Line represents Nikon lenses with 
superior performance and resolution, and 
this bright, fast 24-70mm is the kind of 
workhorse that will never let you down. 
The stepping motor keeps autofocus 
smooth and quiet for both stills and video. 
There’s minimal focus breathing and you 
can control aperture, focus, or exposure 
with the control ring. $2,549.95
nikonusa.com

Tamron 70-180mm F/2.8 Di III VXD G2
Now available in Nikon Z-mount, this 
fast-aperture telephoto zoom o� ers 
outstanding image quality with reliable 
autofocus and AI-assisted image stabili-
zation that chooses the appropriate com-
pensation characteristics for videography 
at focal lengths of 100mm or less. This 
second-generation lens o� ers accurate, 
fast autofocus and precision tracking with 
a quiet linear focus motor. $1,149
tamron-americas.com
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H+H Color Lab Aura Albums
Present clients with a refi ned, modern album design they’ll 
love to show o� . Choose from fabric or photographic covers 
and lustre, pearl, or deep matte color-accurate professional
papers for the interior. Linen end sheets add a subtle, 
refi ned fi nish. Optional slip cases elevate your presentation 
even more. Available in six sizes starting at $117.69 for 
5.5x7 with 10 spreads
hhcolorlab.com

Miller’s Lab Duo Mount Metals
O� er clients a dynamic wall display with these reversible 
16x24 prints on metal that feature a unique image on each 
side. A faux-wooden edge gives the display a depth of 
1.5 inches and it’s easy to hang and adjust on an included 
5x5-inch magnetic wall sticker. $125 for single-sided and 
$155 for double-sided
millerslab.com
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WHCC Slip-in Snapshot Cards
Analog is hot this year, and your clients will appreciate 
these easy custom cards, or use them to send a note 
of appreciation to your favorite people. These artistic 
5x7 cards feature built-in slots to hold a 3.3x4 mini 
snapshot (order separately) on photo or fi ne art paper. 
WHCC has hundreds of free templates or upload your 
own design. From $23 for 25
whcc.com

Canson Infi nity Rag Photographique II
This new version is the same high-quality 100% cotton fi ne 
art inkjet paper but with a new coating that improves image 
color gamut and dMax. Prints show excellent black density 
and exceptional detail on a smooth matte surface. It has no 
OBAs and is ideal for photographers who want to make 
museum-grade prints. Available in sizes from 8.5x11 to 44-
inch rolls. Starts at $51.03 for a box of 25 8.5x11 sheets
canson-infi nity.com
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WhiteWall Endpapers for Co� ee Table Books
Color your story with 36 new colors of endpapers and cover 
interiors for WhiteWall Co� ee Table Books, including soft 
tones such as lilac and powder blue, and bold hues like chili 
and ocean. Each color brings its own mood and intention 
to your project. The new colors are available for all formats 
and paper types of the co� ee table books. Co� ee Table 
Books start at $69.95
whitewall.com 
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Red River Paper Trinity River Velvet 315
Perfect for images that work well on a highly textured 
surface, this cold press art paper has a matte inkjet coating 
that ensures deep blacks and rich colors. Available in sizes 
from 4x6 to a 44-inch 50-foot roll. Starts at $23.55 for a 
50-count box of 4x6
redrivercatalog.com
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Harman Switch Azure 
Made in the longtime Ilford Imaging facilities, this new 
ISO 125 creative fi lm “switches” two of the three color 
couplers around to create a di� erent contrast response to 
the individual channels, rendering blues as orange, yellows 
as azure, and reds as purple/blue hues. Switch Azure 125 is 
available in 35mm and 120 and can be purchased through 
fi lm retailers like B&H. $12.99 for 35mm; $10.99 for 120
harmanphoto.co.uk
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QT Albums Hahnemühle Baryta Bamboo ArtBook
Sustainable Bamboo Gloss Baryta fi ne art paper is made 
from 90% bamboo fi bers and 10% cotton. High-gloss baryta
inkjet coating creates depth and vibrancy, and the paper’s 
natural white tone is free from optical brighteners. With 
acid- and lignin-free paper, these museum-quality albums 
will last for generations. Available in hard cover or a leather 
wrap journal style. $350 for a 10x10 album with 10 spreads
qtalbums.com

Zno Acrylic Box Album Set
The crystal-clear acrylic lid of this elegant two-piece box 
showcases your album’s cover design while protecting its 
contents. The refi ned style makes your album a lovely table 
or shelf centerpiece. Choose from premium cover materials 
in linen, leatherette, suede, and velvet. Starting at $122.25 
for 10x10 album
zno.com
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Tyndell Decorative Tissue Paper
Deliver a memorable unboxing experience with these 
thoughtfully designed tissue sheets crafted specifi cally for 
the photography industry, now with eight new designs. These 
tissues seamlessly complement portrait boxes, photo cases, 
and presentation bags, and come in multiple colors and pat-
terns, including lattice, modern fl oral, and geometric patterns 
with metallic options. Starts at $8.79 for 100ct box of 5x20
tyndellphotographic.com

Zno Deluxe Wood Box Prints Set
Available in walnut and black, these wooden boxes keep your 
premium 8x10 matted prints protected and organized. These 
quality containers o� er timeless style and design along with 
security for your treasured memories. The box can hold up to 
20 prints in 3mm mats or 15 prints in 4.5mm mats. Starting 
at $171 for 10 matted prints
zno.com/deluxe-wood-box-prints-set
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No. 2 Willow Lane 
Newborn Little Bear
This costume and 
prop set includes the 
cutest imaginable 
bear romper, hat, and 
Bear Lovie stu� ed toy. 
Handcrafted in the 
U.S. and made with 
nubby stretch fl eece, 
Newborn sizing fi ts 
most newborns up 
to 10 pounds and is 
designed to fi t naked 

newborns in the fi rst 2-3 weeks. Sitter sizing fi ts most sitting babies from 6-12 months 
old. Pre-orders and made-to-orders require 3-5 weeks. $59.99
no2willowlane.com

TogDrop StandFree No-Ladder Backdrop System
Solve two of your biggest workfl ow challenges 
by doing away with climbing ladders and 
stepping around light stand feet with this 
system that lets you raise and adjust backdrops 
and lights safely from the ground. Work safer 
and smoother without fl oor clutter and enjoy 
an open shooting space. It works with the 
TogDrop metal wall setups and extension 
poles. $559 or $599
togdrop.com
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Denny Mfg. Textured Brown Ivory Black Plaster Wall Backdrop
This rugged printed backdrop (CP-8801) of a distressed plaster wall 
with layered neutrals works for glam as well as casual portraits. It’s 
available in poly paper, freedom cloth, canvas, twist-fl ex, or velvet. 
Sizes range from 4x5 to 20x10 depending on the material. Prices 
start at $150.80
dennymfg.com
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Saramonic Air
You’ll get full, rich sound with the Air system, which comes 
with two small, high-quality professional wired lavaliers 
that you plug into the larger clip-on transmitter, giving you 
a much smaller clip-on/magnet mic than other microphone 
systems. The micro-receiver easily attaches to a camera or 
mobile device via USB-C or Lightning. It all fi ts into a stylish 
metal case. $149
saramonicusa.com

PhotoBiz AI Website Creator
Start by describing your business and style, upload images, 
and get a fully structured website in minutes that you can 
dial in to your standards and needs. It can handle the grunt 
work of SEO and alt text and touch it up from there. Use the 
AI assist as much or as little as you want; it’s all editable. 
Included in $29/mo. subscription
photobiz.com

©DIMITRY SCHEBLANOV

Datacolor SpyderExpress
This color calibrator works 
for you, whether you’re doing 

all-digital work to create content 
or producing for print products like 
albums and photo books. It’s designed 
to be as simple as possible for the 
user, and it only takes 90 seconds. You 
can calibrate up to three connected 
displays per workstation. Prevent 
color issues before they become color 
problems. $119
datacolor.com





PPA Photo Workshops
September 1–16

Full-Day Workshops: $99
Late Registration Begins Sept 1: $120

FIND A WORKSHOP NEAR YOU

PPA.com/PhotoWorkshops

GROW YOUR 
SKILLS.
EXPAND

YOUR CIRCLE.

Denny Mfg. Seamless Paper Holder
Store your paper rolls e�  ciently in this 
wall-mounted system (SP-Hold) that 
protects them from dents, crushing, and 
deformation. The vertical design allows for 
easy access and expansion. It’s made from 
high-density anti-sag foam that mounts with 
a strong peel-and-stick adhesive. It holds six 
seamless paper rolls. $69.95
dennymfg.com

No. 2 Willow Lane Newborn Cowboy Hat 
This high-quality felt hat with a leather band 
earns the sweetest of yee-haws. Available in 
tan, camel, brown, black, pink (with white lace 
band), and red, these do not stay in stock and 
may take 1-2 weeks in addition to shipping 
time. They’re handcrafted in the U.S. and 
come in sizes for newborns up to 10 pounds at 
2-3 weeks and sitting babies 6-12 months old. 
Horse Lovie sold separately. $39.99
no2willowlane.com
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WHCC Gallery Wall Designer
Built into the online ordering system, this new feature 
lets you take a photo of your client’s wall (or provided 
staged examples) and calibrate it using an object with 
known dimensions in the photo and then design a wall art 
arrangement at the correct scale.  Change the arrange-
ment, sizes, and products until it’s just right. Free
whcc.com 

Blackmagic Design DaVinci Resolve 21
This version introduces the Photo page, 
allowing still photographers to use the full 
DaVinci color grading toolset plus Resolve 
FX and Fusion FX. It lets you reframe and 
crop non-destructively at the original 
source resolution. Supports tethered 
shooting and collaborative work via 
Blackmagic Cloud. DaVinci Resolve’s 
professional video capabilities are 
cinematic level and vast. Free
blackmagicdesign.com
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Denny Mfg. Stand-Alone Number 
Photography Props
Great for grads at any stage, 
milestone birthdays, or any 
numeric occasion, these stand-
alone numbers are crafted from 
high-density, hard-coated foam. 
They’re lightweight but built to en-
dure studio and location use.  The 
dimensions are 11.75x20.5x7.25, 
and you can order by single digit, 
2- and 4-digit year sets, or a set of 
0-9. From $129
dennymfg.com


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Think Tank FocusPoint Rolltop 
Stylish and available in four color options—asphalt 
black, greenway, golden hour, and urban rust—this 
rolltop backpack features rear panel and side access, a 
removable waist belt, handle pass-through, and tripod 
straps. It has 10 interior and exterior pockets, camera 
clip-compatible shoulder straps, interior laptop 
sleeve, and is made with sustainable and recycled 
materials. $269.75
thinktankphoto.com

Think Tank BackLight Long Lens Backpack
For sports and wildlife photographers, this backpack 
is designed to carry a 600mm f/4 or 800mm f/5.6 
lens attached to a gripped camera body with an 
adaptor, tripod foot, and L-bracket. You can access 
your camera and lens through the rear panel when the 
case is lying down or standing up. It features a top grab 
handle, tablet sleeve, and includes a camoufl age rain 
cover. $275.75
thinktankphoto.com
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Spider Holster SpiderPro Leather Sling Pouch
In response to requests for more formal styles, Spider 
Holster stepped up and delivered, including this refi ned 
premium leather pouch that works seamlessly with 
their leather belt system or converts into a cross-body 
bag with an included strap. Measuring 12x7x3, it’s large 
enough to hold an extra lens and has four dedicated 
SD card pockets. $169
spiderholster.com

Shimoda Sidecountry 28 Starter Kit 
Side-only access helps keep this backpack lightweight. The 
included Top Loader insert has room to protect a camera 
and two lenses. The pack features hidden front straps, 
removeable belt, 16-inch laptop sleeve, removeable onsen 
bag, and a rain cover. The water-repellent shell is made with 
Cordura re/con reclaimed pre-consumer waste material. 
Available with a harness designed for women. $379.90
shimodadesigns.com

Tenba Roadie V2 Spinner 21 Air Case
This is the rolling air case that has everything you want. 
Silky smooth, user-replaceable Widetrak wheels roll steady 
without tipping, even with another bag on top. It meets 
international carry-on regs, but inserting the rigid laptop 
pocket board makes it totally checkable and practically 
uncrushable. TSA and cable locks are available to secure 
the generous, well-padded storage space. $549.95
tenba.com

Manfrotto Pro Light Tripod Bags
These cases protect your tripod, with extra padding around 
the tripod head, and serve as a work basket; the top fl aps 
fold back and the canoe-shaped case stands open, provid-
ing you with a safe spot to set things down. The base faces 
outward when carried so that any dirt accumulated won’t 
spoil your clothes. It comes in 69-, 80-, and 88-inch interior 
lengths. $129.99 to $229.95
manfrotto.com
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Godox iT32 and X5
The X5 TTL wireless fl ash trigger acts 
as hot shoe and trigger, and comes in 
versions for all major camera makes. The 
iT32 iFlash camera fl ash easily detaches 
from its magnetic seat, rotates 270 
degrees horizontally and 90 degrees up, 
and includes di� usion and catchlight pan-
els. The X5 acts as a sender and receiver 
to wirelessly control additional iT32s or 
other Godox X System fl ashes. $103
godox.com

Elinchrom Transmitter Pro X series
Take charge of a complex lighting setup 
with this on-camera control center. It 
has a modern interface and a connect-
ed platform designed to evolve with 
the Elinchrom system with upgradable 
fi rmware. It gives you real-time control 
over fl ash power and modeling lamps, 20 
channels, and four groups, and can con-
tend with HSS and Hi-Sync up to 1/8,000 
second. $295.95
us.elinchrom.com

broncolor Stelos
Stelos o� ers variable fl ash color temper-
ature, a fi rst for monolights. It can tilt a 
full 90 degrees up and down on a stand, 
unlocking more creative options for its 
800 joules of fl ash energy. Its 1 to 11 
control range spans 10 f/stops, and it 
has an intuitive interface with two 
buttons and a rotating push dial, plus a 
customizable menu. Swiss-built to last 
with premium components. $3,799.95
broncolor.us

C
O

U
R

T
E

S
Y

 N
A

N
L

IT
E



PPA.COM/PPMAG   AUGUST 2026 49

Profoto B20 and B30
The design of the B20 and B30 builds on 
the successful B10 line, but makes them 
faster performers with shorter fl ash 
duration and with a powerful bi-color LED. 
The B20 power range covers 250Ws to 
0.25Ws while the B30 range is 500-
0.5Ws. Form follows function in every 
detail from the ease of attaching modi-
fi ers to intuitive controls. See full review in 
the July 2026 issue. $1,995 and $2,395
profoto.com

Godox AD800Pro
Light up on location with this 800Ws bat-
tery-powered all-in-one monolight. You 
can overpower the sun, even at midday, 
and get up to 300 full-power fl ashes per 
charge. Recycle times are 0.01-1.5 sec-
onds. Adjust power across a 10-stop range 
on 0.1-stop increments and enjoy reliable 
long-range 2.4 GHz X wireless control. Its 
native Bowens mount makes it compatible 
with a large fi eld of modifi ers. $999
godox.com

Westcott Quick-Mount S-Bracket 2
This innovative bracket provides the 
easiest way to attach Bowens S-Type 
modifi ers to speedlights, compact fl ashes, 
or LEDs. Simply place the bracket around 
the end of your light and cinch it down 
with a pinch of your fi ngers and click the 
modifi er into the bracket. There are three 
cold shoe mounts around the perimeter. It 
supports up to 20 pounds and requires no 
assembly or mounting plates. $37.90
fjwestcott.com

Westcott FJ-T1 Touchscreen  
Wireless Trigger
Control the FJ Wireless System 
lights from your camera with 
this sleek, compact trigger. 
The bright OLED touchscreen 
interface is intuitive with swipe 
and tap navigation. Control up to 
31 channels and 16 groups with 
reliable performance up to 262 
feet. It’s forward and backward 

compatible with the entire FJ Wireless System, and comes in a multi-brand 
version and a dedicated Sony model. $109.90
fjwestcott.com

Nanlite Full-Color Wand LED Light
Weighing less than a pound, this full-color RGBW wand 
LED light can produce 36,000 colors and a CCT range of 
2,700K-7,500K plus 14 e� ects. It’s fl anked by adjustable 
barn doors to control light spill, includes a removable 
di� user, and can mount on a light stand or tripod. Control it 
via the wand or wirelessly with the Nanlink mobile app. $119
nanliteus.com


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Manfrotto Xchange QR System
This innovative quick-release system 
makes switching tripod heads and gear 
fast, easy, and secure. With plates 
installed on your heads, sliders, and other 
tripod-mount accessories you can simply 
click the plate onto the base that’s mount-
ed on your tripod and slide one lever to 
lock it. $54.99 (sold separately, the base is 
$44.99 and the plate is $21.99)
manfrotto.com

50

DJI Mic 3
You can get creative with your BTS clips 
with this versatile kit that includes two mic 
transmitters, a receiver, charging case, and 
pouch. Lightweight and compact, they at-
tach via magnet or clip-on and store neatly 
in the charging case. There are three voice 
tone presets: regular, rich, and bright. Two 
noise canceling levels are geared for quiet 
indoor or noisy environments. $329
djiusa.com
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Sony GP-VPT3 Multi-function 
Shooting Grip
Sony combined a grip with a mini-tripod 
and added a detachable RMT-VP2 wireless 
remote commander. The grip locks at 
any angle in its rotation, and a button 
unlocks the head to quickly shift between 
outward-facing and self-facing camera 
positions. Control the camera from up to 
32 feet away and take still and video in 
situations where it would be hard to reach 
the shutter button. $159.99
electronics.sony.com


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Manfrotto MVH500XAH Fluid Video Head
Providing precision, versatility, and seamless 
control, this elegantly designed fl uid head is 
made for mirrorless cameras and has a pay-
load up to 11 pounds. The hinged plate tran-
sitions from landscape to portrait easily. The 
Fluid Drag System makes panning and tilting 
buttery smooth, and if more control is need-
ed, it o� ers a built-in counterbalance. The 
60mm base is compatible with Manfrotto’s 
Xchange quick-release system. $219.99
manfrotto.com

Spider Holster SpiderPro Dual Camera 
System v3
This latest Spider Holster dual camera 
system brings up the style factor to a more 
formal design that will fi t in at any high-end 
event.  It’s made with a premium leather 
and memory foam interior. The suspension 
system comfortably takes the stress of 
carrying two cameras o�  your body. 
Available in black and brown; fi ts waist 
sizes from 24 inches to 54 inches. $389
spiderholster.com

Tether Tools AeroTrac Workstation System
Go anywhere with this versatile, light-
weight, foldable workstation. Modular 
components like tech clamps to secure a 
laptop, Workstation Legs, and cord hooks 
can be moved anywhere in the tracks on 
either surface. It’s made of anodized 
aluminum, folds down to 8.5x11x0.75, 
connects to any 1/4”-20 or 3/8”-16 
support, and weighs just 3.3 pounds. 
Available in three kits starting at $479.99
tethertools.com

Spider Holster SpiderPro Dual 
Shoulder Harness
The QD (quick disconnect) swivels on this 
sleek, stylish harness can be used with the 
built-in sockets on the Spider v3 holster, 
plate, or screw-in pin. With these you can 
attach cameras in suspender mode with the 
QDs connected to the suspension system, 
direct-mount to a v3 Camera Plate or Pin 
attached to the camera, or in a hybrid 
mode. $169
spiderholster.com

Find the complete 
2026 Hot Ones online at 
ppa.com/2026-hot-ones



Every workshop, meetup, class, and conversation shows 
what makes PPA’s Community Networks so powerful: 
photographers learning together, supporting one another, 
and building connections that last.

Now, we want to help share those moments.

Your Community Has 
a Story to Tell

Florida Community Network Book Club Meetup



Member Voices is a new way for Community Networks and 
Community Network Schools to submit photos and stories from 
their local events, workshops, and gatherings. Submissions may 
be featured across PPA channels to celebrate the people, places, 
and experiences that bring our community to life.

Show us the education.
Show us the collaboration.
Show us the connections happening in your network.

Because when you share your story, you help inspire the next 
member to show up, get involved, and feel like they belong.

Submit Your Community Network Photos and Stories
PPA.com/Voices

WPPA Connection Annual Convention in Casper, Wyoming
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IT’S A BRIEF WINDOW and one Olathe, 
Kansas-based Kristina Carlson has fallen in 
love with capturing: that fleeting but trans-
formative chapter between childhood and 
adulthood of senior year and high school 
graduation. After raising her own teenaged 
son, she realized she felt a connection with 
the young people in that phase of life. “They 
are definitely at the crossroads of being in 
two different places at the same time,” she 

says. “They’re still kids. They’re living at 
home, relying on their parents, their daily 
life is pretty much set out for them.” But one 
foot is out the door, ready to take charge 
of their future and shoulder adult respon-
sibilities. “I think that tension of being 
somewhere in between those two worlds is a 
really great place artistically to try to capture 
that person, because that person is only 
going to exist for a very short time.”
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Just As 
They Are BY AMANDA ARNOLD
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IN REAL LIFE 
In 2004, Carlson was planning 
her wedding while finishing her 
art education degree. When she 
realized a digital wedding pho-
tographer was too expensive, she 
invested in a digital camera, and 
her father-in-law documented 
the nuptials. After that, she put 
her new camera to work by ex-
perimenting with various niches 
of photography, including photo-
graphing weddings with her hus-
band. “Eventually I got way better 
than he did, and I fired him,” 
she laughs. She also learned she 
preferred photography to art 

education. Today she focuses on 
two types of portraiture: high 
school seniors and families with 
older or adult children. 
 Carlson describes her portrait 
style as clean, crisp, and true-to-
life, and notes that the parents 
who seek her out for senior  
portraits are looking for photos 
that capture their child just as 
they are. Everything about  
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Carlson’s senior session experience 
speaks to that desire for authenticity. 
 The first thing she discusses with 
senior portrait clients is session 
location. When Carlson first began 
photographing seniors, she followed 
the trends, searching out the “coolest 
spots,” she says. “Wherever the graffiti 
walls were, that’s where we went, 
even though these kids maybe had 
never seen that part of town in their 
entire life.” These days she’s mindful 
about selecting a location that reflects 
that teen’s personality and day-to-day 

life rather than industry trends. “I try 
to be a little more intentional with 
asking them why they want to shoot 
in a spot and what they’re trying to 
get out of it,” she says.
 As for wardrobe, she asks for three 
or four looks, but leaves those selec-
tions up to her subjects. “I don’t really 
consult over wardrobe,” she says, “and 
I know that’s a really big thing in the 
industry.” She wants them to wear 
the clothing they like best. “I know a 
lot of kids are going to go out and buy 
new outfits, but I also hope they’re 

“ I JUST WANT THEM TO FEEL 
REALLY GOOD AND COMFORTABLE 
IN WHO THEY ARE.” 
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CAREER TIPS
Portrait photographer  
Kristina Carlson offers three 
tips for photographers as they 
build their businesses: 

Be true to yourself. “Not doing 
that, it caused me a lot of 
years of not liking what I was 
doing, because I was creating 
art for other people and not 
for myself or my clients,” she 
says. She also believes that 
art comes first and business 
second. “If you don’t love your 
work, you probably don’t love 
what you do, and it shows. And 
you probably won’t be very 
successful if you don’t love 
what you’re doing.” 

Value your work, no matter 
the stage you’re in. “Even 
for your friends and family, 
in the beginning, when you’re 
starting out, you need to set 
a standard that this isn’t for 
nothing,” Carlson says. “Your 
time and your effort, no matter 
your skill level, are worth you 
being paid in return.” She also 
regrets the perfectionism that 
initially held her back from 
sharing her work on social  
media. You’re never going to 
think you’re the best you can 
be, she points out, and that’s 
good. “Don’t shy away from 
valuing what you do even if  
it’s not at the level you want  
it to be yet.” 

Find a supportive profes- 
sional community. “I don’t 
think I would have ever made 
it further in my career without 
the support of other photog-
raphers,” says Carlson, who 
is working toward her PPA 
master of photography degree. 
“These professional communi-
ties really are looking out for 
you as an artist, and they’re 
looking out for the community 
at large, and they want  
photography to be this  
wonderful thing that more 
people can experience.”
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going to show up in their favorite 
outfit, something they would wear on 
a normal basis.” If they ask for advice 
on which outfit is best, she asks them, 
“What would you wear in real life? 
What would you normally pick?” Her 
sessions aren’t styled fashion shoots, 
she notes. “I just want them to feel 
really good and comfortable in who 
they are.” 
 At the beginning of each senior  
session, Carlson asks the subject’s 
parent or parents if she can take a 
photo of them with their high school 
senior. She doesn’t ask ahead of time 
because she doesn’t want the mother 
to fuss over her appearance. “They 
always scoff, like, ‘Oh, no, I don’t look 
good. I wasn’t ready for this,’” she says. 
“That’s not the point of the picture. 
I want that kid to see that picture 
someday and go, ‘That’s what my 
mom looked like. That’s how my mom 
looked on a daily basis when she was 
lugging around my gear, taking me to 
sporting events, and being my Uber 
driver. Here she is in this photo, this 
real picture of how much my mom 
loves me.’” 

GUARD DOWN 
“I’ve taken dozens of posing classes 
over the years,” says Carlson, “and I 
still feel like that’s something we can 
always grow from.” That said, she de-
scribes her work as “not overly posy” 
and while there are certain poses that 
work for almost everyone, “I think 
you have to find out what is natural 
for each kid,” she adds. 
 “One way I work though this is to 
pose right along beside them,” she 
explains. She sits or stands next to 
them to physically show them what 
she’s looking for and “kind of build 
the pose together,” which is more 
effective than her yelling directions at 
them from a distance while standing 
behind a camera. By working out the 
poses together, “if something doesn’t 
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work or looks weird, now I look 
weird, too, and we can laugh about 
it and move on,” she says. “Most 
teens, and honestly most people, 
can really get into their own heads 
during the session, and that’s when 
you start to see stiffness in expres-
sions and posing.” Her method 
keeps that stiffness at bay. 
 Carlson says her personality 
tends to put teens at ease. “I’m a 
super awkward and kind of weird 
person,” she laughs. “I definitely 
don’t give off the cool photogra-
pher vibe.” And she doesn’t want 
to; she’s found the more she lets 
her awkwardness shine, the more 
her subjects relax and act naturally. 

“I think one of my superpowers is 
reading people and knowing what 
they would feel comfortable doing 
and who they are,” she says. “It’s re-
ally more about being able to build 
a relationship with somebody.” 

BRINGING OUT THE SPIRIT 
Carlson is proud of her use of true-
to-life color, which is easier to cap-
ture when using off-camera flash. 
“Natural light can of course be re-
ally beautiful, but it also introduces 
a lot of variables through a session, 
like the cool tones in open shade 
versus the warmth of direct sun, or 
color casts from the surrounding 
environment, including the worst 

offender: bright neon green grass 
in the spring and summer.” Using a 
light allows her to capture “that rich 
color in their skin tones,” and pre-
vents them from appearing washed 
out, she explains. 
 She photographs with a Nikon 
D850 with a 70-200mm lens and 
uses a Godox AD200Pro light with a 
Glow EZ Lock 42-inch white beauty 
dish carried by an assistant. In gen-
eral, she places the light in the same 
area each session: about 45 degrees 
off to the side of her camera, slightly 
higher than her subject, and angled 
downward. “I rarely point the light 
straight at them,” she says. “I like to 
feather the light across my subject, 

“ I THINK ONE OF MY SUPERPOWERS IS READING PEOPLE.”
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ANATOMY OF  
AN IMAGE
CAMERA AND LENS: Nikon D850  
with a 70-200mm Nikon lens

EXPOSURE: 1/200 seconds at f/2.8,  
ISO 125

LIGHTING: A Godox AD200Pro with 
a Glow EZ Lock 42-inch white beauty 
dish on a Manfrotto, Photo Master 
Stand, Air Cushioned

PHOTOGRAPHER’S NOTE:  
“I discovered this location a few 
years ago, and it’s become one of my 
favorites because it looks completely 
different depending on the season 
and time of day. This image was taken 
in autumn, just before sunset. The 
senior is standing in a small pocket of 
open shade, with full sun right behind 
him. I love the contrast and depth this 
creates. I am positioned at a good 
distance from him so I can shoot at 
200mm and really compress the  
background. The distance is key in 
creating this buttery soft background 
from the light filtering through the 
trees in the far distance. The back-
lighting from the sun is a key part  
of what makes this portrait work.  
I underexposed the image to preserve 
the highlights. To properly expose the 
subject, I used a Godox AD200 and my 
favorite modifier, the Glow EZ Lock 
Beauty Dish. All post-production was 
done in Adobe Lightroom and Photo-
shop. It’s one of those setups where 
there’s a lot going on from a lighting 
standpoint, but the final result  
feels simple yet magical.”

so it wraps around them a little 
more and doesn’t feel so harsh.” She 
aims for a natural no-additive-light 
look, but when she wants extra 
drama, she simply moves the light 
closer to the subject, increasing the 
contrast between the light and the 
ambient scene. 
 To bring the focus to her sub-
ject’s face, she goes with a wide ap-
erture of f/2.8 with her lens zoomed 
in at 200mm. “That compression 
combined with the 2.8 aperture 

really creates this buttery soft 
beautiful backdrop that no longer 
is competing for attention with the 
person,” she says. “Even if I want 
a wide scene, now I will just run 
across the street with my 70-200, 
so I can still zoom all the way in and 
get the wide scene. … My artistry is 
about bringing out the kid’s spirit, 
and if that’s competing with the 
background, you’re just getting a 
cool, pretty picture, and not neces-
sarily a portrait.”  •

>
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DAVID BUCKWALTER IS 
ALWAYS UP FOR A CHALLENGE

BY MARK EDWARD HARRISBIGDREAMINGBIGBIGBIG
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jokes Central Virginia-based David 
“Buck” Buckwalter, who specializes
in photographic wall art for com-
mercial and residential settings. 
“I initially joined PPA for the 
insurance, and then after reading 
the magazine for a couple years I 
thought, Well, I’ll go to this Imaging 
convention and see what it’s all about.” 
 He fi rst attended Imaging USA 
in Atlanta in 2019, where he was 
wowed by ChromaLuxe’s metal 
prints on the expo fl oor. After 
learning that Bay Photo did print-
ing for ChromaLuxe, he wandered 
over to Bay Photo’s booth and was 
smitten. Metal became his printed 

medium of choice. “Now all my 
paper prints are sitting in a pile 
marked ‘clearance’ at art shows,” he 
says, while he offers his images on 
dye-infused metal in different sizes 
and a version overlain with acrylic.

BEHIND THE CAMERA
While Buckwalter has over 20 
years of photography experience, 
primarily in landscape, wildlife, 
and fi gure studies, his full-time job 
and steady income is as a power 
plant engineer. 
 As for photography, “The hook 
was set very early on,” Buckwalter 
says. In 1984, his dad was working 

“ITʼS ALL IMAGING USA̓S FAULT,”

DAVID “BUCK” BUCKWALTER
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for a company that made parts 
for the space shuttle. Before 
each launch, it held a lottery for 
access to the press area at Cape 
Canaveral. When his father won a 
spot, 3-year-old Buckwalter went 
along, peering through his dad’s 
telephoto lens to see the shuttle 
up close. “When we got the pic-
tures back, I was able to mentally 
connect that those pictures came 
from his Pentax camera and 
how he pushed the button and 
worked the lever,” he recalls. For 
Christmas, Buckwalter was gifted 
his first camera, a Minolta point-
and-shoot. 
 Photography remained a hob-
by through high school. College 
didn’t take, so when he withdrew, 
he became a substitute teacher 
at his former high school. When 
the photography teacher needed 
time off, she asked if Buckwalter 
would like to run the photo lab. 
The gig included free film and 
developing. He jumped at the op-
portunity. “Ending up as a long-
term substitute for photography 
got me thinking more seriously 
about the medium,” he recalls. 
 A year and a half later, Buck-
walter joined the Navy’s nuclear 
program. Before leaving for his 
initial deployment, he upgraded 
from his Pentax film camera to 
his first DSLR, a Nikon digital 
bought at the base exchange.  
He has been working with Nikon 
digital ever since. “Traveling 
out to sea on a submarine,” he 
explains, “memory cards take up 
less space than film canisters.” 
 Buckwalter was in upstate 
New York teaching nuclear oper-
ations when tragedy struck: his 
fiancée died, which drove him 
into depression. He ended up 
leaving the military and got a job 
with a nuclear power station near 

WHAT’S IN HIS BAG
BAG

Think Tank BackLight 26L

CAMERA BODIES

Nikon D850

Nikon D850 (infrared modified)

Nikon D500

LENSES

AF-S Nikkor 300mm F2.8G ED VR II 

AF-S Nikkor 14-24mm f/2.8 S

Nikkor 24-70mm f/2.8 S

Nikkor 70-200mm f/2.8 VR S II

Nikkor 50mm f/1.2

Rokinon 35mm F1.4 AF

Homemade “soda can” lens

Nikkor 50mm f/1.4 modified for automatic  
indexing with front element flipped for  
increased blur vignette

Nikkor Teleconverter TC-2.0x and Nikkor  
Teleconverter TC-1.4x 

ACCESSORIES

Benro Mach3 9x Series 4 tripod

Induro BHL3S Ballhead

ProMediaGear GKJr. Katana Pro Gimbal Head

ProMediaGear 42mm Carbon Fiber Monopod

XQD and SD Memory cards

Batteries

Allen key set

Universal screwdriver
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his home in Virginia, where 
he still works. Part of the job 
was traveling to other com-
pany-owned plants, which 
Buckwalter relished. The trips 
meant “traveling to Connecti-
cut, traveling down to coastal 
Virginia, taking my camera 
with me and going out to 
photograph birds or whatever 
I could find on my off time.” 
What started as work photog-
raphy trips, he says, “turned 
into, Hey, I’m getting pretty good 
at photography, with friends 
and family saying, ‘You should 
sell these pictures.’” 
 Civilian life also gave  
Buckwalter more time behind 

his camera. He credits PPA,  
Professional Photographer mag-
azine, and Imaging USA with 
helping advance his career. 

ATTENTION GETTERS 
These days Buckwalter cap-
tures his landscape images all 
over the world. How does he 
convey the essence of majestic 
places in a 2-D medium? First, 
he assesses the overall “grand 
scene” to determine what 
draws his attention. Then 
he considers how to frame 
the image. “Then I look at it 
from a technical standpoint. 
If I’m working around water, 
sometimes neutral density, 

sometimes graduated density, 
or just stopping down to a  
low ISO works,” he explains. 
For example, when he pho-
tographed Krka National 
Park in Croatia (page 62), he 
determined that many of the 
best angles to photograph 
came from floating wooden 
walkways. “So, I had to restrict 
my exposures to no more 
than about one second or else 
somebody walking 30 feet 
away would cause vibrations 
into my tripod,” he says. “But 
in this case, one second was 
more than enough to catch 
the motion of the water.” 
 Buckwalter enjoys photo-
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ANATOMY OF AN IMAGE
SUBJECT: The International Space Station passing in front of the sun

CAMERA AND LENS: David “Buck” Buckwalter used a QHY 585M planetary and  
autoguider camera on his solar telescope. “It’s an 8-megapixel sensor, about the 
size of a thumbnail,” he explains. Buckwalter controlled the process via laptop. “It’s 
an electronic rolling shutter. Instead of ISO, you set gain, so you’re getting more into 
the electronic engineering end of things, rather than traditional photography.”

INSPIRATION: He dreamt up this image when Richmond, Virginia-based photogra-
pher and mentor Jamie Hayes advised him to “submit what you love, not what you 
think will win” for photographic competitions. “The judges see amazing photo after 
amazing photo,” Hayes told him. “Show them something they’ve never seen before.” 
So, Buckwalter, an engineer by training, tapped into his inner “space nerd.” 

PHOTOGRAPHER’S NOTE: “There’s a website, ISS Transit Finder, that tracks the 
International Space Station, China’s space station, and the Hubble Space Telescope. 
You put in your location, and anytime the International Space Station passes  
between the earth and the sun and the moon within the radius you’ve selected, it’ll 
chart that out,” Buckwalter explains. “It’s a very narrow path and the event lasts for 
a second to two seconds at most. There’s a lot of math behind it. So, I went to that 
website wanting to catch the space station in front of the sun.”

>
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graphing in many genres, but says his nature scenes, wild-
life, abstracts, and fine art nudes (above) sell best. His first 
art show was Arts in the Park in Richmond, Virginia, a large 
show where he didn’t make a single sale, he recalls. “But 
looking at other people’s booths, not just other photogra-
phers,” he says, “gave me a lot to think about.” He shifted 
to smaller shows where he wouldn’t be competing with so 
many established artists, such as the Heart of Virginia show 
in Farmville, Virginia, where his parents live. “Worst case, 
I’m out the $45 booth fee,” he says he told himself. He sold a 
lot there, he says, especially his images of eagles (right) and 
deer, which are popular in the rural Virginia market. “That 
set the tone for me for art shows,” he says. “Now I do about 
six to eight a year.” Buckwalter’s pieces range from 12x18 
inches to what he calls “attention-getters” in 24x36-inch, 
30x45-inch, and 24x48-inch sizes. 
 For now, Buckwalter is sticking with DSLRs, rather 
than mirrorless cameras. “In 35mm, I’ll bounce between a 
Nikon D500 for birds and wildlife, a D850 for portraits and 
landscapes, and a second D850 body that’s been converted 
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to infrared that I’ll also use for 
landscapes and portraits,” he 
explains. “I’ve got the 600mm 
f/4 and the 300mm f/2.8, the 
big wildlife bazookas.” 
 He uses a Toyo 4x5 field 
camera when he really wants 
to “pour into a landscape,” 
he says. “With a 4x5, you’re 
getting 350 megapixels out 
of that negative before you 
even upscale, so you just get 
so much more detail. And it 
forces me to slow down and 
breathe and enjoy the scene. 
It’s not just click, click, click and 
moving on.” 
 His engineering back-
ground is evident when he 
describes how he conducts 
his work. For his large-format 
photography, Buckwalter 
scans his 4x5 negatives using 
an Epson Perfection V750  
he converted for wet plate 
scanning, “so I get rid of all  
the dust, air bubbles, and  
Newton’s rings.” He also built  
a camera using medium- 
format film wrapped around 
a piece of PVC pipe with a 
cross-section cutout and a 
pinhole on the end (image 
example, right). 
 A dramatic self-portrait 
(page 64) taken in 2020 
demonstrates Buckwal-
ter’s prowess with artificial 
lighting. While finishing his 
college degree 20 years later, 
he took a fine art photography 
class. One assignment was to 

photograph any subject using 
a hard light with a soft fill, so 
he set up a bare bulb and held 
a piece of white foam board 
in his lap to reflect fill into his 
own face. “I threw that up on 
Facebook, and all my friends 
were like, ‘When’s your coun-
try album coming out?’” he 
says. “I was half shaved and 
had COVID hair, but this is 
still one of my favorite images 
of myself.” 
 Since he still works  
full-time as an engineer, 
Buckwalter has positioned 
himself well to engage in the 
photography he loves without 
the financial pressure. But 
he’s still struggled with im-
poster syndrome, he admits, 
mentioning professionals he 
knows with their own named 
studios and “seven-figure 
business.” “… I’m selling prints 
at weekend art shows,” he 
says. “It’s taken me a long time 
to realize that what I do can  
be just as professional.” 
 Buckwalter looks to  
renowned Australian nature 
and landscape photographer 
Peter Lik for inspiration.  
“I want to have galleries all 
over the world with my name 
over the door selling huge 
prints for six figures,” he says. 
“That’s the goal, that’s the 
dream. I’ve come to realize, 
Hey, I can’t just jump into that.  
We all start somewhere.”  •

“I WANT TO HAVE GALLERIES ALL OVER THE 
WORLD WITH MY NAME OVER THE DOOR 
SELLING HUGE PRINTS FOR SIX FIGURES. 
THAT’S THE GOAL, THAT’S THE DREAM.”
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Life Member Spotlight
FLORENCE BENDELL STILL WORKING AT 100

“Photography is my life,” says PPA 
Life Member Florence Bendell.
 And a long life it’s been. 
Bendell, a prolifi c wedding and 
portrait photographer from Long 
Island, is 100 years old. Just two 
years ago, she did a portrait 
session for a family in Atlanta. “It 
was stunning,” she says proudly.
 Bendell’s fi rst camera in the 
1950s and 1960s was her husband 
Mike’s Grafl ex Speed Graphic 
with sheet fi lm, which she used 
to photograph children in various 
summer camps in New York’s 
Hudson Valley. She intuitively 
learned how to pose portraits 
using window light. At a bungalow 
colony where she spent summers
with Mike and their young 
daughters, Bendell met a couple 
of Hungarian immigrant photog-
raphers who taught her how to 

Illustrating the joy Florence Bendell has always found in photography, this image shows her 
photographing her granddaughter’s bat mitzvah in the early 1980s with one of her Mamiya cameras 
with a twin lens.

Life Member Florence Bendell celebrates 
at her 100th birthday party with Angela 
Lamia, right, her assistant of 40 years.
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color black-and-white photo-
graphs with oils. “I became very 
good. … People swear they have 
paintings,” Bendell recalls, adding 
that she started selling the painted 
wall art. 
 In the early 1960s, a photogra-
pher she met in Long Island invit-
ed her to a meeting of a local guild 
affiliated with PPA. She started 
attending workshops and entered 
monthly photographic competi-
tions, where she frequently won 
in portrait categories. “I’m very 
persevering. I was very competi-
tive,” Bendell recalls. “PPA taught 
me so much. We had a lot of lec-
turers, and they were very good  
in their field.”
 In 1971, she opened her first 
studio in Long Island and moved 
to a larger space in 1979. A year 
later, she lost almost everything 

Florence Bendell receives an award from 
PPA in Long Island (top) in the 1980s. 
One of her many certificates from PPA 
(above). Portraits by Florence was  
Bendell’s studio (left) in Long Island.
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“PHOTOGRAPHY IS 

MY LIFE ... I CAN’T STOP 

[PHOTOGRAPHING], AND 

I NEVER WILL.”
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Life Member Florence Bendell celebrated her 100th birthday this spring with 
family and friends in Atlanta.
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in a catastrophic fi re. True to her deter-
mined nature, Bendell opened a third 
studio in 1981 and continued her wedding 
and portrait business there until health 
concerns forced her to close in 1993. She 
kept working as Portraits by Florence 
even when she moved to Atlanta eight 
years ago to be closer to her daughter and 
daughter’s family. She says she still takes 
pictures because she loves capturing the 
beauty of humans. “I can’t stop [photo-
graphing], and I never will,” she adds. 
Asked to sum up her photography jour-
ney in one word, she answers, “Fulfi lling.”
 In 2003, Bendell became a PPA Life 
Member, a designation available to 

those who have been active members 
for at least 10 consecutive years and 
have accumulated a total of 95 quali-
fying years (awarded for each year of 
membership plus the age of the 
member). Life Members have all the 
rights, privileges, benefi ts, and services 
as PPA full members at no cost, as well 
as complimentary Imaging USA regis-
tration. Members who want to maintain 
their CPP status still pay the fee and must 
comply with certifi cation requirements. 
Wedding or portrait photographers can 
add $25/year to continue the indemnifi -
cation trust benefi t. If you qualify for Life 
Membership, fi ll out the simple appli-

cation and sign that you understand the 
parameters. Life Member candidates are 
voted on by the board.  
 A Life Member like Bendell is full of 
wisdom and zeal for the industry, which 
she shares freely. “Every picture you 
pose, that picture has to talk to you. It 
has to say something. It has to reach your 
heart. If you sit stagnant … it says nothing 
to me. So, every portrait has to have some 
kind of movement,” she says. “Most 
important is that you capture a mood. 
You reach for their soul. You don’t just 
take what you see.”  •
ppa.com/life-retired-ppa-memberships
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Meet the Board
JEFF GALINOVSKY IS PASSIONATE ABOUT HIS SECOND DREAM CAREER

How did you 
become a professional 
photographer?
I’ve had a passion for photog-
raphy since high school, when 
I was taking black-and-white 
film sports images for our 
school newspaper. Over the 
years, that passion grew as I 
photographed friends, family, 
and my kids’ sports teams, and 
created end-of-season videos 
and posters from the images 
I captured.
 One day, a parent whose 
child was on another sports 
team asked me to photograph 
the team and offered to pay 
me. That was the first time I 
realized this passion could be-
come something more. Around 
that time, I began partici-
pating in photography travel 
workshops and connected with 
a mentor who encouraged 
me to pursue formal training, 
join a professional community 
like PPA, and build a business 
around my work. With that 
guidance, I made the leap from 
passionate hobbyist to profes-
sional photographer.

Why did you want to 
serve on the board of PPA 
and how did you go about 
making it happen?
I’ve always been someone who 
gets involved in the things that 
matter to me. It felt natural 
to channel that same energy 
into PPA. I started by getting 
involved at the local affiliate 
level, which led to building 
relationships and becoming 
more engaged with PPA 
nationally. I was honored to 
be elected to the nominating 
committee, where I served for 
three years, including two as 

chair. That experience led to 
the opportunity to serve on 
the board.

How do you start 
your workday? 
My mornings are run by our 
two golden retrievers. I’m up 
around 7am to feed them and 
help get my wife out the door 
for her day of teaching, and 
then I take the dogs for a walk. 
After that, it’s time for coffee, 
then I sit down, open up my 
planning and to-do system, 
and map out the day.

What’s the most 
important lesson 
you’ve learned as an 
entrepreneur running a 
photography business?
We’re all drawn to photogra-
phy because of the art and 
the creative side, but long-
term success comes from 
treating it as a true business. 
That means learning when to 
say “no,” seeking guidance, 
creating repeatable processes, 
understanding your financials, 
and delivering a consistently 
strong client experience. 

What PPA benefit has 
been most helpful to you?
The degree and certification 
programs have had the biggest 
impact on me. Going through 
that process pushed me to 
grow both technically and 
creatively, and it significantly 
increased my confidence. 

If you were not a 
photographer, what 
profession would you 
choose and why?
I already had my “first dream 
job.” I spent 31 years in the 

high-tech world at Intel. I am 
lucky enough to have two 
dream careers. I just got to live 
them in sequence. I took early 
retirement in June 2024, and 
now I’m focused on building 
my photography business.

What piece of camera/
photography equipment 
can you not do your 
job without?
My top camera right now is 
my Canon R5. Also, Photoshop 
is where I can really exert my 
creativity and power in editing 
the images. 

Where would you travel to 
if you had unlimited funds 
and time?
Antarctica and Iceland. I’m 
drawn to the raw, rugged 
beauty of those environments. 
I’d capture landscapes, wildlife, 
and the ever-changing condi-
tions.

How would you describe 
yourself in one sentence?
I am a father and husband first 
and foremost, highly motivat-
ed and driven, and I love learn-
ing, horror, soccer, dogs, and 
photography, and as a whole, I 
am a little bit twisted.

Who would play you in 
a movie about your life 
and why?
I’d go with Bruce Campbell 
from Evil Dead franchise. He’s 
got that mix of confidence, hu-
mor, and just the right amount 

of over-the-top personality.  •

Starting March 1, 2026, 

four new members joined 

the PPA board of directors. 

Sacramento, California-area 

portrait and volume sports 

photographer Jeff Galinovsky, 

M.Photog.Cr., CPP, is one 

of them.

JEFF GALINOVSKY
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Work toward your 
PPA degree, one 
image at a time.

KICKSTART 
SCHOLARSHIP 
OPENS DOOR 
TO IMAGING USA
APPLICATIONS IN AUGUST

PPA members looking for a boost in 
their photography business have a 
new opportunity to attend Imaging 
USA, Jan. 31-Feb. 2, 2027, in Char-
lotte, North Carolina, with help from 
the Kickstart Scholarship.

 Created to help photographers take 
the next step in their careers, this 
scholarship gives selected PPA mem-
bers access to one of the profession’s 
premier education and networking 
events. The scholarship helps remove 
financial barriers for members ready 
to sharpen their skills, strengthen 
their business foundation, and connect 
with the larger PPA community.

 Applications for the next Kickstart 
Scholarship cycle are open Aug. 1 
through Aug. 31. Applicants must be 
active PPA members in good stand-
ing and may be full-time or part-time 
photographers. Previous Kickstart 
Scholarship recipients are not eligible.

 PPA will award four scholarships. 
Each recipient gets a complimentary 
Imaging USA all-access pass and a 
pre-convention class. Travel, meals, 
and lodging are the responsibility of 
the recipient.

 For past recipients, the schol-
arship was more than a pass to the 
conference. It has meant education, 
practical business insight, and lasting 
professional connections.

 Jessie Collins, a 2026 Kickstart 
Scholarship recipient, and equine and 
portrait photographer, says she was 
“deeply grateful for this scholarship 
and the opportunity to learn from 
such a talented lineup of educators.” 
She adds that she looked forward to 
“refining excellence in lighting, grow-
ing my artistry, and connecting with 
other passionate creatives in the  
PPA community.”

 That combination of education, 
inspiration, and connection is at the 
heart of Imaging USA, where photog-
raphers can explore expert-led class-
es, pre-convention workshops, the 
expo floor, and networking opportu-
nities with peers who understand the 
challenges of building a sustainable 
photography business.  •
imagingusa.com/kickstart
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INTERNATIONAL
American Society
of Photographers
Mel Carll
23745 Del Monte Dr. #152 
Valencia, CA 91355
(661) 775-3375
info@yourasp.org
yourasp.org

MEXICO
Escuela de Fotografía 
y Publicidad George 
Eastman
Alvaro Balderas
abc261273@yahoo.com
georgeeastman.com.mx

Sociedad Mexicana 
de Fotógrafos 
Profesionales
Alvaro Balderas
Privada del Florecer 10 
Residencial Las Americas 
Xalapa, Veracruz, Mexico 
91098
(814) 442-6136
alvarobalderas@gmail.com
facebook.com/smfpac

ARIZONA
Arizona PPA
Thomas Cheswick
14842 North 45th Way 
Phoenix, AZ 85032
(602) 493-1833
tomcheswick@cox.net
arizonappa.com

ARKANSAS
Arkansas PPA 
Mike Kemp
1435 Norbert Cir. 
Conway, AR 72034
(501) 472-0678
mike@mikekempphoto.com
arkansasppa.com

ARKANSAS, 
MISSOURI, 
OKLAHOMA
PP of the Ozarks
Jackie Strain-Mahar
1025 Parkway 
Conway, AR 72034
(501) 472-9447
ppozarks@gmail.com
ppozarks.com

CALIFORNIA
Channel Islands PPA 
Michael Mercadante
4410 Chesapeake Dr. 
Oxnard, CA 93035
(408) 504-3592
mmjmercadante@gmail.com
cippa.org

Inland Empire PPV
Troy Miller
6857 McKenzie Ct. 
Eastvale, CA 91752
(951) 818-4582
troy@ieppv.com
ieppv.com

PP of California
Marcy Dugan
466 Foot Hill Blvd. #357 
La Cañada Flintridge, CA 
91011
(661) 429-3640 Ext 1
president@ppconline.com
ppconline.com

PP of Los Angeles 
County
Mel Carll
23745 Del Monte Dr. #152 
Valencia, CA 91355
(661) 904-3612
mel@scvphotocenter.com
pplac.com

PP of Orange County 
Duane Murphy
1240 E. Ontario Ave. 
Ste 102-138
Corona, CA 92881
(714) 863-2126
duane@shashinphoto
graphy.com
ppoc.org

PP of Sacramento 
Valley 
Jeff Galinovsky
890 John Murray Way 
Folsom, CA 95630
(916) 705-0110
president@ppsv.org
ppsv.org

PP of San Diego 
County
Cindie Wolf
1750 Lotus Ln. 
El Cajon, CA 92021
(619) 208-1282
programs@ppsdc.com
ppsdc.com

PPA of Santa Clara 
Valley
Roberto Gonzalez
2929 Ocala Ave.
San Jose, CA 95148
(408) 460-7549
nuevafoto@sbcglobal.net
ppscv.com

PP of Wine Country 
Norah Burrows
7610 Bately Ct. #3 
Sebastopol, CA 95472
(707) 327-7570
norahburrows@gmail.com
ppwc-online.org

West Coast School
Tim Meyer
tim@meyerphoto.com
westcoastschool.com

COLORADO
PP of Colorado
Jessica Vallia
10252 Deer Meadow Cir. 
Colorado Springs, CO 80925
(719) 232-4275
president.ppcolorado@
gmail.com
ppcolorado.com

PPG of Colorado 
Springs
Carrie Cleghorn
15631 Agate Creek Dr. 
Monument, CO 80132
(571) 389-7334
carriecleghornphotography
@gmail.com
ppgcs.com

DELAWARE
Mid-Atlantic 
Regional School
John Capone
director@marsschool.com
marsschool.com

FLORIDA
Bay PPA
David Graham
2228 Bahia Vista St. C3 
Sarasota, FL 34239
(941) 302-4495
bayprofessionalphotographers
@gmail.com
bppafl.com

Florida PP 
Dana Niemeier
720 E. New Haven Ave. 
Ste 8
Melbourne, FL 32901
(321) 446-5236
dananphotography@gmail.
com
thefpp.org

Florida School
Kevin Boller
kevin@kevinboller
photography.com
thefpp.org/2026-fl-school-of-
photography

Image Creatives
Sherri Dove
6177 Nobility Way
Ave Maria, FL 34142
(516) 306-0519
sherrimarkdove@gmail.com
imagecreatives.com

PP of Central Florida 
Javier Morales
2410 Temple Grove Ln. 
Kissimmee, FL 34741
(689) 777-8913
javier@letsjump.media
theppcf.com

PP of 
North Florida
Jonathan Lee
2658 Westport Dr. 
Green Cove Springs, FL 
32043
(352) 647-5955
jon@jwleemedia.com
theppnf.org

PPA of 
Palm Beach
David Summers
231 Moccasin Trail W. 
Jupiter, FL 33458
(561) 310-1035
ppapalmbeach@gmail.com
ppapalmbeach.com

PPG of Florida
Veronica Tejera
9355 SW 8th St. 
Ste 101 
Boca Raton, FL 33428
(561) 699-1360
vtejera23@gmail.com
ppgf.com

Tallahassee PPG
Kate Bellflower
2148 Orleans Dr. 
Tallahassee, FL 32308
(904) 614-5234
kate.bellflower@gmail.com
tallahasseephotographers.
com

Tampa Area PPA
Darin Heinz
109 W. Hanlon St. 
Tampa, FL 33604-4023
(813) 324-1230
mdarin@heinzfoto.com
tappa.org

GEORGIA
Georgia PPA 
Lisa Hill
1371 Cornell Rd. NE 
Atlanta, GA 30306
(404) 226-1451
info@gppa.com
gppa.com

HAWAII
PP of Hawaii 
Dwight Okumoto
2878 Pahoehoe Pl. 
Honolulu, HI 96817
(808) 591-9044
s3fx@aol.com
pphawaii.org

IDAHO
PP of Idaho
Michael Collins
5503 S. Stromboli Pl. 
Meridian ID, 83642
(805) 588-0376
ppofidaho@gmail.com
ppofidaho.com

COMMUNITY NETWORKS DIRECTORY
When you get together with other photographers in your area, you’ll see a world 
of opportunities open up to you. 

One of the best ways photographers hone their craft is through peer interaction. 
Finding a mentor, meeting with like-minded people in your area, and relying on a 
network of business friends are keys to your success. Thanks to the Community 
Networks program, you can easily find and connect with professional photogra-
phers near you.

PPA has Community Networks across the United States. No matter where you 
live, odds are there’s a Community Network to welcome you.

ppa.com/community-networks

ILLINOIS
PPA of 
Northern Illinois
Carrie White
25201 W. Indian 
Boundary Ct. 
Plainfield, IL 60544
(708) 254-7583
info@carriewhitephoto.com
ppani.org

INDIANA
Daguerre Club 
of Indiana
Sarah Parent
1200 Fawn Ridge Dr. 
West Lafayette, IN 47906
(765) 532-9417
dagguerrein@gmail.com
facebook.com/daguerreclub

Indianapolis PPG
Tami Mohs
3552 Mockingbird Dr. 
Columbus, IN 47203
(812) 371-8801
tamimohsphotography@
gmail.com
ippgonline.org

IOWA
PP of Iowa
Jaimy Ellis
PO Box 315 
Knoxville, IA 50138
(319) 430-2703
info@ppiowa.com
ppiowa.com

KANSAS
Kansas PPA 
Cindy La Barge
404 Poyntz Ave. 
Manhattan, KS 66502
(785) 539-3690
cindy@jcimaging.com
kppa.org

Kansas School
Cindy La Barge
cindy@jcimaging.com
kpps.com

LOUISIANA
PP of Louisiana
Karla Byron
4928 Highway 182 W
Patterson, LA 70392
ppla4805@gmail.com
www.ppla.net

MAINE
Maine PPA
Emily Small
11 Peters Cove Ln. 
Westport Island, ME 04578
(207) 882-5001
info@maineppa.com
maineppa.com

MARYLAND
Maryland PPA 
Lidia Miller
1741 Castle Rock Rd.
Frederick, MD 21701
(301) 524-2910
president@marylandppa.com
marylandppa.com

MASSACHUSETTS
PPA of 
Massachusetts
Cassandra Sullivan
53 Main St. Apt 223 
Wareham, MA 02571
(508) 335-2369
president@ppam.com
ppam.com

MICHIGAN
Detroit PPA 
Danuta Ranek
2847 Bywater Dr. 
Troy, MI 48085
(248) 247-0986
president@dppa.net
dppa.net

Great Lakes 
Institute 
of Photography
Amanda Scott
fae@laumephotography.com
glip.org

PP of Michigan 
Pamela McCormick
60586 Gary Ct.
South Lyon MI 48178
(248) 342-4749
president.ppofmi@gmail.com
ppofmi.com

MINNESOTA
International Society 
of Animal 
Photographers
Lisa Asp
6129 France Ave. S. 
Edina, MN 55410
(952) 303-3619
info@lisaasp.com
theisap.com

Twin Cities PPA 
Emily John
16526 Temple Cir. 
Minnetonka, MN 55345
(612) 229-9334
president@tcppa.org
tcppa.org

MISSOURI
PPA of Missouri
Jennifer McCall
417 Fort Saratoga 
Saint Charles, MO 63303
(314) 705-0056
develop@moppa.com
moppa.com

MONTANA
Montana PPA
Andrea Reiger
5919 US Highway 12 
Ismay, MT 59336
(406) 971-5834
andreareigerphotography@
gmail.com
montanappa.com

NEBRASKA
PP of Nebraska
Cory Loomis
122 N. Broadway 
Bloomfield, NE 68718
(402) 604-0969
cory@coryloomis.com
ppofn.com

NEW HAMPSHIRE
New Hampshire PPA 
Nicki French
PO Box 4085 
Manchester, NH 03108
(603) 345-8739
artby.nickifrench@gmail.com
nhppa.com

NEW MEXICO
New Mexico PPA
Donita Privett
222 W 2nd St. 
Portales, NM 88130
donita@portales.com
ppanm.org
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NEW YORK
Capital Champlain 
PPSNY
Robert Near
1 Greensburgh Ct. Unit 1217  
Athens, NY 12015
(518) 698-2967
rjnear3256@gmail.com
capitalchamplain.com

Dutchess Regional PPA 
Eli Sloves
6 Drum Ct.  
Poughkeepsie, NY 126903
(845)227-2266
esp377@optonline.net
drpp-ny.org

Hudson Valley  
PPS of New York 
Steve Moses
617 Twin Arch Rd.  
Rock Tavern, NY 12575
(845) 401-8774
steve@stevemoses 
photography.com
hvppsny.org

PPS of Central  
New York
Amy Davis
1386 Riverbend Dr.  
Baldwinsville, NY 13027
(315) 383-8958
amy.davis1@yahoo.com
pps-cny.com

PPS of New York  
State
Timothy Daley
15 Robinson Dr.  
Westfield, MA 01085
(646) 509-1609
timothy@daleylight.com
ppsnys.org/about

NORTH CAROLINA
East Coast School
Ann Norment
ann@anorment 
photography.com
eastcoastschool.com

Photographic Society  
of the Triangle
Cecil Hudgens
104E G St.  
Butner, NC 27509
mchudgins@nc.rr.com
facebook.com/
groups/32259093485

PP of North Carolina
Ann Norment
102 Laurel Cir.  
Fort Mill, SC 29715
(803) 322-2701
ann@anormentphotography.
com
ppofnc.com

Prof. Imaging Group  
of Eastern NC
Kimberly Moore
2243 Cobb Rd.  
Kinston, NC 28501
(252) 560-0664
kdotmoimagery@gmail.com
pigoenc.com

OHIO
PP of Northeast Ohio
Eric Arnold
5600 Windfall Rd.  
Medina, OH 44256
(330) 203-1460
president@ppofneohio.com
ppofneohio.com

PP of Ohio
Danica Barreau
2612 McClain Ct.  
Grove City, OH 43123
(614) 678-3058
staff@ppofohio.org
ppofohio.org

OKLAHOMA
Metro PPA 
Brent Fuchs
501 Bento Rd.  
Edmond, OK 73034
(405) 471-1231
hello@metroppa.com
metroppa.com

PP of Oklahoma
Michael Scalf, Sr. 
PO Box 1779  
Blanchard, OK 73010
(405) 485-4456
michael.scalf@ppok.org
ppok.org

Tulsa Area PPA 
Bob Holder
8990 S. Sheridan Rd.  
Ste B-205  
Tulsa, OK 74133
(918) 417-2170
inppa.tres@gmail.com
tulsaareappa.com

OREGON
Oregon PPA
Thea Martin
10234 NW Alder Grove Ln.  
Portland, OR 97229
(503) 706-3239
sunstramals@gmail.com
oregonppa.org

PENNSYLVANIA
Northeast  
Pennsylvania PPA
Joshua Rose
20671 State Route 706  
New Milford, PA 18834
(575) 226-7676
jrose@omegaimagephoto.
com
facebook.com/ 
nepaphotographers

PPA of Pennsylvania
Ronald Bookwalter
20671 State Route 706  
New Milford, PA 18834
(717) 249-6366
ronfoto4u@comcast.net
ppaofpa.org

SOUTH CAROLINA
PP of South Carolina
Jennifer Curtis
PO Box 1003  
Simpsonville, SC 29681
(864) 430-5286
curlygirlphotography@gmail.
com
ppofsc.com

SOUTH DAKOTA
South Dakota PPA
Joshua Sweets
PO Box 88733  
Sioux Falls, SD 57109
(605) 759-2299
joshsweets@msn.com
facebook.com/SDPPA

TENNESSEE
PP of East Tennessee
Liz Salem
751 Foxridge Ln.  
Caryville, TN 37714
(865) 712-9658
liz@lizzylovephotography.
com
ppetn.com

PP of Middle Tennessee
Michael Gustafson
135 Forest Retreat Rd.  
Hendersonville, TN 37075
(615) 569-9222
m.g.photography@comcast.
net
ppmtonline.com

Tennessee PPA
Karen Fox
6604 Shouse Cemetery Rd.  
Lyles, TN 37098
(615) 939-6151
kfox@kfpimages.com
tnppa.com

TEXAS
Austin PPA
Esmeralda Gonzalez
PO Box 10836
Austin, TX, 78766
512-992-3342
president@austinppa.com
www.austinppa.com

Dallas PPA 
Kenny Richard
1405 Comanche Dr.  
Allen, TX 75013
(214) 789-8610
minvi.dallasppa@gmail.com
dallasppa.com

Fort Worth PP 
Andy Lay
6101 Greenfield Rd.  
Fort Worth, TX 76135
(817) 475-5301
andylay@andylay.com
fwppa.org

PP of San Antonio
Trey Homan
17222 Classen Rd.  
San Antonio, TX 78247
(210) 827-2933
trey@ehoman.com
ppgsa.org

PPG of Abilene
Steve Morrow
1817 Meadowbrook Dr.  
Abilene, TX 79603
(325) 513-2514
steve@stevemorrow 
photography.com
facebook.com/
groups/1939706649889107

PPG of Houston
Duane Blocker
15707 Bryan Creek Ct.  
Houston, TX 77044
(425) 320-8229
dbblocker@comcast.net
ppgh.org

South Plains PPA
Cris Duncan
2402 Slide Rd.  
Lubbock, TX 79407
(806) 781-2747
dee@cjduncan.com
westtexasphotographers.
com

Texas PPA
Steve Kozak
5323 Fig Tree Ln.  
Grand Prairie, TX 75052
(972) 601-9070
steve@stevekozak.com
tppa.org

Texas School
Cris Duncan
cris@texasschool.org
texasschool.org

UTAH
Intermountain PPA
Brian Russell Ford
3022 W. Mt. Logan Way  
Taylorsville, UT 84129
(801) 867-3652
brford64@gmail.com
intermountainppa.org

VERMONT
Vermont PPA
Jonathan Adams
219 Lake Rd.  
Milton, VT 05468
(802) 355-2435
jon@jonadamsphoto.com
vtprophoto.org

VIRGINIA
Virginia PPA
Deborah Fisk
3433 W Point Ct.  
Richmond, VA 23235
(804) 748-8722
debbie@reallifeevents.net
vppa.org

WASHINGTON
PP of Washington
Faye Johnson
27088 Ohio Ave. NE  
Kingston, WA 98346
(360) 509-6994
office@ppw.org
ppw.org

WASHINGTON D.C.
PPS of Greater  
Washington 
George Singleton
11113 Luttrell Ln.  
Silver Spring, MD 20902
(301) 873-5382
george.singleton6@verizon.
net
ppsgw.com

WEST VIRGINIA
West Virginia PPA
David Bruffy
114 S 3rd St.  
Oakland, MD 21550
(304) 282-0363
daveb@smokenphoto.com
ppwv.org

WISCONSIN
Wisconsin PPA 
Jamie Steeno
2933 Lineville Rd.  
Green Bay, WI 54313
(920) 655-4380
wppajamie@gmail.com
wppa-online.com

WYOMING
Wyoming PPA 
RJ Pieper
109 E 17th St. Ste 6091  
Cheyenne, WY 82001
(307) 389-2822
wyomingppa@gmail.com
wyoppa.com

Looking to update your photography  
education and skills? Find inspiration,  
knowledge, and camaraderie by attending  
a Community Network School. These schools 
typically provide photographers with  
educational opportunities on a statewide or 
regional basis during one week of the year 
(and participating is a great way to befriend 
your fellow photographers).

Many Community Network Schools offer 
scholarships. As schools differ in tuition  
and housing arrangements, contact each 
school directly.

EAST COAST SCHOOL  
PHOTOGRAPHIC WORKSHOPS

NORTH CAROLINA
Contact: Ann Norment
ann@anormentphotography.com; eastcoastschool.com 

FLORIDA SCHOOL OF PHOTOGRAPHY
FLORIDA
Contact: Kevin Boller
kevin@kevinboller.com 
thefpp.org/2026-fl-school-of-photography

GREAT LAKES INSTITUTE  
OF PHOTOGRAPHY

MICHIGAN
Contact: Amanda Scott
fae@laumephotography.com; glip.org

KANSAS PROFESSIONAL  
PHOTOGRAPHERS SCHOOL

KANSAS
Contact: Kathleen Pearce
kathleenrockers@hotmail.com; kpps.com

MID-ATLANTIC REGIONAL SCHOOL (MARS)
DELAWARE
Contact: John Capone
director@marsschool.com; marsschool.com

TEXAS SCHOOL OF PROFESSIONAL  
PHOTOGRAPHY

TEXAS
Contact: Cris Duncan
cris@texasschool.org; texasschool.org

WEST COAST SCHOOL
CALIFORNIA
Contact: Tim Meyer
tim@meyerphoto.com; westcoastschool.com

COMMUNITY NETWORK 
SCHOOLS
EDUCATION NEAR YOU

FLORIDA SCHOOL OF PHOTOGRAPHY

September 25-28, 2026
Holiday Inn Resort, Orlando, Florida
thefpp.org

2026 COMMUNITY NETWORK  
SCHOOL DATES
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Milford, Connecticut-based newborn, maternity, and family 
photographer Ute-Christin Cowan says her gender-reveal 
sessions like this one are “all about anticipation and surprise.” 
This couple was blindfolded while they were painted, and  
confetti in the revealing color was prepped off camera. 
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Cowan used one Paul C. Buff PLM  
umbrella with a white diffuser above  
as the main light to create a clean,  
soft look, and another to the side for  
a touch of fill.

The biggest challenge was keeping 
soon-to-be big brother occupied, she 
recalls, especially while his parents were 
blindfolded. “He was ready to bolt at 
any second,” she says. “But with some 
quick thinking (and maybe a few animal 
sounds), we managed to catch the magic 
just in time.”  •
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that Professional Photographer magazine readers notice print ads and that  
their support of your professional association matters.
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Protect your equipment, business, 
and reputation with:

• Equipment insurance

• Cyber insurance

• General liability coverage

• Negligence and 
malpractice protection

• Data loss protection and 
recovery services

Let go of worries and focus on 
what truly matters.

PPA.com/WorryLess

Worry Less,
Create More.



Stronger Together
Join Your Local Association
Photographers helping photographers is what Community Networks are all about. 
These local creative communities nurture and provide the support and tools to help 
you grow. As a member of your local Community Network, you will:

There’s never been a better time to get involved. After all, it’s together that we thrive.

• Connect with peers and mentors

• Sharpen your skills by competing in 
your local image competitions

• Earn merits towards your PPA 
degree by attending or speaking at a 
PPA Merit Program

• Get recognized, build credibility, 
and set yourself apart

• Give back to your photographic 
community

• And much more!

Find a Community Network Association near you:

PPA.com/Community-Networks


